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LIONS DIRECT CYBER INNOVATIO
HEALTH N LIONS
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Friday
19 June 2015

Sunday
21 June 2015

Monday
22 June 2015

Tuesday
23 June 2015

Wednesday
24 June 2015

Friday
26 June 2015

Saturday
27 June 2015

*Pharma
*Health & Wellness

*Direct
*Promo & Activation

*Media

*Mobile

PR

*Press

*Outdoor

*Creative Effectiveness

*Design
*Product Design
*Radio

*Cyber

*Film

*Film Craft

+Titanium and Integrated
*Branded Content & Entertainment

*Grand Prix for Good
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*Pharma
*Health & Wellness

*Direct

*Mobile

*Press

*Promo & Activation

*Media

PR

*Qutdoor

*Creative Effectiveness

*Design
*Product Design
*Radio

*Cyber

*Creative Data
*Innovation

*Film

*Film Craft

Titanium and Integrated
*Branded Content & Entertainment
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Lions Festivals — Cannes Lions

Entries Department
14 Kean Street

London WC2B 4AS
United Kingdom

Tel: +44 20 3033 4000
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BRANDED CONTENT & ENTERTAINMENT €795
CREATIVE EFFECTIVENESS €1,295
CYBER €450
DIRECT €450
DESIGN €450
PRODUCT DESIGN €450
FILM €690
FILM CRAFT €595
MEDIA €450
MOBILE €450
OUTDOOR €455
PRESS €450
PR €450
PROMO & ACTIVATION €450
RADIO €425
TITANIUM AND INTEGRATED €1,295
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Account name: Lions Festivals Ltd

Account number: 550/00/42037751

Sort code: 60-00-01

IBAN: GB80 NWBK 6072 1442 0377 51
BIC/SWIFT: NWBK GB 2L

Bank name: National Westminster Bank plc
Bank address: City of London Office

PO Box 12258

1 Princes Street, London EC2R 8PA
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