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GETTING READY TO ENTER

To enter a piece of work multiple times, simply enter the title of the entry, fill in the entry
information, let us know which companies and people were involved and select all the
relevant categories you wish to enter. You will be required to submit common information
that applies to all the Spikes Asia Awards and some specific information unique to the
category you are entering. Don't worry - you can still edit individual entries.

FIRST TIME ENTERING SPIKES ASIA?
Need help? Drop us an email at awards@spikes.asia and we'll arrange for one of our

experts to talk you through the process.

DON'T HAVE ALL THE DETAILS RIGHT AWAY?
Don’t worry, you can complete the form in any order and save your

progress at any time.

WHAT YOU’LL NEED TO ENTER | COMMON INFO
ENTRY TITLE: Title, Brand, Product/Service, Sector and Subsector

COMPANIES: Details of companies which were involved in the work:
advertising agencies, media agencies, PR agencies, production

companies etc.

CONTACTS: The contact details of someone in your company and on the brand side
that we can contact about the entry.

WHAT YOU'LL NEED TO ENTER | ENTRY SPECIFIC INFO
MEDIA INFO & URLs: Launch date, different media placements and URLs of your entry

THE WRITTEN EXPLANATION: Written information of the work in line with Award | Category guidelines

CREATIVE TEAM: Details of the people who were involved in the work (e.g. John Smith,
Creative Director, BBDO)

MEDIA UPLOADS: Digital materials in line with Award / Category guideline. For material requirements
see

Entry Kit 1: Categories & Materials Guidelines.

You will also need to familiarise yourself with the different Spikes Asia Awards

and categories and decide which you would like to enter.
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SAMPLE ENTRY FORMS | COMMON INFO

ENTRY TITLE

GIVE YOUR ENTRY A TITLE

To begin, you need to give your entry a title. We need this information before you

select the Spikes Asia Award and categories you would like to enter this work into.
If this work is being entered into multiple categories, the title you give here will be
applied across all of those selected entries.

EET M S BE* BEE ARF K&/ M| 2x

EESH= 220 22 0|& AES 2R BHME SIM s RAO| | HHMES AR EUME 3|A EEX0| SESt= MBolLt
0|2 (0j|: coca-Cola, Nike) & % 9| 0|Z(0f: unilever, MH|2(0fl: Coke Life, Crest

ENTRY TITLE* P&G) x|, Nike+)

The name you give the BRAND *

work being entered The name of the brand, company | BRAND OWNER* PRODUCT / SERVICE* The
or organisation who The name of the brand, product or service featured
commissioned the work (e.g. company or organisation who | in the work (e.g. Coke Life,
Coca-Colg, Nike) owns the brand (eAg4 Unilever, | Cresttoothpaste, Nike+)

P&G)
=

*compulsory
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AUTOMOTIVE Other Automotive
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Vehicles
B2B B2B 7|=
B2B B2B Technology
Hgg A e
Consultancies & Professional
==
Legal
7|EF H| =LA MH|A
Other Business Services
H| LHPRY rps
CONSUMER DURABLES Fashion
EETEL

Furniture & Lighting

N E
Home Appliances

H8E8=F

Homewares

7lE

Technology

AHLFZF
o -0

Toys

AH[XEAMH[A
CONSUMER SERVICES

oA x|
Energy
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[=s)

Financial

=29
Insurance

7|E} 2H|XF A H|A
Other Consumer Services
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Private Education
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Private Healthcare
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FMCG

Beauty

M8 ME

Household Goods

2=
Drinks

AZ

Food

7|Et FMCG
Other FMCG

A7 Of
HEALTHCARE

oTC %4&E
OTC Drugs

X e
Pharma

NP

Wellness

2%
LEISURE

Lot
Gambling

Aoy
Gaming

Z}o|E O|HIE
Live Events

427 9 oj&

Museums & Galleries

7|Ef 2|2 2|0 o]
Other Recreation

ALX

Sports

O|C|of /A EHAHE
MEDIA / ENTERTAINMENT

XH
Al

Books

= A
m=

News

SNEECE

Digital Platforms

O AF
[sX=}

Film

oot
[=Taa |

Music

= A

News

Z|El Oj o]
Other Media
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Publications & Media

"™
Television

H 2| /Rt CH [ H 8 Rt EhA|
NOT-FOR-PROFIT / CHARITY /| GOVERNMENT Charities

e
Government
o

Military

ISz
Non-profits

7|Ef H|F 2
Other Not-for-profit

204 RN
RETAIL eCommerce

IjAE ZEC
Fast Food
HAEE
Restaurants

2 Of

Retail

0% ns
TRAVEL Transport
olg) U B

Travel & Tourism
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CHOOSE AWARD & CATEGORIES
It's time to select the Spikes Asia Awards you'd like to enter with this piece of work.

Entry limits within each Spike are different. !Reod the Entry Kit Part 1 to find out more,

You may add, remove or edit the Awards or categories selected at a later stage before payment.

You can see all the details about the Spikes Asia Awards on our website.

MULTIPLE EXECUTIONS INFORMATION

In some Spikes it is compulsory to enter individual executions from the same work as

individual entries. For more information please check [Entry Kit Part 1,

Does this have multiple executions?
You must link a series of 2 or more executions of the same creative ideq, advertising the same

product | service with the same Brand, in the same medium.
OYes ONo

If “YES'
GIVE YOUR WORK A TITLE*

GIVE THE INDIVIDUAL EXECUTIONS A TITLE*
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COMPANIES

WHICH COMPANIES WERE INVOLVED?

You are the Entrant Company. Fill in your own company information first and click ‘Add
your first company'. Then click ‘Add company’ to add other contributors. You may add as
many additional companies as you wish. Every entry requires at least one ‘Entrant
Company’ and one ‘Idea Creation’ company. Sometimes it will be the same company for
both.

The Entrant Company is responsible for payment of entry fees and will be considered the sole
contact for any entry related queries. You should enter the companies in the order you would
like them to be published as this is how they will appear on your certificates. When making your
entry please make sure you credit companies in the correct roles as this directly affects the

calculations for the Special Awards.

IMPORTANT: You may be asked to return to this page to add more companies depending on the
Spike and categories you select later (e.g. If you enter Mediq, you will be asked to provide a
company that played a ‘Media Placement’ role).

If you click ‘save and continue’ any information you entered will be saved and you will proceed
to the next page but you may return to add more companies at any time.

If your entry wins a Spike, companies and individuals credited here will
automatically be eligible to purchase trophies and certificates.

FEED F2E0] YA[fX ZLf OfOjEt HEO| Ut &R FEEES R HELL/L

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail

10



oY EE E0t7t7|

| | - u
= : Spikes Asia

3|AL O] &+ S|AL EHE* Ep
COMPANY NAME* COMPANY ACTIVITY* ADDRESS*
EEL20AM MESHEAIR
Please select from the drop- down:

O 7|0l A MEHSIA Al 2 Please select from here
Al* Zazx/02 advertiser [ Client K|+
CITY* CH AL Agency LOCATION*

=22 & Brand

HME[H|Y2|/ 1S Government [ Not for Profit /
Education

0] C|of Media

N/A

X% Production

YA S TN
HAES AF 2 2oAME0| UAS M HAE|E F5 S0|M A= AFRYLICL O] e H A= EF
S| At 250]0{0F S5t 11, | 210] 2 BOY 2T, YA SO fF AlZh 2/0f = H=0| 7453 OF gL Tt

CONTACTS
WHO IS THE LEAD CONTACT?

We may need to contact you about your entry. Please provide details of who we

should contact.

CONTACT DURING JUDGING

This is the person the festival will contact if queries regarding the work arise during judging.
This contact person must be from the entrant company, must have been directly involved
with the campaign and must be contactable both within and outside of office hours during

judging.
0|5+ SRTEEE
NAME* TITLE / POSITION*

Motz [gridstis«

TEL / MOBILE NUMBER*

oo Z*
EMAIL*

gEE FLE0| YXGT YL U £E0 Uk FP FLEE
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BRAND CONTACT
Contact at the brand that

commissioned the work.

o|&* TR MetHs [qridst e
NAME* TITLE / POSITION* TEL / MOBILE NUMBER*
O o &* Al K[

EMAIL* CITY* LOCATION*

Ol Ot ¥ Fa7t ERME AT O[H| LAX| =Hols{oF P LIC 7HOl s YR AN Y= AFEX|

EE UL

You will need to verify that this email address is your brand work email. We do not accept private or
general contact details.
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AdNet Zero= LIONS, 4A’s, Advertising Association, ANA, Dentsu, DIAGEO, EACA, Google, Havas, IAA,
IAB, IPG, IPA, ISBA, Meta, Omnicom Group, Publicis Groupe, PubMatic, Reckitt, Sky, Unilever, P&G, Union
des Marques, VoxComm, WFA & WPPZ} X| 21 gL Ct.
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ENTRY SPECIFIC INFO

MEDIA INFO
Here you need to provide information about where and when your work launched.

Eligibility dates are dependent on the Spike that is being entered. If you're not sure whether your work
is eligible get in touch. We strongly recommend checking eligibility before you start to create your

entry submissions.

SUSTAINABILITY CONTEXT (OPTIONAL)

As a proud member of AdNet Zero, we believe that it's our collective responsibility to reduce the
carbon impact of developing, producing and running advertising to real net zero. More information
here.

Were the carbon emissions of this piece of work measured? o
For additional context, what consideration was given to the sustainable development, production

and running of the work?

AdNet Zero is supported by LIONS, 4A’s, Advertising Association, ANA, Dentsu, DIAGEO, EACA, Google,
Havas, IAA, I1AB, IPG, IPA, ISBA, Meta, Omnicom Group, Publicis Groupe, PubMatic, Reckitt, Sky, Unilever,
P&G, Union des Margues, VoxComm, WFA & WPP
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MEDIA PLACEMENT
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MR

Please provide information about the executions of your work. Tell us what you did and

where it happened.

aax Ta[EHE U =
0f: 2to|2 O|HE EZ30| M2 2 ojC|of

SEUE LM (: BBCI, NUMBER OF
ELEMENT* Facebook, EFRIA 2%, AIRINGS
e.g. Live Event 2T E )

LOCATION [ PLATFORM*
Where specifically did the
work appear? (e.g. On
BBCI, Facebook, Times
Square, Inside a Shopping
Mall)

B0 Z2%0| 54 0|C|0] HIX|E M3E &= ASL|CE
Note: You

geE 220/ YA YHL T2 £

If there is any inconsistency or ambiguity between the English and Korea

R (o A/
20234 3¢
202~2023E 4¥
25¢)

LOCATION / REGION*

DATE RANGE*
(e.g. From
20/03/2023 to
25/04/2023)

vy
to

will have the option to provide multiple media placements for your entry.
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URLS

URLs may be compulsory or optional depending on the Spike that is being

entered. For more information, please check [Entry Kit Part 1.
I

In order to avoid your work being withdrawn from the festival, your URL must be live until 31 May
2024.

URLs must start with http:// or https:// and preferably be accessible without a login or password.

URL R TYPE HE 75 0%
of: httpp:/ /www.domain.com CECIR0A MEISIAAIR IS LIVE?

Please select from the drop- down

O 7|of| Al MEHSIUA| 2 Please select from here of oL e
% URL App URL Yes No
O O

22}91 H|C|2 Online Video

24 10| X| Social Page

2 X Y 10| X| supporting Webpage
ALO| E Website

‘Y URL'S 2Hotes B2
™ MA [ S=0lM 018
HOH, LEX| YA 2t

T Qe U 3% U3 MEEEE HEiF AL Ol MRFZEE F72E SFEA|

ox  mot
=2
>
2
firal
[ >
[m
i
4o
eld
>
o
n
T~ O
o

IF ENTERING ‘APP URL'
If your App is not available globally / in the UK please provide the following details. These details will

not be shared with anyone and are solely for app testing during judging.

of 0|2 App Store/Google Play App Store/Google Play
APP NAME AFR X 0|2 ot s
USERNAME PLAY PASSWORD
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CREATIVE EFFECTIVENESS ONLY
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The Creative Effectiveness Spikes requires an extended mandatory section of

media information. Please review the following sections.

Al 7|2+

DURATION OF CAMPAGN*

EECHR0|IM HEHSHY Al

Please select from the drop-down

0 7|0 M MEHSHAA| 2 Please select from here
378& O[3t 3months or less

37§ &~1270 & 3 months - 12 months

1274 &~3E 12months - 3 years

34 X1} 3years +

Mzl BHH +=E*
SOCIO-ECONOMIC LEVEL*

EECH20IM MESH A2

Please select from the drop-down

0 7|0l A MEHSHY A2 Please select from here
5l Low

= Middle

4 High

Aa[x| o

LOCATION/REGION*

geEI F220| YA/ LHL oY

-l

GENDER *

CEECHROIM MEISHYA R

Please select from the drop- down

o 7|0 M MEHSIA Al 2 Please select from here
o4 women

=H}0[H 2] Non-binary

=4 Men

=2 Al E Non-specific

Ep |l A

TARGET AUDIENCE*
EECH20IM MESHH A2

Please select from the drop- down

O 7|0 A MEHSIA Al 2 Please select from here
ots(0~12M) Children (0-12)

M % H4 Teenagers & young adults
49l1(26~55AM]) Adults (26-55)

£ 3 7% parents & families

L QI(55M Z=1}) Seniors (55+)

7|Et Other

Of b= DI C| Of [CHEYAL/ A =} 1] &1t 2R El O] ZF 2
o S XES AR,

BUDGET* Please give an indication of the
average total spend for this work in relation to

media / agency / production costs.
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Zt ATO|3 A ol He/ME HX HE XIR QA2 M2 CHELICL 2X At =
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SEX2 BASHE 271 U8 A2E BUANASUI (4 2T, 278, )

PHYSICAL SUPPORT MATERIALS

Each Spike has different compulsory and optional supporting physical

material requirements. You can find our Supporting Material Guidelines within

Please attach the barcoded label(s) provided in the post-payment email to your materials.
PHYSICAL SUPPORT MATERIALS (OPTIONAL)

Do you want to send additional physical materials to support your entry? (E.g. Packaging, stationery,
book)

OYes ONo

Please list the physical support material you will be sending to us for judging (E.g. 1 x Design sample:
bottle of shampoo). Make sure you use the barcoded labels provided in the post-payment email for

us to identify your entry easily.

If you have entered the same piece of work more than once, we recommend sending one

piece of physical material for each entry.

Please send us your physical materials within seven days of completing your submission. Please

ensure all physical materials arrive to our Singapore office by 01 March 2024.
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CREATIVE TEAM
WHO WAS INVOLVED?

Enter the details of people who made a significant contribution to this entry. Enter the names
of your creative team members in the order you would like them to appear. This information
will appear alongside your entry on the Spikes Asia website if your entry wins. When making
your entry please submit the names of your creative team in the order you would like them to
be published as this is how they will appear on the Spikes Asia website and on your
certificates. Creative team credits can be altered until 31 March 2024.

Want to change the order? You can ‘drag and drop’ the names to move them up or down the list.

Once you've uploaded credits it will become available in your ‘Credit Library’ From here, you can

assign the credits to multiple entries to save time.

DEI CONTEXT (IF APPROPRIATE)

Based on the brief, what consideration was given to the composition of the

team(s) involved?

- If relevant, what consideration was given to how individuals are represented in the work?

« What role did DEI thinking play throughout the development of the work?

FEED F2E0] YA[fX ZLf OfOjEt HEO| Ut &R FEEES R HELL/L

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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El 3gC|E
ZZNMEA Lot ZF 7 Q1S ofafjof ZTHAIZ|MA| L.
TEAM CREDIT

Include below each individual who worked on the project.

JES x84 x| 9 JEE-TREEES
NAME* TITLE/POSITION* ROLE ON THIS ENTRY*
3] Ap JEE

COMPANY* EMAIL*

M&eh O|H &2 M3t & 75X &L C

Any emails you provide will not be shared with 3 parties.

ZESHYA|R1 SO B X[ & O| |0 ARO[ CHEL|CL “E4= O|C|0'E BN PRESHUAIL.

%‘#/AJE—." 2T, AFEE AY L )7t Z3E BE AR Jtojsatelefiea) 7| e

Y2Eot Y5 O|C|0{ = ‘O|C|Of 20| = 2{2|"0f A =Holet
A
e

2t olg = ASHCE AlZhE 2st7| 218 o 7|0 M
USLICE OILo = 2 T2 2= 7

0]0{0F 5},

= =
X FELCh M30tR2 = O|C|0'§ YRES 202t 7S ELC.

rlo

CIX|E 2 0|C|of (M= Are)
Chedt 22 M8 EX X2E S50 2H HREE +& AL

. /X & 2% o|O] |

CCX Y BX BEIX

[

FEE FLE| YT YL WU 20| Ut FP FLEES 2L HEYLIH

Y E

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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UPLOAD MEDIA
Upload your work! Each award has different digital media requirements. Please upload the
‘compulsory media’ first.

DIGITAL MEDIA (COMPULSORY)
You can find our Supporting Material Guidelines, which include compulsory /

optional requirements, accepted specifications and examples in Entry Kit 1.

Once you've uploaded some media it will become available in your ‘Media Library’. From
here, you can assign the media to multiple entries to save time. Your media has to be the
final version and you must hold all applicable rights. We do not accept replacement files.

You can only checkout once you've uploaded the ‘compulsory media’.

DIGITAL SUPPORTING MEDIA (OPTIONAL)
You may also upload the following optional supporting digital materials with your entry:

+ Case Films

- Demo Films

- Digital Supporting Images
- Digital Supporting Content

FEED F2E0] YA[fX ZLf OfOjEt HEO| Ut &R FEEES R HELL/L

o
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oY ER E0t7t7|

PEEL
MAMQIYIEHS AAR TFHOIN A B T2 ARBLICL T2pA AT AL HTh3 XA R0l SELICL YA YO 0|ROK|DE 24 3
L SEN0] 7/0j8 BIALS AFOHK DHAIQ(MT TER N HH QIS F|Q)).

O|A2 ME EF YA YULICL MH M ES S =50 2T}0|3 2 ofAjoe] 22l A|A-S S3lf 2HES £ ok FLICH

(https://www.spikes.asia/login#/).

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as
detailed as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a

self-promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our

online system at https://www.spikes.asiaflogin#/

O| ZE0| B E ZY U B/gotet HAE= 0| F= FAYULIT? (100TH0])

WHY IS THIS WORK RELEVANT FOR BRAND EXPERIENCE & ACTIVATION?* (100 WORDS)

b Z*(150CH0])

T ox
ol

)
IE

Io
H

BACKGROUND* (150 WORDS)
e Situation

e Brief

e Objectives

FEED FLE0| AT YL} WY REO Ut T2 FEEE P4 HBHLIL

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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HALRI O] o] EF 0] sl Dot BoHY, 7MY EE XY HYAE
A A= ox| Y, 23 7, 22 Y ££ T1 FH. (250TH0])

OF

ist= ol 20| £l = E3H W&t

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL
NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL

THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

%to| X ojo|C|of MH (&S| 20%)*(150CH0])
DESCRIBE THE CREATIVE IDEA (20% OF VOTE)* (150 WORDS)

Hak M (E2] 20%)*(1505H0])

EFZ QU|AA(AH|AF QT EA| /70l /EE])
EH
=

—1
[

2]

DESCRIBE THE STRATEGY (20% OF VOTE)* (150 WORDS)

* Target audience (consumer demographic / individuals / organisations)

Approach

¥ 2 (&2l 30%)*(150CH0])

DESCRIBE THE EXECUTION (30% OF VOTE)* (150 WORDS)

¢ Implementation

e Timeline
e Placement

e Scale

FEED FLE0| YXGT YL} YT RE0 Ut TP FELE P

o
If there is any inconsistency or ambiguity between the English and Korean

Mg eLct
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version, the English version shall prevail
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23t L+ (Z2] 30%)*(150CH0])
o HI=L|A ZI-OfZF, 7|5, AO|E EBfY

T o my o
for

B o2 H ol
Rl st

ro

x=

LIST THE RESULTS (30% OF VOTE)* (150 WORDS)

e Business impact - sales, donations, site traffic
® Response rate

® Impressions

e Change in behaviour

e Consumer awdreness

MARI TS fIE 7|2 E. (150EH0])
7 A

FOHE S0 AARI R ERE 2 4= AS LI

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

[c0o12Z 2z ot 5] (150TH)
HE/MHI A7 8 EE XY E& AIZTH S0 20 CHel L{FHUAR

[ONLY FOR GO1 Local Brand] (150 WORDS)
Please tell us about the brand in relation to the locality or market where the product | service is distributed

[co2 & ZIX 2 =gt s =] (150CH0)
MRAX 2MEof Fsto| HH Q0] A LMo O{EH =HHEX /B AN QL O EH CHEX| 2B FHUAR

[ONLY FOR G02 Challenger Brand] (150 WORDS)
Please tell us about the challenger brand and how your campaign challenged / was different from your competitors

gEEN 2 L0 YABIX] YAL) OfOfet HE0 U TR IELES LM HEBIL/C 23

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



[c03 Thet AJT w21t s 2] (150H0])

EHY SIH XA/ AES 2ol EFES 1A Do/ ZHHEX LT UL

[ONLY FOR GO3 Single-market Campaign] (150 WORDS)
Please tell us how the work was designed [ adapted for a single country / region [ market

[c04 At3|H &5 0t sl 2] (150%H0])

EE50 LS =AY FS0fl ool LAFHAIR

[ONLY FOR G04 Social Behaviour] (150 WORDS)

Please tell us about the social behaviour that inspired the work

[c05 2217 elAto| Et 3] (150EH0f)
X

BN A= = =8 LA E0) T3 LAFHAIL

[ONLY FOR GO5 Cultural Insight] (150 WORDS)
Please tell us about the cultural insight that inspired the work

[co6 ofl 2t Smt7 2k sl =] (150EH0])

i MEHEE MSHFHAIL

(7198 Es 7|YE e Yoo YEsjof g

o K| Of A

. HEER

[ONLY FOR G06 Breakthrough on a Budget] (150 WORDS)

Please provide budget details

(Any confidential information should be entered it in the confidential information field)
* Overall budget

e Breakdown of costs

FEED FLE0| AT YL} WY REO Ut T2 FEEE P4 HBHLIL

o
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[c07 7] S & X A2 X At 8l 2] (150EH0])

X
S2UE SEIL SENY) OfF YL FASK LRAFHAL

[ONLY FOR G07 Corporate Purpose & Social Responsibility] (150 WORDS)
Please tell us how the brand purpose inspired the work

[c08 Al m2tak s T ] (150CH0])

Al w2t EE50 o IS FASKX LHFHAIL

[ONLY FOR G08 Market Disruption] (150 WORDS)
Please tell us how disruption in your market place inspired the work

ges F2E20| YA YL} B £L20| U= F2 YEES LM HEHLI

If there is any inconsistency or ambiguity between the English and Korea
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AHo| | M A2

Creative Commerce

PLEEEE
MAMSIIEHS AAF THOIN M B HYS BRBLICH T2pM M MY HTiS XM 20| SELICL AAE ABOR 0|ROX|DE 2% B4
i SEI0) 7|03 BALE AT OHAIR(MT T2 RN ATeI2 Hel).

FOf 2mo[3 A OfpA|OF2] 2aFQl A A-E S6lf ZHES SSsHoF 2Lt

OF

0|72 ME SE YHULICL M HSES 28

(https://www.spikes.asia/login#/).
THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as
detailed as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a
self-promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our
online system at https://www.spikes.asiaflogin#/

b Z*(150CH0])

T ox
ol

o
|H

1o
H

BACKGROUND* (150 WORDS)
e Situation

e Brief

* Objectives

X9 FYAE olsfists Ol =&0] El= E2HH WS S| F A2, 0f: SEE 2|07}

H|. (250%H0])

A2 2 THo| o ZF o] 3 S5t

Al =
[=] —_ —_ =
AS A= x| Y, 23 7Y, T8Y

rir

of 4
El H
T

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL
NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL
THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

ges F2E20| YA YL} B £L20| U= F2 YEES LM HEHLI 26
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*to| oto|c|of ME (&2 30%)*(150CH0])
DESCRIBE THE CREATIVE IDEA (30% OF VOTE)* (150 WORDS)

T2k MH(E2| 20%)*(1505H)
e OOE =%
o EfA QC|AA(2H|XF ATLEA [IH QI ZE]

IT It n
o ZF MY
o XM

Hi--d

DESCRIBE THE STRATEGY (20% OF VOTE)* (150 WORDS)

e Data gathering

e Target audience (consumer demographic / individuals / organisations)
® Relevance to platform

* Approach

DESCRIBE THE EXECUTION (20% OF VOTE)* (150 WORDS)
¢ Implementation

e Timeline

e Placement

e Scale

GEEY FLE0 YHAX YA YU ££0 Y= FP YEES 4 HELL/L)

If there is any inconsistency or ambiguity between the English and Korea
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n

4

version, the English version shall prevail
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Z ot Lt (&2 30%)*(150CH0])
o TE HQ

o Eof

o OfE

o HI=L|A =5 CiH| 83

LIST THE RESULTS (30% OF VOTE)* (150 WORDS)
* Reach

* Engagement

® Sales

e Achievement against business targets

MARI RS fIE 7| 2™ E. (150EH0])
7 AP IPY SO AR AT & = AS LI

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

[Do1 AL2| % W& 3 23HH QIALO| E R 3l 2] (150H0])
SEH0| Y= = MY B E= Y AAMO|E0 T3 LRAFHAIL

[ONLY FOR DO1 Social Behaviour & Cultural Insight] (150 WORDS)
Please tell us about the social behaviour or cultural insight that inspired the work

[ONLY FOR D02 Corporate Purpose & Social Responsibility] (150 WORDS)
Please tell us how the brand purpose inspired the work

gEL F2E0 YA YAHLf YU 20| Qs F2 S22 24 HBELIT

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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[DO3 A| % mZtat 512 (150 THO])
X

Algel mzto] EF 0| of i Yk

[=}

08
mjo

FAEX LHFHUA L

i

[ONLY FOR D03 Market Disruption] (150 WORDS)

Please tell us how disruption in your market inspired the work

ges F2E20| YA YL} B £L20| U= F2 YEES LM HEHLI
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S
n

4

version, the English version shall prevail

29



oY ER E0t7t7|

32| GO E

Creative Data

PLEEEE
MAMSIIEHS AAF THOIN M B HYS BRBLICH T2pM M MY HTiS XM 20| SELICL AAE ABOR 0|ROX|DE 2% B4
T SEE) 7|03 SALS GIFOHAI DHYAIR(MT Z2R M ATl X 9).

FOf 2mo[3 A OfpA|OF2] 2aFQl A A-E S6lf ZHES SSsHoF 2Lt

OF

O|A2 ME SE SMYULICL MEHESS =T

(https://www.spikes.asia/login#/).

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as
detailed as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a

self-promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our

online system at https://www.spikes.asiaflogin#/

0| ZHE0| ol X | o|E{ et A 2tE|:= 0| = FH UL T2 (100EH0])
WHY IS THIS WORK RELEVANT FOR CREATIVE DATA?* (100 WORDS)

b Z*(150H0q)

T o
ol

o]
|Hl

i
H

BACKGROUND* (150 WORDS)
e Sjtuation

e Brief

e Objectives

FEED FLE0| AT YL} WY REO Ut T2 FEEE P4 HBHLIL

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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H3ts Hl =&0| £l= 23 WaE M S F A 2. of: SEst 2|07}

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL
NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL
THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

Ato| & 0t0|C|0f[B[0| B &2 M A (E2| 20%)*(1505+0])
o Go|Ef elAto|E
o TiA|

&
o AN

DESCRIBE THE CREATIVE IDEA [ DATA SOLUTION (20% OF VOTE)* (150 WORDS)
e Data insights
e |nnovation

e Originality

ool Ef 7|4k M2F M (E2| 30%)*(150CH0])
e OO =¥
o CjO|H A

. EfE

DESCRIBE THE DATA DRIVEN STRATEGY (30% OF VOTE)* (150 WORDS)
e Data gathering

e Data interpretation

e Targeting

ges F2E20| YA YL} B £L20| U= F2 YEES LM HEHLI 31

o
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HIo|E{Q] &o| X AL B HIO|E{7} HolX ZutE S T 4hA 7] W M (HE2 30%)*(150H0])
e HOJH 07
O
e OHOH &
. 29
o o

DESCRIBE THE CREATIVE USE OF DATA, OR HOW THE DATA ENHANCED THE CREATIVE OUTPUT (30% OF VOTE)* (150 WORDS)
e Data journey

e Implementation

e Data integration

e Application

HIo|E 7|4t Za} LI (E2] 20%)* (150EH0)
o GOJHZE ZHHE
e HO|H 7|EtAS

o
o H|=L|A 3t

A2

El
ot

LIST THE DATA DRIVEN RESULTS (20% OF VOTE)* (150 WORDS)
e Data enhanced consumer experience
e Data driven behaviour change

e Business impact

| Y23 HAELS AALIFY B0 HARRIUEE 2 & UL,

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

FEED FLE0| AT YL} WY REO Ut T2 FEEE P4 HBHLIL

o
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Creative Effectiveness

PLEEEE
MAMSIIEHS AAF THOIN M B HYS BRBLICH T2pM M MY HTiS XM 20| SELICL AAE ABOR 0|ROX|DE 2% B4
T SEE) 7|03 SALS GIFOHAI DHYAIR(MT Z2R M ATl X 9).

O|A2 ME =& YA YULICL MEHES S Z£ESI0] ATto|I A ofAjote] 221l A| A S 3l 2HES ZF6HoF LIt

(https://www.spikes.asia/login#/).

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as
detailed as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a

self-promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our

online system at https://www.spikes.asia/login#/

HALRI O] o] ZE 0 sl Dot B8HY, 7MY = X HH HYAE OS5t H =80| == Z3HH WaS HSHFHA L. of: SEH 2
AS = A= Vx| U, 231 7, 2 Y £= 3 7. (250TH0])

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL
NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL

THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail

33


http://www.spikes.asia/login%23/
http://www.spikes.asia/login%23/

25+*(150%H0])

Ol 2822 A U 718 T SHO| ol L2{FHUAIL. Ul 7HX|7} o Aojof EF 0| 20| E UL

o H H =

o H|IX A HoH(O: EiE, HIE, HES
C

OBJECTIVES* (150 WORDS)

Tell us about the objectives that were most important when creating this work? Please be aware that having all four will
strengthen your entry.

e Over achieve on brand metrics (e.g. awareness, engagement etc.)

e Change consumer behaviour (e.g. attitudes, frequency, penetration etc.) Improve brand health (e.g. consideration,
preference etc.)

e Create short [ medium / long term sales success (e.g. shareholder value, profit, revenue, sales, share etc.)
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& 2%+(500%H0])
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SUMMARY OF THE WORK* (500 WORDS)

Please provide a summary of your entry. Entries should highlight the creative idea behind the work and describe how the
objectives of the campaign have been successfully met.

® Background & Context

e Creative Challenge

e Solution

e Execution

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL

o
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ENGAGEMENT & AWARENESS* (500 WORDS)

Tell us how the work engaged your target audience and increased awareness. Please include any metrics used to measure

engagement and awareness in your narrative. Some examples of these may include but are not limited to:

e Social Shares

e Earned Impressions

e Campaign Recall
Earned Media Placements
Campaign Response Rate

Campaign Reach

FHAL WHEIZ0M &S izt

=
=

o

TOf IS
2 M
X Of

oIEF
HEE

SOCIAL BEHAVIOUR & INSIGHT* (500 WORDS)

HIX O E =S

Tell us about a behaviour breakthrough that inspired the work. Please include any metrics used to measure a change in

behaviour in your narrative. Some examples of these may include but are not limited to:

e Frequency of Purchase

* Weight of Purchase
e Trial
Repurchase
Churn

Penetration

2.20] A3 YAL OffSt 2

g2

If there is any inconsistency or ambiguity between the English and Korea

S
n
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BHE SZE 3 Z¥*(500TH0])
ESEX0| OfEAH B ES| B ZXMFS HEREX] AT HAIL. WHEI20N BHE 2= U 27 ZHYo| AL8E XS Zekl
Z'EA

MAl2 27X o & S ChEa ZELICh

BRAND AFFINITY & SENTIMENT* (500 WORDS)

Tell us about how the work improved your brand’s reputation and positioning. Please include any metrics used to measure brand
affinity and sentiment in your narrative. Some examples of these may include but are not limited to:

e Brand Awareness

e Brand Consideration

e Brand Preference

* NPSIncrease

e Purchase Intent
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SALES SUCCESS* (500 WORDS)

Please tell us about the commercial success of the work. Please include any metrics used to measure commercial success in
your narrative. Some examples of these may include but are not limited to:
¢ Sales value [ revenue increase

¢ Sales volume [ unit increase

¢ Incremental sales value

¢ Incremental profit value

e Market share increase -value

e Market share increase - volume

e ROI - sales revenue

e ROI - profit

GEEY FLE0 YHAX YA YU ££0 Y= FP YEES 4 HELL/L) 36

4

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



ZE+(400%H0])
Ao OfH Y3k O|MEU I HRLIAOIM T = Alg

oco=2

2IHO|A=RI0f TSt O & |03 BEO| K| AlSHOF LTt

rE
iy
nx
o2
els
4
>
>
to
nx
dn
i)
fjo
Hir

Oz EFX0| M [ L7 0| M0| LOtLt

CONCLUSION* (400 WORDS)
What impact did it have in the market? Please explain what happened after the communications went live. Entries should give as

many examples as possible on how the communications have worked, in order to strengthen the case.

&hol 9 2*(4005H0])

EFO o] TS OISR B2 = T 5o ol 247 UAY=A] 2T FHA|L. of: THOH, 22 E= HIQl 7|2 Sof wdlsh Zatof
YzkS 0|% O|HME AX| X ELt HAEES AFSSH7LE ZHEHS| AR LA O|MO] EMES| M0 ZQ3E 0|RS MYt XE/HE S2 Sfi Ct2
FQ 9AE oA = AFLITH

DISCOUNTING FACTORS* (400 WORDS)

Please explain if there were any other discounting factors that may have impacted on the effectiveness of your work. E.g. sales,
promotions or events that occurred during the campaign period and that would have influenced the results. You may use
econometrics, tests, and/or simply explain why communications were significant to the brand’s success and illustrate other key

factors via charting / tables etc.

MArQIIchE 9|3 7| U AR, (2005H0])
7

| YRS HAEL YAFIFY FO| AALRITHE B & Y LC

CONFIDENTIAL INFORMATION FOR THE JURY. (200 WORDS)
Text entered here will only be visible to the jury during the judging process.
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Creative Strategy

PLEEEE
MAMSIIEHS AAF THOIN M B HYS BRBLICH T2pM M MY HTiS XM 20| SELICL AAE ABOR 0|ROX|DE 2% B4
T SEE) 7|03 SALS GIFOHAI DHYAIR(MT Z2R M ATl X 9).

FOf 2mo[3 A OfpA|OF2] 2aFQl A A-E S6lf ZHES SSsHoF 2Lt

OF

O|A2 ME SE SMYULICL MEHESS =T

(https://www.spikes.asia/login#/).

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as
detailed as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a

self-promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our

online system at https://www.spikes.asiaflogin#/

of ZHEO| Aol X H2D} HTE|E 0| S SAYULIT? (100EH0])

WHY IS THIS WORK RELEVANT FOR CREATIVE STRATEGY?* (100 WORDS)

b Z*(150H0q)

T o
ol

o]
|Hl

i
H

BACKGROUND* (150 WORDS)
e Sjtuation

e Brief

e Objectives
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o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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HALRITrO] O] Z2E 0] sl Dot B8HY, 7MY EE XA FHYAE
A A= vx| Y, 23 7, 32 Y ££ 1 FH. (250TH0])

O|sH3t= Ol =20| El= 221 W22 HSHF LA, 0f: SEE

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL
NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL

THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

81 M (22| 30%)*(150H0])

20| K| /S EE OB OfsiotA ZIRA=X Y| AYsHUAL
o HEC I} RMENE H|XL|A THE|

o T L= Gl BT J}X|O| BfA

o AAH/EH AIF

o JSt= AL}

INTERPRETATION (30% OF VOTE)* (150 WORDS)

Explain clearly how you came to understand the brand’s challenge [ objective:

¢ The business challenge the brand was facing

* Interpretation of the client needs and brand values
* Industry / target market

¢ The desired outcome
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INSIGHT /| BREAKTHROUGH THINKING (30% OF VOTE)* (150 WORDS)

o myatA
8= ¥

Mz
02
Ot
=
>
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UELICHL ZAL 928, HE, OOIH, 2T|H2 [ 2H|XH 23 S

Explain clearly the creative use of research, data or resources that lead to an original and compelling strategy:

e Outline the strategic process used to tackle the problem

e How did you arrive at the insight? Details here could include: Research, Workshops, Collaboration, Data, Audience | consumer [

culture, etc.
¢ Internal [ external challenges faced and how they were overcome

® The breakthrough moment

gEE FEE0| YA YL} Ut 2
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Ato| X ofo|C|of (E2] 20%)*(150%H0])
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. = FMa2ko| Ao ™ FlsHo| 0%l XFE gt

= = S

0:

CREATIVE IDEA (20% OF VOTE)* (150 WORDS)
e Clearly explain the creative idea
e How the creative strategy directly influenced the creative execution

ox
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20%)*(150%H0])

#o| 5 w20l zaow Of @S O|F X Yete| HYSHIAIR. of7|ofl= T 0| mehe 4 ULt
N ENPNE

o UEEL 26T} QK| HSH/BAUS HIEIA

o gy tH ofs| H3/0A BEE

o /280 o8 @B

OUTCOME [ RESULTS (20% OF VOTE)* (150 WORDS)

Explain clearly what impact your creative strategy had on the client. This may include:
® Business impact

e Change in behaviour or consumer awareness | value added to the brand

e Achievement against the original challenge / client satisfaction.

e The impact on the industry [ culture

EE5o zuto| S 0IMESX| REE O Yol ol 247t JAUEX| Y6 FHAL.* (1505H0)

PLEASE EXPLAIN IF THERE WERE ANY OTHER DISCOUNTING FACTORS THAT MAY HAVE IMPACTED ON THE EFFECTIVENESS OF YOUR WORK.*

(150 WORDS)

o
HAL Y SO HARRIAT R 2 &+ AS UL

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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[A02 # A7 of 2k sl ] (150CH0])
MUK 2ot 7|5t M| Ql0| A AN O EAH =X /AU LMt oA CHEX| LHFHUAIR

[ONLY FOR A02 Healthcare] (150 WORDS)

Please tell us about the challenger brand and how your campaign challenged [ was different from your competitors

[COI’%E‘X‘IEEEE 20t 51 2+ (150H0])

(7|E"7“|EE LY Deof ds|of L ct)

[ONLY FOR €01 Challenger Brand Strategy] (150 WORDS)

Please provide budget details

(Any confidential information should be entered it in the confidential information field)
e Overall budget

® Breakdown of costs

[co2 o+ Emat 8 2] (150EH0])
oA HEYEE HSSIFHUAIR
(CIYYEE 7|YYE Do Ys)of ThLict)
o FK oAt

e HEEZR

[ONLY FOR €02 Breakthrough on a Budget] (150 WORDS)

Please provide budget details

(Any confidential information should be entered in the confidential information field)
e Overall budget

e Breakdown of costs

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



[co3 CtE A% M2at i ] (150%H0f)

S RIO|LE NS S0k THES OB DOH/RHHEX YT YA

[ONLY FOR €03 Multi-market Strategy] (150 WORDS)

Please tell us how the work was designed [ adapted for a specific region or market

[coa & 7| Hz2tat s =] (150CH0])
A7) He 7|2of oish LaFHAlR

[ONLY FOR C04 Long-term Strategy] (150 WORDS)
Please tell us about the long term strategic planning

[cos 7| 51 U AL X gt sl ] (150H0])

|
HHE SR EFH Of &S FAEX LFHAL

[ONLY FOR CO5 Corporate Purpose & Social Responsibility] (150 WORDS)
Please tell us how the brand purpose inspired the work

[coe AlZ metat sl H] (1505H0])

Al ngto] ZZ50f off ks FAEX LHFHAL

[ONLY FOR C06 Market Disruption] (150 WORDS)
Please tell us how disruption in your market place inspired the work

ges F2E20| YA YL} B £L20| U= F2 YEES LM HEHLI

If there is any inconsistency or ambiguity between the English and Korea
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O|A2 ME 5 TAYULICL ME HZESS ZE5I0] 20t0|3 2 ofAjofe| 22l A| A S S3ll ZHE S EF3Hof &Lt
(https:/[www.spikes.asiaflogin#/ ) .

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as detailed as
possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a self-promotion

campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our online

system at https:/[/www.spikes.asia/login#/

i Z*(1505H0])
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MEe 2 o
BACKGROUND* (150 WORDS)
e Situation

e Brief

e Objectives

* Budget

® Project scale and volume

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL NUANCES
APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL THAT MAY HAVE A
PARTICULAR MEANING. (250 WORDS)

Ao ofo|C|of MH(E2| 40%)*(150CH0])
o HIC olmty

[Eyse)

o EP QUIAA(AH|IX ATEH/FHOl/ZE)

DESCRIBE THE CREATIVE IDEA (40% OF VOTE)* (150 WORDS)
* Brand relevance
* Target audience (consumer demographic / individuals / organisations)

== (B |
o RIHH

Hi- -J
o 13

DESCRIBE THE EXECUTION (40% OF VOTE)* (150 WORDS)
e Design elements and their integration

e Design touchpoints

* Materials, style elements, design choices

e Design development and process

® Choice of campaign elements

e Approach

e Scale

GBI FBE0 YXBT YL OYOfF 2E0| Q= FL Y22 2M HEELIC 44
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Za} L (22| 20%)*(1505H0])
o HIE BILILK|

o AH|IXIE Yt 7HK|

o ZEHS/RuN Y

o HUC OlY

o Of=

. EEIE Hl:l| MAE

e 7|EtK

LIST THE RESULTS (20% OF VOTE)* (150 WORDS)
* Value added to brand

e Value for consumer

e Reach / cultural impact

e Brand perception

e Sales

e Achievement against brief

e OtherKPIs

AMQIACHS 213 7|2 H . (150EH0])
AlA

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

gZE0 F2£0] XA ALt ofof P
If there is any inconsistency or ambiguity between the English and Korea
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version, the English version shall prevail



oY ER E0t7t7|

C|X|& Jej=E
Digital Craft

PLEEE
HAFRIRIERS AL IO A A B MBS ERBILICE TRtA A3 TS AThS XS 20| BSLICL At 9BOR 0|20[X02 4% BIA EE
EE0| 7|03t B|ALE AT O DHUAIQ(LT T2 24 YH IS X 2).

O|A2 ME 5 TAYULICL ME HZESS ZE5I0] 20t0|3 2 ofAjofe| 22l A| A S S3ll ZHE S EF3Hof &Lt

(https:/[www.spikes.asiaflogin#/ ) .

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as detailed as
possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a self-promotion

campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our online

system at https:/[/www.spikes.asia/login#/

BACKGROUND:* (150 WORDS)
e Sjtuation

e Brief

e Objectives

HAtel2 ol of 2E5ofl s Pot= BHY, =71 = XGH HLAE o[8Hst: Ol =&0] El= 221 W22 MIHF A L. of: SEt 20[7t S 5
U= ox| i, 28 1, 38 Y L= 51 7. (250TH0])

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL NUANCES
APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL THAT MAY HAVE A
PARTICULAR MEANING. (250 WORDS)

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL 46
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Fe|H oto|c|o] #F*(150TH0])
DESCRIBE THE CREATIVE IDEA* (150 WORDS)

T 4¥*(300%TH0)

.

o HiX|

e

o HULC AZY
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o XtE, AEFY Q4 CIXHQI A EY
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. Eteletel

DESCRIBE THE EXECUTION* (300 WORDS)

e |Implementation

e Placement

e Scale

e Brand relevance

e Touch points

* Materials, style elements, design choices
e Methods and process

¢ Timeline

Al
[=] o
07| YET HAEE HALIHE SO AR AT 2 4 ASLICH

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

ges F2E20| YA YL} B £L20| U= F2 YEES LM HEHLI

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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Direct

PLEEE
HAFRIRIERS AL IO A A B MBS ERBILICE TRtA A3 TS AThS XS 20| BSLICL At 9BOR 0|20[X02 4% BIA EE
EE0| 7|03t B|ALE AT O DHUAIQ(LT T2 24 YH IS X 2).

O|A2 ME 5 TAYULICL ME HZESS ZE5I0] 20t0|3 2 ofAjofe| 22l A| A S S3ll ZHE S EF3Hof &Lt

(https:/[www.spikes.asiaflogin#/ ) .

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as detailed as
possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a self-promotion

campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our online

system at https:/[/www.spikes.asia/login#/

O| ZE 0| CHo|H E ot HRE|= 0| f= FRYULIM? (100EH0])
WHY IS THIS WORK RELEVANT FOR DIRECT?* (100 WORDS)

i Z*(150%H0])
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BACKGROUND* (150 WORDS)
e Situation

e Brief

e Objectives

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL NUANCES
APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL THAT MAY HAVE A
PARTICULAR MEANING. (250 WORDS)

*+o| ofo|c|of MH(E2| 30%)*(150TH0])
DESCRIBE THE CREATIVE IDEA (30% OF VOTE)* (150 WORDS)

M2k M (22| 20%)*(1505H0])
o GO $X
LI (2H| R O TEA 721/ Z=H)
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nH o
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DESCRIBE THE STRATEGY (20% OF VOTE)* (150 WORDS)

e Data gathering

e Target audience (consumer demographic / individuals / organisations)
e Approach

e Call to action

e dH(E2| 20%)*(150%H0])

o
. Etarol
o HiX|
o TR

DESCRIBE THE EXECUTION (20% OF VOTE)* (150 WORDS)
* Implementation

e Timeline

e Placement

e Scale

GEEY FLE0 YHAX YA YU ££0 Y= FP YEES 4 HELL/L) 49
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LIST THE RESULTS (30% OF VOTE)* (150 WORDS)

e Business impact - sales, donations, site traffic
® Response rate

e Change in behaviour

e Brand perception

HAQIRITHS 21871 E. (150TH0])
07| ST HAEE AAOHE SO HAR AT 2 4 ASLICH

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)

Text entered here will only be visible to the jury during the judging process.

[Do1cilof& H2tat i ] (150Ek0f)

HIOIH AE == HOIE 7t I 212 0 EA SdAIZI=X 29
o CIOJH =8 R 3y

o [COJE| 2AAO|E S EHAE

o OO Sg % g

S

[ONLY FOR DO1 Data Strategy] (150 WORDS)

Describe the use of data, or how the data enhanced the campaign output
e Data gathering and interpretation

e Datainsights and targeting

e Data integration and impact

ges F2E20| YA YL} B £L20| U= F2 YEES LM HEHLI

If there is any inconsistency or ambiguity between the English and Korea
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version, the English version shall prevail
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[Do2 Gjo] ] 7]k EFZURI 2 3 2] (150'2H0])

HIOIE AME = HIOIH 7 HH Q12 O EA SIAI=A 2
e OOJH =8 S8y

e OO|F 2IAO|E S EHNE

o [COJE S8 & dE

[ONLY FOR D02 Data-driven Targeting] (150 WORDS)

Describe the use of data, or how the data enhanced the campaign output
e Data gathering and interpretation

e Data insights and targeting

e Data integration and impact

[co1 2 g =0t 52t (150CH0])
HZ[MHA7 REEE XD E& AR D B0 HHC 0 Dol L2{FUAIR

=

[ONLY FOR GO1 Local Brand] (150 WORDS)
Please tell us about the brand in relation to the locality or market where the product / service is distributed

[co2 2l =1 c ok si2] (1505H0])
TEO| HRHE AW AN O O{BH ZHJEX|/OH HOIA ZRHE AN QF HFHEX| AR FTUAIR

[ONLY FOR G02 Challenger Brand] (150 WORDS)
Please tell us about how the work challenged [ was different from the brands competitors

[c03 TH AlE T2l 2t 3 2] (150H0])
B FIH X A[AES Qo ZEXS oA D/ ZHHEX LdiFHUAL

[ONLY FOR G03 Single-market Campaign] (150 WORDS)
Please tell us how the work was designed [ adapted for a single country / region [ market

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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[co4 AL3| X 352t sl 2] (1505H0])

EEH0| IS T AMRH LS00l T LHFHAIR

[ONLY FOR G04 Social Behaviour] (150 WORDS)
Please tell us about the social behaviour that inspired the work

[c05 251X QlAto| ETt 5[ 2] (150TH0])
X

SET0| QU2 F 2N QA0 E0] i) LAFHAIR

[ONLY FOR GO5 Cultural Insight] (150 WORDS)
Please tell us about the cultural insight that inspired the work

[c06 0f| At £ 57 2F 31 2] (150'H0])
Ol MEEEE X B TAAIQ
(CIY™HEES 7| U™ Toof 2 2sjof ELCH)

. HH o4t
. slggs

[ONLY FOR GO06 Breakthrough on a Budget] (150 WORDS)

Please provide budget details

(Any confidential information should be entered it in the confidential information field)
e Overall budget

e Breakdown of costs

[ONLY FOR G07 Corporate Purpose & Social Responsibility] (150 WORDS)
Please tell us how the brand purpose inspired the work

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



[co8 Al% metat it (1505H0])

AlE mgto] 2Z20f o Y2 FA=K LHFHAL

[ONLY FOR G08 Market Disruption] (150 WORDS)
Please tell us how disruption in your market place inspired the work

FEED FLE0| AT YL} WY REO Ut T2 FEEE P4 HBHLIL

If there is any inconsistency or ambiguity between the English and Korea
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version, the English version shall prevail
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AIE{E|QIHE

Entertainment

PLERL
HARIRIERS MAF IFHOIA AR MBS AXBLICE W2t B 2B A{Tfe XS 20| SELICL HALS 9 YOR O|Z0|XIDR 4% 3|A EE
ZE 0| 7|03t 2|ALS AT ORAI (L= Z2 2 M HE Qe H9).

O|A2 ME 5 TAYULICL ME HZESS ZE5I0] 20t0|3 2 ofAjofe| 22l A| A S S3ll ZHE S EF3Hof &Lt

(https:/[www.spikes.asiaflogin#/ ) .

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as detailed as
possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a self-promotion

campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our online
system at https://www.spikes.asia/login#/

O] ZHE 0| AEJE|QHE} HARE|= 0| F= FRYULIN? (100TH0])
WHY IS THIS WORK RELEVANT FOR ENTERTAINMENT?* (100 WORDS)

i Z*(150%H0])

0x
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|
o
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o
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BACKGROUND* (150 WORDS)
e Situation

e Brief

e Objectives

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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HAtel 2 Thol of ZE&ofl s Pot= EHY, 71 = XGH HLAE 0[8H5t: Ol =&0| El= 221 W22 MIHF AL, of: SEt 20[7t AS 5
A= HX H, 28 7, 22 YL = T %7 (250%H0])

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL NUANCES
APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL THAT MAY HAVE A
PARTICULAR MEANING. (250 WORDS)

*o|x ofo|c|o] MH(30%)*(150H0])
fo| % oto|C|ojE F=ts| @Y

fO|X QIAIO|EZL BRI E MAIX| SF0] 0|t HHH Fg

()

>t

0;

>t

0;

DESCRIBE THE CREATIVE IDEA (30%)* (150 WORDS)
e Clearly explain the creative idea
e How the creative insight directly influenced the amplification of the brand message

DESCRIBE THE STRATEGY & INSIGHT (20%)* (150 WORDS)
e Audience insights
e Community building and management approach

713 % T MY (E| 30%)*(1505H0f)

. 7
o Etgjztel
o HiX|
o 13

DESCRIBE THE CRAFT & EXECUTION (30% OF VOTE)* (150 WORDS)
* Implementation

e Timeline

e Placement

e Scale

GEEY FLE0 YHAX YA YU ££0 Y= FP YEES 4 HELL/L) 55

o
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o HUE 4

o ST CHH| M3

DESCRIBE THE RESULTS (20%)* (150 WORDS)
* Reach

e Engagement

e Impact

e Quality of experience and interaction

* Change in behaviour

e Brand perception

* Achievement against objectives

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

FEEZ FELE0] XA ZAL ofay

If there is any inconsistency or ambiguity between the English and Korea

30
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version, the English version shall prevail



oY ER E0t7t7|

FoM ME 2 S Bz Ch et M ZF2 ZOiS AbAeh 40| EELICL dME Y22 O|ROX|ER 25 3JAEE

(=] =

o

£ AFSIX| DA (MZ =2 M AH Q12 X Q).

O|H2 ME 8 YA YULCL MH M EES Z&oto] Anto|3 A ofA|ofe| 221l A| AR S E8l| ZHE S EZslof gLict
(https:/[www.spikes.asiaflogin#/ ) .

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as detailed as
possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a self-promotion

campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our online

system at https:/[/www.spikes.asia/login#/

YOl Holx| = s B 2245t H Al 2*(150TH0])
ZIAFOIES QESHX| DHAIR. G4e| B Z /K| /30l oS 75| oAl 2.

WRITE A SHORT SUMMARY OF WHAT HAPPENS IN THE FILM* (150 WORDS)
Do not reference your company. Do not comment on the brief [ challenges [ success of the film.

Z* (150EH0])
=1

S

L]
[T o

=

[

Io
fH

BACKGROUND:* (150 WORDS)
e Situation

e Brief

e Objectives

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL
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DESCRIBE THE IMPACT:* (150 WORDS)
e Impact

* Reach

e Engagement

e Change in Behaviour

e Brand perception

® Achievement against objectives

HARI 2 Eto] o] ZEEX0| s Iot=s BB, 7MY £ XYY FHLYAE 0|3fishs Ol 20| El= 231 W2 MIFHA . of: &St 2|0|7k A2 +
U= ox| i, 2N Y, 38 Y £= 5 . (250TH0])

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL NUANCES
APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL THAT MAY HAVE A
PARTICULAR MEANING. (250 WORDS)

MARI RS 9let 7| L H R, (150EH0])

0f7| Y3t MAE L AR IPE B0 HAGIRTHEE 2 £ AL
CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)

Text entered here will only be visible to the jury during the judging process.

[ONLY FOR FO1 Use of Film] (150 WORDS)
Explain how the work innovatively used the film medium.
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[co1 2 Eji =0t 52+ (150TH0])
HE[MH A7t REElE XY & AR D 2HEsI0] 20 Cis Y{FHAIR

[ONLY FOR GO1 Local Brand] (150 WORDS)

Please tell us about the brand in relation to the locality or market where the product / service is distributed

[co22Ix 2 = ot & 2] (1505H0)
IHEO| EME ZW MO O EAH =M EXI/OfH HolA EHE LN SRR LHFHAR
[ONLY FOR G02 Challenger Brand] (150 WORDS)

Please tell us about how the work challenged / was different from the brands competitors

[c03 Th A E Mo oI 2k | 2] (150CHO])

T R7H/R| /AR S o BEAS oA ol FYHER YeiFHAIL

[ONLY FOR G03 Single-market Campaign] (150 WORDS)
Please tell us how the work was designed [ adapted for a single country [ region [ market

[c0a a1t B 53 811150t
E0| G2US F AN S| Chef LRAFHAIL

[ONLY FOR G04 Social Behaviour] (150 WORDS)
Please tell us about the social behaviour that inspired the work

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL

o
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[ONLY FOR GO5 Cultural Insight] (150 WORDS)
Please tell us about the cultural insight that inspired the work

[co6 of| 4t Ext7 0k 51 2] (150H0])

Olat HEEEE HSHFHAIR

ClY¥eEe 7| Y oo YEsiof BtLich
o TIH| of &t

==
o HEZEF

[ONLY FOR G06 Breakthrough on a Budget] (150 WORDS)

Please provide budget details

(Any confidential information should be entered it in the confidential information field)
e Overall budget

e Breakdown of costs

[c07 71 S U AL 22t 3| 2] (150H0])

|
HHE SHIEEM0 Off &S FAEX LHFHAL

[ONLY FOR G07 Corporate Purpose & Social Responsibility] (150 WORDS)
Please tell us how the brand purpose inspired the work

[co8 Al% metat sk (1505H0])

Al ngto] 2Z20f off Yek2 FASK LHFHAL

[ONLY FOR G08 Market Disruption] (150 WORDS)
Please tell us how disruption in your market place inspired the work

ges F2E20| YA YL} B £L20| U= F2 YEES LM HEHLI

o
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oY ER E0t7t7|

FoM ME 2 S Bz Ch et M ZF2 ZOiS AbAeh 40| EELICL dME Y22 O|ROX|ER 25 3JAEE

o =} =
£ Qo oAl (M Z22d Aol X Q).
O|A2 ME 5 TAYULICL ME HZESS ZE5I0] 20t0|3 2 ofAjofe| 22l A| A S S3ll ZHE S EF3Hof &Lt

(https:/[www.spikes.asiaflogin#/ ) .

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as detailed as
possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a self-promotion

campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our online

system at https:/[/www.spikes.asia/login#/

FAOIM HOIXI = MES BA 2OSHIAL2.* (150EH0])
Yaro| B Z/THH /B0 oS FIH5HA| OHYAl 2.

WRITE A SHORT SUMMARY OF WHAT HAPPENS IN THE FILM.* (150 WORDS)
Do not comment on the brief [ challenges /[ success of the film.

Z* (150EH0])
=1

S

L]
[T o

=

[

Io
fH

BACKGROUND:* (150 WORDS)
e Situation

e Brief

e Objectives

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL
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12 THo] o] EF=0 sl Fsts B2, I 7MY E= XYY R YA E ol3fists H =30] &= Z3H WS HSHFHAR. of: SEE 20|17t U2 5

X H, 28 7, 38 Y = T %X (250%H0])
PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL NUANCES

APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL THAT MAY HAVE A
PARTICULAR MEANING. (250 WORDS)

A Y
07| YEB HAEL A IFY FO| YA YEID B & AL,

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

[Aa01 HETH 81 2H] (150EH0])

Azu HAE LA LIS AR R T 2HFHUAR &= 0|F2 AYSHA| DAl 2.

[ONLY FOR A0O1 Direction] (150 WORDS)
Tell the jury anything relevant about the direction. Do not name the director.

[A02 Ci 22k 8l 2]

Yo TH 22 FoZ MSIHIAI2.

[ONLY FOR A02 Script]
Provide the full film script in English.

GEEY FLE0 YHAX YA YU ££0 Y= FP YEES 4 HELL/L) 62
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[A03 7| A& TF 5 TH] (150EH0])
FHAE D of CHSl AMARR AT Le{FAA2.

[ONLY FOR A03 Casting] (150 WORDS)
Tell the jury about the casting process.

[A04 | =} C|xtQI/OLE C| Mgt 812+ (150CH0])
M2 CIXHQI/OLE CI2IMof| s AMAFYRITH YE{FAAI2.

[ONLY FOR A04 Production Design [ Art Direction] (150 WORDS)
Tell the jury about the production design / art direction.

[A05 ZH et a2t (150CH0)

5
ot 2R E LA O LES HARIRT ERFHAIR.

[y}

Bt

[ONLY FOR AO5 Cinematography] (150 WORDS)
Tell the jury anything relevant about the cinematography.

[A06 22|X|'d S2to| At 2t 3liE] (150H0])
QX 59 E2O| YO D J AT LRAFHAI2.

[ONLY FOR A06 Use of Original Music] (150 WORDS)
Tell the jury about the creation of the original music track.

gZE0 F2£0] XA ALt ofof P
If there is any inconsistency or ambiguity between the English and Korea

20| Q= F2 gRES 4 HEHLI

version, the English version shall prevail



[A07 2to] dA[HZ Soto| AL ](150%H01)

=9 EO HEOf Choh HALRIRITHO| ZRAFHAIR.

[ONLY FOR A07 Use of Licensed [ Adapted Music] (150 WORDS)
Tell the jury about the choice of music track.

[A08 =} A% Tt 8| =] (150 EH0])
XM= 0p ol ofAlnt TbA|of CHa AALS[RITHO YRAFMA|2.

[ONLY FOR A08 Achievement in Production] (150 WORDS)
Tell the jury about the ambitions & challenges of production process.

[Bo1 HH Tk sl (150CH0])
HEO 2EE LN &S AR AT LT HA|. HEXL O|EE HYSHK| Oy A| 2.

=

[ONLY FOR BO1 Editing] (150 WORDS)
Tell the jury anything relevant about the edit. Do not name the editor.

[Bo2Z 2| /2t s2t] (1505H0])
Ao 270l ol A AMRRICHO| 2T AL,

[ONLY FOR BO2 Colour Correction [ Grading] (150 WORDS)
Tell the jury about the colour grading.

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL

o
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[BO3 AL E C|xpQITH 3l 2] (150H0])
ARZE CIRFQIO) CHEH AR BT ST AL,

[ONLY FOR BO3 Sound Design] (150 WORDS)
Tell the jury about the sound design.

[B04 ofiL| o] Mgt 3} =] (150 CH0])

AEE oL o] Mo CHal AR RITHO| Za{z=2 23 NtA| 2= 718 S QotHAlL.

[ONLY FOR B04 Animation] (150 WORDS)
Tell the jury about the animation used and summarise any relevant challenges or techniques.

[BO5 A|ZF Z atat s ] (150%H0f)

AlZt 2atof| CHa A AMQIRITHOl Z2F 0 2HE bR = 7| - S QofstAlR.

[ONLY FOR BO5 Visual Effects] (150 WORDS)
Tell the jury about the visual effects and summarise any relevant challenges or techniques.

ges F2E20| YA YL} B £L20| U= F2 YEES LM HEHLI

o
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FoM ME 2 S Bz Ch et M ZF2 ZOiS AbAeh 40| EELICL dME Y22 O|ROX|ER 25 3JAEE
=
=

OIFSIX| OMA|(MZ T2 M T QIS X Q).

O|A2 ME 5 TAYULICL ME HZESS ZE5I0] 20t0|3 2 ofAjofe| 22l A| A S S3ll ZHE S EF3Hof &Lt
(https:/[www.spikes.asiaflogin#/ ) .

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as detailed as
possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a self-promotion

campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our online

system at https:/[/www.spikes.asia/login#/

0] ZHE0| A 0| Y AE{E| QA H E o} AtE| = 0| F = R AUL| 7 (100TH0])
WHY IS THIS WORK RELEVANT FOR GAMING ENTERTAINMENT?* (100 WORDS)

i Z*(150%H0])

0x
ol

|
o
[El

o
Hl

BACKGROUND* (150 WORDS)
e Situation

e Brief

e Objectives

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL NUANCES
APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL THAT MAY HAVE A
PARTICULAR MEANING. (250 WORDS)

DESCRIBE THE STRATEGY & INSIGHT (20%)* (150 WORDS)
® Audience insights
e Community building and management approach

Fo|H oto|c|of HH(30%)*(150H0])
fo| & ofo|C|ofE F=ts| 2

ol QIAO|E 7} SRS DIAIK| S| 018 NI Y

— = =R | (=]

>

0

>

0

DESCRIBE THE CREATIVE IDEA (30%)* (150 WORDS)
e Clearly explain the creative idea
e How the creative insight directly influenced the amplification of the brand message

. P
o EfEtQl
o HifX|
e 2

DESCRIBE THE CRAFT & EXECUTION (30%)* (150 WORDS)
e Implementation

e Timeline

e Placement

e Scale

GEEY FLE0 YHAX YA YU ££0 Y= FP YEES 4 HELL/L) 67
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DESCRIBE THE RESULTS (20%)* (150 WORDS)
e Impact

® Reach

¢ Engagement

e Quality of experience and interaction

e Brand perception

* Change in behaviour

¢ Achievement against objectives

MArRIRES 913 7| LH = (1505H0])
7| Qs MAEE A TN B0 AASIRTE 2 4 AL

CONFIDENTIAL INFORMATION FOR THE JURY (150 WORDS)

Text entered here will only be visible to the jury during the judging process

[A08 Alo| Yol ChRrd B =8/t siE](150H0)
ZHEO| AlO|Y AHFLIEI/ YA o] ETEol OfEH HMEX| LRFHAIR.

[ONLY FOR A08 Diversity & Inclusion in Gaming] (150 WORDS)
Please tell us how the work tackled and confronted disparities within the gaming community / industry.

[ONLY FOR A10 Innovation in Gaming] (150 WORDS)
Please outline the innovative elements of the work.

FEED FEL£0] QXA YLt 0jojEt 20| Ut R FEEE R HEEL/LL
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oY ER E0t7t7|

= ol £ Hstof Cior &

Glass: The Award For Change

MHAZE

HALRIRIERS HAF IFEOIM M 2 S HAFLICH M2t M 22 2|0is AtMeh 40| ZELICHL dAls Y22 O|ROAZE 2% 5
T ZEX0 7|43t IAE AFOHX| DHUAI(EZ =22 d HH el X Q).

O|H2 ME EF YA YULICL MH M ES S =50 2T}0| 32 ofAjoe] 22l A|A-S S3lf 2HES £l ok FLICH

(https://www.spikes.asia/login#/).

THE WRITTEN EXPLANATION
The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as
detailed as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a

self-promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our

online system at https://www.spikes.asia/login#/
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WHY IS THIS WORK RELEVANT FOR GLASS: THE AWARD FOR CHANGE?* (150 WORDS)
Please explain how the work addresses issues of gender inequality or prejudice, through the conscious representation of

gender in advertising.

FEED FLE0| AT YL} WY REO Ut T2 FEEE P4 HBHLIL
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MG B BEE B HE JhK]

. Ol Z#Z%/0| A2|0f|0|E|E E2[=0j HoIHAM M B3 S OfEHA TR =X 2ESHAR
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« HEm

« 2x

BACKGROUND (200 WORDS)

Brand values regarding gender representation

Describe how this work employed or engaged with issues of gender representation in answering the creative brief
Outline brand values regarding representation of gender and how this work relates to that positioning

Brief

Objectives

Ao BHS SN B[S A HAH 20t o] W Lol M EEXHel F2 S YHHAI2+(250TH0])

OH % /& 5

IH 3= X

o

r

DESCRIBE THE CULTURAL / SOCIAL [ POLITICAL CLIMATE AROUND GENDER REPRESENTATION AND THE SIGNIFICANCE OF THE WORK
WITHIN THIS CONTEXT* (250 WORDS)

Media regulations | restrictions
Civil liberties issues

Fo|H oto|cof ¥F* (150TH0])
DESCRIBE THE CREATIVE IDEA.* (150 WORDS)

M2 g+ (150Ho])

HolH =&
B2 O A (AH|RF QIR EA|/7H QI /= E)

M
HL 4

DESCRIBE THE STRATEGY* (150 WORDS)

Data gathering
Target audience (consumer demographic / individuals / organisations)
Approach
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Elsl M+ (150TH0])

T
. EfaOl
o HjX|
« IR

DESCRIBE THE EXECUTION* (150 WORDS)
e Implementation

e Timeline

U Placement

U Scale

DESCRIBE THE RESULTS [ IMPACT* (150 WORDS)

e Effects on brand association or consumer awareness around gender representation

e long termimpacts - achieved in wider social or cultural space
. Business impact - sales, donations, site traffic

e Change in behaviour

e  Brand perception

HALQIRITHS 9% 7| LHEE, (150TH0])
7

| Qaish HAE L MAL IV B0 ARSI QITHTH & & Lt

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)

Text entered here will only be visible to the jury during the judging process.

gery

If there is any inconsistency or ambiguity between the English and Korea

S
n

B0/ QAT QL B ££0| Y= FP FEEES 2 HBELIC

4

version, the English version shall prevail
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ENTERING HEALTHCARE

When it comes to entering the Healthcare Spikes you will be required to enter your

work in a slightly different way.

STEP 1: Decide if you want to enter your work into Healthcare. Browse the categories and choose which ones your work is most

suited to.

STEP 2: Complete the Common Entry Information sections: Entry Title, Brand, Product, Sector & Sub Sector

STEP 3: Choose the categories then select your mediums.

STEP 4: Complete starndard information sections Companies, Contacts, Creative Team & Media Information.

STEP 5: Complete the medium specific written explanation based on your chosen medium.

In most cases, the medium-specific written explanation is identical to the associated Spike (with the exception of Healthcare

Product Innovation and Use of Technology). For example, if entering the Film medium in the Healthcare Award, the written

explanation is the same as that required for the Film Spikes.

NEED SOME HELP?

Contact us and we'll arrange for one of our experts to talk you through the process.

FEED FEL£0] QXA YLt 0jojEt B20] Ut R FEEE R HEEIL/LL 72
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HEALTHCARE MEDIUMS

Brand Experience & Activation

Creative Data

Digital Craft: Interface & Navigation (UI)
Digital Craft: User Experience (UX) Direct
Entertainment

Film: Cinema, TV and Digital Film Content
Film Craft: Animation / Visual Effects Film
Craft: Cinematography

Film Craft: Direction

Film Craft: Production Design | Art
Direction Film Craft: Script

Film Craft: Use of Music / Sound Design
Healthcare Product Innovation

Industry Craft: Art Direction

Industry Craft: Copywriting

Industry Craft: lllustration

Industry Craft: Photography

Industry Craft: Typography

Integrated

Outdoor: Ambient

Outdoor: Standard

PR

Print & Publishing: Collateral

Print & Publishing: Standard

Radio & Audio

Social & Influencer

Use of Technology

B 220 2k H2 YEES M HEHLI

o
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Industry Craft

QAT HAFIFHOIM M HF S FESLIC [t ME A2 20| ot 0] Z5UCL AAtE 4F L2 O|ROX|ER

o d
A% DA EE ZEE0] 7|0f3h YAHS HFOHX| DHUA|(EZ 2o M ZH Q2 X Q).

O|A2 ME =& YA YULICL MH M ES S =50 2T}0| 32 ofAjoe] 22l A| A S S3lf 2HES £l ok FLICH

(https:[[www.spikes.qsiqllogin#l).

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as
detailed as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's

a self-promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through
our online system at https://www.spikes.asiaflogin#/

i Z* (150CH0])

T ox
ol

o
[El

. H

1

BACKGROUND:* (150 WORDS)
e  Situation

e  Brief

e  Objectives

geE F2E0| AT YL} YU £L20] U= F2 YEES LM HEHLI 4
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PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR
REGIONAL NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR
RELIGIOUS FESTIVAL THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

u-|01 nE E-IIAEOI gl-x-lol-alo.l Ho 2 xﬂ:'.a-l_u*lg

[Si =)

TRANSLATION. PROVIDE A FULLENGLISH TRANSLATION OF ANY TEXT.

MAPSISIEHS 93t 7| L F K. (150EH0))
07| QB HAEL AA TP B0 HARIYEIR 2 2 USLIC

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

[Ao1ElO| = O m|: B = 91 {FL|F|0| M C|x}felat & =] (150EH0)
Eto|Z 2 m|of Chs MAL T LT M A2,

[ONLY FOR AO1 Typography: Brand & Communications Design] (150 WORDS)
Tell the jury about the typography.

[A02 Eto| =1 2)im|: 9| Tt 2] (150CH0])
EFO| 1 2{ | Off CHaH AlAFR| RITHOl| LA AL,

[ONLY FOR A02 Typography: Outdoor] (150 WORDS)
Tell the jury about the typography.

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL 75

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



[A03 Efo| = 2] a]: Q12|
EtO|Z J12Hm|off CH3H i At

[ONLY FOR A03 Typography: Print & Publishing] (150 WORDS)
Tell the jury about the typography.

[A04 Efo| = 2] m|: =% C|xtel 2t 8l 2] (150H0])
Eto|z= a2 moff Chal oAbl AT SEiF AR,

[ONLY FOR A04 Typography: Packaging Design] (150 WORDS)
Tell the jury about the typography.

[Bo10LE C|d: B3 E 3l HFL|#H[0]d C|xtel 2t &l ] (150H0])
OLE CI| 0|l CH3H oAb RITHO| S FHAIL.

[ONLY FOR BO1 Art Direction: Brand & Communications Design] (150 WORDS)

Tell the jury about the art direction.

[Bo2 Ot E C|2| : Se| Tt siF](150EH0])
OtE CI 0|l CHE M AP RTHO| SEFHAIL.

[ONLY FOR B02 Art Direction: Outdoor] (150 WORDS)

Tell the jury about the art direction.

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL

o
If there is any inconsistency or ambiguity between the English and Korean

version, the English version shall prevail
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[BO3 OLE |3 M: Qlaff ! E&kat s =] (150H0])
OLE ClMOf| CHa MAMRIRITH LATHAIL.

[ONLY FOR BO3 Art Direction: Print & Publishing] (150 WORDS)
Tell the jury about the art direction.

[B04 OE |2 M: =& C|xpoI Tk 3 2] (150EH0])
OFE T M0f| CHo M AR EHOf LE{FHA2.

[ONLY FOR B0O4 Art Direction: Packaging Design] (150 WORDS)
Tell the jury about the art direction.

[cor¥2|AER 0] M: B E I A F L #H[0] M CIxtl T 8l ] (150EH0])
LRAEY 0|0 Chal M A RITHO| ZEFHAIR.

[ONLY FOR cOl lllustration: Brand & Communications Design] (150 WORDS)
Tell the jury about the illustration.

[co2 YA ER|0|M: =20t s =] (150%H0])
L AERO|MO] CHal M AR &I EHO]l Y= MA|2.

[ONLY FOR €02 Illlustration: Outdoor] (150 WORDS)
Tell the jury about the illustration.

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL

o
If there is any inconsistency or ambiguity between the English and Korean

version, the English version shall prevail
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[co3 LA E# 0] M: Q1]
LHAEDY O] M| CHeH MAL JITH| LHFHAIR.

[ONLY FOR €03 lllustration: Print & Publishing] (150 WORDS)
Tell the jury about the illustration.

[coa L={AER0|M: =X C|X}QITH 3l TH] (150THO])
U AEY 0| M| CHH ALY /T LT,

[ONLY FOR C04 lllustration: Packaging Design] (150 WORDS)

Tell the jury about the illustration.

[Do1 AbZl: BRHE B3I A FLIA 0] M Cxtel gt 3 2] (150TH0])

APTIOf CHoH MARRI RIEHOf 2T H A2 AFTIZES| O] §& oA OHY A2,

[ONLY FOR D01 Photography: Brand & Communications Design] (150 WORDS)

Tell the jury about the photography. Do not name the photographer.

[D02 ApZI: 2 2|2k 81 2] (150CHO1)

Ll
APTIOf T3 AR REHO| 2T AIR. AFEIZES| O| &5 HYOHX| DR Al L.

[ONLY FOR D02 Photography: Outdoor] (150 WORDS)
Tell the jury about the photography. Do not name the photographer.

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL

If there is any inconsistency or ambiguity between the English and Korea

=
n

version, the English version shall prevail
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[DO3 ALZI: Q12 5! EEHat 8 2] (150TH0])
o

[ONLY FOR D03 Photography: Print & Publishing] (150 WORDS)
Tell the jury about the photography. Do not name the photographer.

[Eo1 21 2ok HME 8l 7L 7 0] CIxpQIT i ] (150TH0])
—

Ao CHBH A AR RITHO 2T HAIR.

CHoll ZE{FHAL AFTIZLS| Ol B2 AHEBHA] Ot Al 2.

[ONLY FOR EO1 Copywriting: Brand & Communications Design] (150 WORDS)

Tell the jury about the copywriting.

[ONLY FOR EO2 Copywriting: Outdoor] (150 WORDS)
Tell the jury about the copywriting.

[ONLY FOR EO3 Copywriting: Print & Publishing] (150 WORDS)
Tell the jury about the copywriting.

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L,

If there is any inconsistency or ambiguity between the English and Korea

=
n

version, the

%S
E

nglish version shall prevail
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[ONLY FOR E04 Copywriting: Packaging Design] (150 WORDS)
Tell the jury about the copywriting.

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L,

If there is any inconsistency or ambiguity between the English and Korea

=
n

version, the

%S
E

nglish version shall prevail
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oY ER E0t7t7]

od Al
==

Innovation

QAR A IEOM M EY S HEGLICH Wt M E 22 )

=

d 2 ot 0] Z5UCL AAtE 4F L2 O|ROX|ER
A% DA EE ZEE0] 7|0f3h YAHS HFOHX| DHUA|(EZ 2o M ZH Q2 X Q).

O|A2 ME =& YA YULICL MH M ES S =50 2T}0| 32 ofAjoe] 22l A| A S S3lf 2HES £l ok FLICH

(https:[[www.spikes.qsiqllogin#l).

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as
detailed as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's
a self-promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through

our online system at https:/[www.spikes.asia/login#/

O ZE0| Y ut HEE| = 0] F= FAYUL M2 (100TH0])

WHY IS THIS WORK RELEVANT FOR INNOVATION?* (100 WORDS)

geE F2E0| AT YL} YU £L20] U= F2 YEES LM HEHLI 81

o -
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail


http://www.spikes.asia/login%23/
http://www.spikes.asia/login%23/

b Z*(150H0])

o N ay

. oz
o A, AR
. ot

BACKGROUND* (150 WORDS)

e Technological influences

e Context

. Limitations, restrictions, regulations
* Budgets

MALQIgitho] o] ZEZt0f| sl st BoHH, R7H = XY £ YA E 08 st O 30| Bl B3 WaS HIJHFUA 2. of: St
=

5|
Qo7 e &= A= BX| Y, 2o 7Y, 2 EY £= 51 FA. (250%H0])

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR
REGIONAL NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR
RELIGIOUS FESTIVAL THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

oto|c|o] ¥H*(150¢H0])
° OIAIO|E
° _o_|5/%x-l

o JIEEBUBS ZYEE e Bl

DESCRIBE THE IDEA* (150 WORDS)
e Insights
e Intention [ purpose

e Adaptation of an existing platform or new innovation

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL 82

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



WE HoM T2 W= AR RASL 2+

NEYLo| Ebatolnt ERE Z3s FAAIR. (0f: 2017 18 3 - A £ 8t9|)

WHAT WERE THE KEY DATES IN THE DEVELOPMENT PROCESS?*

Please include a timeline of the details and dates. (e.g. 3 November 2017 - First patent agreed)

EHA[71& dE*(2005H0])
b

[ ) [ ]

mH - fot

WE oM ox K
m of o
k>

.
N
=
n
X

DESCRIBE THE INNOVATION / TECHNOLOGY* (200 WORDS)
e  How it works

e Components

e  Platforms

e Development stage

Of| Ab[d 3} M+ (150CH0])

o EI|IH dut

. oEy

o A ztd

o HXNK| ZIH/HT[EH

[ ]
ne
ro
-m
>

DESCRIBE THE EXPECTATIONS [ OUTCOME* (150 WORDS)
* lLong-term outcomes

e  Scalability

® Industry relevance

. Results [ successes [ developments to date

. Investment received

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L,

o -
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



APl JEHS 218 7| YH R, (150EH0)
7 A

o
| Yot HAEE YA IHE SO AR AT T = = ASLICL

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L,

If there is any inconsistency or ambiguity between the English and Korea

=
n

version, the

%S
E

nglish version shall prevail
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oY ER E0t7t7]

MHZE
AR AT 2 HAF IFYOIM M S HEYLICH Tt M A2 Z|0iet XM o 240 S5 LICHL dAHE 4 F 22 O|R0jXER
A% DA EE ZEE0] 7|0f3h YALS HFOHX| DHUAI(EZ 2o M ZH Q2 X Q).

O|AH2 ME =& YA YULICL MEHES S ZTESI0] ATt0|I A ofAjote] 221l A|AH S S3ll 2HES ZF6H ok LIt

(https:llwww.spikes.qsiqllogin#l).

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as
detailed as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's

a self-promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through

our online system at https://www.spikes.asiaflogin#/

0] ZHE0| St ARE| = Ol & FAULIM2* (100TH0])
WHY IS THIS WORK RELEVANT FOR INTEGRATED?* (100 WORDS)

b Z*(150CH0q)

[T ox

B ol
[El

1o

BACKGROUND* (150 WORDS)
e  Situation
e  Brief

e  Objectives

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL 85

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail


http://www.spikes.asia/login%23/
http://www.spikes.asia/login%23/

HAI o] o] EEX0f St B2, R7HH = XX Y2 E ofsH5tE Ol =30] == 23H WEHE HSF LA, of
SE 07 AS = A= VX H, 23 7, 3 PY = T FA. (250TH0])

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR
REGIONAL NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR
RELIGIOUS FESTIVAL THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

*o|X oto|c|of dH*(150TH0])
DESCRIBE THE CREATIVE IDEA* (150 WORDS)

Mz 4F+(150THo])
b2 @r|tA (AH|XE QI EH [/ E )

m

o om

rH oo

. =

DESCRIBE THE STRATEGY* (150 WORDS)

e Target audience (consumer demographic / individuals / organisations)
e Integration

e Approach

Zle M+ (150H0])

.
m
et

.
0o

2ol

CIPN
° T2

DESCRIBE THE EXECUTION* (150 WORDS)
e Implementation

e Timeline

e Placement

e Scale

geE F2E0| AT YL} YU £L20] U= F2 YEES LM HEHLI 86
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Za Lt *(150¢H0])
o EEHE

.
.

o O o9 ot
A 0%

o LA JH OfH| 43

LIST THE RESULTS* (150 WORDS)
U Reach

e Engagement

e Impact

U Sales

e Achievement against business targets

HALQIRIEHS QI3 7| LHE. (150TH0])
7| YT HAEE HAIPY SO JARIRIET = & ASLITH

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)

Text entered here will only be visible to the jury during the judging process.

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L,

o -
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



oY ER E0t7t7]

PLEE
MAFSIIEIS AR IO AT MBS ARELICE THRPM B MBS Afeh XIS 20l BELICH 4Ats 9oz ol20fx a2
A% BN ES SER) 7/01%) SIAIE IFOHA| DHUAIR(ME TR0 M AT 1L F Q).

O[A2 ME =& YA YULICL MH X ES S =50 2T}0| 32 ofAjoe] 22l A|A-S S3lf 2HES £ ok FLICH

(https:[[www.spikes.qsiqllogin#l).

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as
detailed as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's

a self-promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through

our online system at https://www.spikes.asiaflogin#/

0| Zt&0| OjC|ojet Akl = 0| Fi= FRYULI72* (100EH0])
WHY IS THIS WORK RELEVANT FOR MEDIA?* (100 WORDS)

b Z*(150CH0])

. ME

« HIm

¢« =ZH

e O|ZES=Z 0|0{TI OfH| QIAIO|E S5

BACKGROUND* (150 WORDS)

e  Sjtuation

e  Brief

e  Objectives

e Share the media insight that led to this work

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL 88
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http://www.spikes.asia/login%23/
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HALRI RO O] ZEE0fl sHS 5= 2o, F7HH £
E =3
= =

=
= ™=
+ e X, 23N 1Y, =3

ne
n
n

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR
REGIONAL NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR
RELIGIOUS FESTIVAL THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

*t0| X 00| C|0]/2IAlO| E M H (2| 30%)*(150%H0])

ZAF X GO =4

DESCRIBE THE CREATIVE IDEA [ INSIGHTS (30% OF VOTE)* (150 WORDS)
® Research and data gathering

Mak M (22| 30%)*(1505H0)
Al

o EtZ C|QAA(AH|XF QARLEA (7Ol EE])
o OjH| 7%
o HIHY

DESCRIBE THE STRATEGY (30% OF VOTE)* (150 WORDS)

e Target audience (consumer demographic / individuals / organisations)
e  Media planning

e Approach

el MH(E2| 20%)*(150%H0])
73
oM A S S
Etelatel

° T2

[ ] [ ]
il

DESCRIBE THE EXECUTION (20% OF VOTE)* (150 WORDS)
¢ Implementation

e Media channels and integration

. Timeline

. Scale

geE F2E0| AT YL} YU £L20] U= F2 YEES LM HEHLI 89
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If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



mY
-l
L

& (E2] 20%)*(150%H0)

[ )
|T

[n
2

ol

N2

= =
5
=
[

[ ]
o
o 1l
fot
12
oo
inl
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In
I
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1o
o
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Rl [m}
o
()
oy my
HH

ro o

[ ]

T B re rlo o
In
[m]

1>

[
In

LIST THE RESULTS (20% OF VOTE)* (150 WORDS)
e Time spent with brand

Proof of engagement: Number of interactions, downloads or comments
¢ Owned media results

e Earned media results

e  Consumer loyalty

e  Brand perception

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

[Bo1 232 3 2C| H|FH ZHE AHE 2 812 ] (150EH0])

O 222 O] X{ &1t ot AZO| AZLINt?

[ONLY FOR BO1 Use of Screens & Audio Visual Platforms] (150 WORDS)
How is this work relevant to this channel?

gery

If there is any inconsistency or ambiguity between the English and Korea

=
n

version, the

%S
E

S20] YX/BIA] YL} OOy £EO| U= ZL FLE2 LY HEHLIC}

nglish version shall prevail
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[Bo2 2C|2 E2HE A2 T s 2] (150EH0])
0| 2Z2 O A&t o™ ARO[ A& L2

[ONLY FOR B02 Use of Audio Platforms] (150 WORDS)
How is this work relevant to this channel?

[B03 2144 /= 9| AL T8l TH] (150CH0])
O| HZ 2 o] Gt of AHTo| Y& LIMt?

[ONLY FOR BO3 Use of Print / Outdoor] (150 WORDS)

How is this work relevant to this channel?

[Bo4 A= O|C|of gt 3l 2] (150TH0])

Ol 22 o A&t o™ Aol AS LIt

[ONLY FOR B04 Small Scale Media] (150 WORDS)
How is this work relevant to this channel?

[Bos Cij = ojcjof 2t 8l 2] (150EH0])
O 222 O xX{ 21t Ot AZO| AEZLINt?

[ONLY FOR BO5 Large Scale Media] (150 WORDS)
How is this work relevant to this channel?

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



[BO6 O|HI E[AEE AL TH| 2] (150THO])

[ONLY FOR B0O6 Use of Events [ Stunts] (150 WORDS)
How is this work relevant to this channel?

[Bo7 CIX|E E3HE ATt 6] (150TH0])

O 222 O] X{ &1t ot AZO| AZLINt?

[ONLY FOR BO7 Use of Digital Platforms] (150 WORDS)

How is this work relevant to this channel?

[BO8 =HIY AFE T3l ] (150EH0)

O] 2t&2 O] {2t

2

Q10| QUgLiTte

[ONLY FOR B08 Use of Mobile] (150 WORDS)
How is this work relevant to this channel?

[Bo9 &4 E3HE A2 Tt 6l 2H](1505H0])
of

to] AELINt?

[ONLY FOR B09 Use of Social Platforms] (150 WORDS)
How is this work relevant to this channel?

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L,

o -
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



[B10 H U AAZR2AM ALE T 81 ] (150EH0])

5|
O] 222 O] x{ 21t o AZO| AZLINt?

[ONLY FOR B10 Innovative Use of Influencers] (150 WORDS)
How is this work relevant to this channel?

[B1 HEH £, 7 2| H2|E|, 215 7]& T i S] (150 TH0])

O 222 O] X{ &1t ot AZO| AZLINt?

[ONLY FOR B11 Metaverse, New Realities & Emerging Tech] (150 WORDS)

How is this work relevant to this channel?

HIOIH AFE = HIO|E7 2252 OfEAH SLAIZ=X 28
e HOJH =& Sl oY
e Go[F 2

e HOH ST XIL

[ONLY FOR €01 Audience Insights] (150 WORDS)

Describe the use of data, or how the data enhanced the work
e Data gathering and interpretation

e Data insights and targeting

e Data integration and impact

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L,

If there is any inconsistency or ambiguity between the English and Korea

=
n

version, the
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E

nglish version shall prevail
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[co2 & AIZHT| 0| Ef AHETH 8l 2] (1505H0])

ClOIE} AHS i ClO|E 7 SEALS Of A SAAIZIEA| MY
- NEES R

o GOJE QIAfolE Y et

. HOEHSY LYY

[ONLY FOR €02 Use of Real-Time Data] (150 WORDS)
Describe the use of datag, or how the data enhanced the work
e  Data gathering and interpretation

e Data insights and targeting

e Data integration and impact

[Co3 Hl0|Ef 7|5t EFIE 2 8 2] (15040])

GIOJE AHR = HIO|E{7H ZEALS O H SHAA|ZIER] MY
o OOIE £T U B4
o OOlE QlAtolE 2 EPA
o CojE S U g

J

Oﬂ

[ONLY FOR €03 Data-Driven Targeting] (150 WORDS)
Describe the use of data, or how the data enhanced the work
e Data gathering and interpretation

e Data insights and targeting

e Data integration and impact

[Co4 == e HBe 20 £ BUE 53 ALS T 812 (150EH0])

COIE ALR i BIOIE{7H S XS R SAAIRER 4T
o GIOIE £ U3
« oolg o

o HOoH ST XY

[ONLY FOR €04 Use of Brand or Product Integration into a Programme or Platform] (150 WORDS)
Describe the use of data, or how the data enhanced the work

e Data gathering and interpretation

e Data insights and targeting

e Data integration and impact

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL 94
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HIOIEf ALE == HOIE7F E525E HEH SHAA=X 28
o GIOJE =™ XY
o CIOJE| 2ALO|E S EHAE

o Ho|H ST A S

[ONLY FOR CO5 Use of Branded Content created for Digital or Social] (150 WORDS)
Describe the use of datag, or how the data enhanced the work

e Data gathering and interpretation

e Data insights and targeting

e Data integration and impact

[coe6 Ci|o|E{ S&tat 8l =] (150EH0)
HIOIEH AME =&

e GHOH =% & &4

e GHO|H QIALO|E I EFZUE

e OO Sg A I

[ONLY FOR C06 Data Integration] (150 WORDS)

Describe the use of data, or how the data enhanced the work
e Data gathering and interpretation

e Data insights and targeting

e Data integration and impact

[co7 2iC|= P2l 35 M =Tt sl EH] (150 EH0])

HIOIH AFE = HIO|E7 2252 OfEH LA =X 28

- RS T
«  HlolE 2lAtolE

o HOoH ST XY

il

Ef2t

=
om

[ONLY FOR C07 Co-creation of Branded IP] (150 WORDS)
Describe the use of data, or how the data enhanced the work
e Data gathering and interpretation

e Data insights and targeting

e Data integration and impact

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L,

o
If there is any inconsistency or ambiguity between the English and Korean version, the

%S
E

nglish version shall prevail
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[co8 442 H|o|E{ 2k s ] (150 CHO]
HIOIE AME = HIOIE7F 2FA2 OfEA A=A 2
o GIOJE =™ XY

o CIOJE| 2ALO|E S EHAE

o Ho|H ST A S
[ONLY FOR €08 Social Data] (150 WORDS)

Describe the use of datag, or how the data enhanced the work
e  Data gathering and interpretation

e Data insights and targeting

e Data integration and impact

[Do1 22 23 =at s 2] (150CH0])
HE/MH|I A7 R85 XY E& AR ZHESI0 220 thel L FHAL.

[ONLY FOR DO1Local Brand] (150 WORDS)
Please tell us about the brand in relation to the locality or market where the product / service is distributed.

[Do2 MRIx 2= gt st (1502H0])

EEZ0| BHE ZH A Ol OfEAH =TAU=XI /0 BOM EHE FH AN SRR LRFHAIL.

ra

[ONLY FOR D02 Challenger Brand] (150 WORDS)
Please tell us about how the work challenged | was different from the brands competitors.

[DO3 THY A% ZHm| ol gt s 2] (150CHO])

—_
B F7HRG/AIE S QIo EBEE YA o/ ZFEA=X LRFHAI2.

|

[ONLY FOR D03 Single-market Campaign] (150 WORDS)

Please tell us how the work was designed | adapted for a single country [ region / market.

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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[ONLY FOR D04 Social Behaviour] (150 WORDS)
Please tell us about the social behaviour that inspired the work.

[Dos 221X QlAto] E8t sl e ](150H0])
X

BN A= = =9t AAO|E0 s YT HAI2.

[ONLY FOR DO5 Cultural Insight] (150 WORDS)
Please tell us about the cultural insight that inspired the work.

[Do6 of &t St 2k 5 2] (150TH0])

oAt MEHEE HEsiF A2

ClE¥eEe 7|28 Toof Ys)of ghct)
o HH oAt

o Hlo =5

[ONLY FOR D06 Breakthrough on a Budget] (150 WORDS)

Please provide budget details

(Any confidential information should be entered it in the confidential information field)
e  Overall budget

e  Breakdown of costs

(=13

|—|

(1s0¢H0])

X Qe o)
SUC EIEENO) OfF L2 FALK YATUAIL,

[ONLY FOR D07 Corporate Purpose & Social Responsibility] (150 WORDS)
Please tell us how the brand purpose inspired the work.

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



I

[Do8 A| % mEtet 5 2] (150EH0])
I

AlZe| mgto] 2F20f ofH gt

mjo

FAEX LHFHUA .

[ONLY FOR D08 Market Disruption] (150 WORDS)
Please tell us how disruption in your market inspired the work.

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L,

If there is any inconsistency or ambiguity between the English and Korea

=
n ve

rsion, the

%S
E

nglish version shall prevail
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oY ER E0t7t7]

PLEEEE
HAFRIRIERS AL IFHOIA AP S BRBILICH TRtA A3 A2 2{Th3 XHMS 20| EELICL AAE AYOR 0|20(X|D2 44 B}
& SER0 7|013 SIS FHHK| DHAIR (AT T2 RN WH IS FQl)

o|Z2 HME EFF <AYULch ME HESS =ZFsio] 2Ano|3A ofrjorel 22kl AMAHMES S EHEFS EEOHOF LG
(https:/[www.spikes.asia/ Iogin#l) .

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as detailed
as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a self-

promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our online
system at https://www.spikes.asia/login#/

b Z*(150EH0])
o g

e Hif=Z

e =x

BACKGROUND* (150 WORDS)
® Situation

® Brief

® Objectives

HAtel 2 Tto] of ZEF 5ol s StE 22N, F7HY & XY FYLE olsfists O =50 £l= 22 WES X SHFHAL. of: SEst 2|0]7}

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL
NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, ANATIONALHOLIDAY OR RELIGIOUS FESTIVAL THAT
MAY HAVE A PARTICULAR MEANING. (250 WORDS)

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L, 99

o -
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail


http://www.spikes.asia/login%23/
http://www.spikes.asia/login%23/

%ol ofo|c|o] HE (&2 30%)*(150TH0)
DESCRIBE THE CREATIVE IDEA (30% OF VOTE)* (150 WORDS)

M2 M (22| 20%)*(1505H0])
EtZ @C|AA(AHXF QAL EAH /712l 5])
7

DESCRIBE THE STRATEGY (20% OF VOTE)* (150 WORDS)

® Target audience (consumer demographic / individuals / organisations)
® Media planning

® Approach

¥ MH(H#2| 30%)*(1505H0])

H
o T

o OiX xjg L &
e Etztel

o =

DESCRIBE THE EXECUTION (30% OF VOTE)* (150 WORDS)
® |Implementation

® Media channels and integration

® Timeline

® Scale

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L, 100

o -
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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Lt (22 20%)*(150CH0])
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K

LIST THE RESULTS (20% OF VOTE)* (150 WORDS)

Time spent with brand

Proof of engagement: Number of interactions, downloads or comments
Owned media results

Earned media results

Consumer loyalty

Brand perception

CONFIDENTIAL INFORMATION FOR THE JURY. (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

101

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L,

o -
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



oY ER E0t7t7]

Z|CHEE ARMITE 240] ZELICH YAlE YL R O|RU K22 &% B|A

i}

<]

O|AH2ME EE SMYUCL MENEES =&

A fo] 2m0|3 A OfAjote| 22l A| AR S S3ll ZHES EF3Hof &Lt

(https:/[www.spikes.asia/ Iogin#l) .

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as detailed
as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a self-
promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our online
system at https://www.spikes.asia/login#/

i Z* (150H0])
o ¥

o HiZ

e =X

BACKGROUND:* (150 WORDS)
® Situation
® Brief

® Objectives

FBED FLE0| AT YL} WY L0 Ut T2 FEES P4 HBHLIL 102

o -
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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http://www.spikes.asia/login%23/

Sk M+ (150CH0])

0%

H o)
o
o

oo 2l
ot

|z o2 o3
o In g
re

g
°
°
°
°
°
°

I
]
=
ox 4

ES
i

DESCRIBE THE IMPACT:* (150 WORDS)

® Impact

® Reach

® Engagement

® Change in Behaviour

® Brand perception

® Achievement against objectives

HALRIATHO] o] EE 0|l Yot 22t T7HH EE XA HYLE Olslists Ol 50| El= 2214 Y22 MSHFHA L. of: S8t 2|0|7}
Qe+ e X M, B3H 7, 2AY £ 1 5H. (250%H0])

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL
NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL
THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

HARI TS 2l8t 7|2 H 2 (1505H0])
A

ALY SO HARRIATE 2 &+ AL

CONFIDENTIAL INFORMATION FOR THE JURY (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

[Ao1 2H| Tl Tt 6l ]

WOl B BAEo| 9HY ¥of

——= = ()

rE

g2 MIsHHAIL.

[ONLY FOR AO1 Consumer Goods]
Translation. Provide a full English translation of any text.

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L, 103
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If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



[A01 AH|xH2H B 2] (50CHO])
EAE/ZDE0| 6A|E ZAE(1200 x 1800mm) 2L SL| 7}, EH& L ke

[ONLY FOR AO1 Consumer Goods] (50 WORDS)
Is the poster / billboard larger or smaller than a 6 sheet poster (1200 x 1800mm)?

[Aa02 2 A0t 6l ]
T YO HY S M SHUAI2.

P

Mo BE A

[ONLY FOR A02 Healthcare]
Translation. Provide a full English translation of any text.

[A02 & A7 02t 8l 2] (50EH0])
EAE/ZDT0| 6A|E ZAE(1200 x 1800mm) 2L L7}, EH& L ke

[ONLY FOR A02 Healthcare] (50 WORDS)
Is the poster /[ billboard larger or smaller than a 6 sheet poster (1200 x 1800mm)?

[ONLY FOR AO3 Travel, Leisure, Retail, Restaurants & Fast Food Chains]
Translation. Provide a full English translation of any text.

[A03 0i&l, B, A0H, S AEY YT AE T E K| Q12 siH](50EH0])
LAE/ZDT0| 6AE ZAE(1200 x 1800mm) 2L EL 77, B L7t

[ONLY FOR AO3 Travel, Leisure, Retail, Restaurants & Fast Food Chains] (50 WORDS)
Is the poster /[ billboard larger or smaller than a 6 sheet poster (1200 x 1800mm)?

geE F2E0| AT YL} YU £L20] U= F2 YEES LM HEHLI 104
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If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



[A04 DjC|of [AE{E QA HE T 5 E]

o
Mo, B BAE0| T YO| MO K BEHAAIR,

[ONLY FOR A04 Media | Entertainment]

Translation. Provide a full English translation of any text.

[A04 D|C|Of[AE] E| QI HE TH B} 2] (50EH0])
ZAE|[ZEO0| 6A|E ZAE|(1200 x 1800mm) Lt S L7, ZH& L 7t?

[ONLY FOR A04 Media [ Entertainment] (50 WORDS)
Is the poster /[ billboard larger or smaller than a 6 sheet poster (1200 x 1800mm)?

[A05 A H|X} A H|A[B2B2H 51 ]
O nE HAEO| AT PO HAS M ISt AIL.
[ONLY FOR AO5 Consumer Services [ Business to Business]

Translation. Provide a full English translation of any text.

[A05 A H|X} MH| A [B2BTt 8] 2+] (505H0])
ZAE/ZDT0| 6AE ZAE{(1200 x 1800mm) 2L S L7, B L7t

[ONLY FOR AO5 Consumer Services [ Business to Business](50 WORDS)
Is the poster /[ billboard larger or smaller than a 6 sheet poster (1200 x 1800mm)?

[A06 H| 2|/t EHx) B 2et 3]
HO D HAE0| AT HOf WS HTIHUAIL,

()

[ONLY FOR A06 Not-for-profit [ Charity [ Government]
Translation. Provide a full English translation of any text.

FEEZ FELE0] XA FALf ojajst R0 UE R

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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[A06 H| 2| /Xt Th| /- B ok 8l 2] (50THO])
EAE/ZDE0| 6A|E ZAE(1200 x 1800mm) 2L SL| 7}, EH& L ke

[ONLY FOR A06 Not-for-profit [ Charity [ Government] (50 WORDS)
Is the poster / billboard larger or smaller than a 6 sheet poster (1200 x 1800mm)?

[BO1 2H| X2 o =]

B BE SAEO| AT Fof HAS HBTHUAIR.

[ONLY FOR BO1 Consumer Goods]

Translation. Provide a full English translation of any text.

[BO1 2 H|x{ 2t 8 2] (50CHO])
EAE/ZDT0| 6A|E ZAE(1200 x 1800mm) 2L L7}, EH& L ke

[ONLY FOR BO1 Consumer Goods] (50 WORDS)
Is the poster / billboard larger or smaller than a 6 sheet poster (1200 x 1800mm)?

[BO2 & AH 02k 8 2t]
2|

Bl DE BAEO| 2HB Fof

(L}

rE

s MEsHHAlL.

[ONLY FOR BO2 Healthcare]
Translation. Provide a full English translation of any text.

[BO2 A7 0f2t 8l =] (50CHO])
EAE[ZDTO| 6AIE ZAE{(1200 x 1800mm) ELF L7 ZH& L 7t

[ONLY FOR BO2 Healthcare] (50 WORDS)
Is the poster /[ billboard larger or smaller than a 6 sheet poster (1200 x 1800mm)?

FEEZ FELE0] XA FALf ojajst R0 UE R

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail

geEs 28 8L}
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[BO3 oi, ||, A0H, HAEY
WOl DS BAEO| HY Y

2 ol
rE o#e
19
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=
OH
O
>
>
fo

[ONLY FOR BO3 Travel, Leisure, Retail, Restaurants & Fast Food Chains]

Translation. Provide a full English translation of any text.

[BO3 Of¥, &|X, A, HAEY U A E ZE KloIot o) 2] (50%H0])
EAE[FDEO0| BAIE ZAE{(1200 x 1800mm) EEF SL7F S& LTt

[ONLY FOR BO3 Travel, Leisure, Retail, Restaurants & Fast Food Chains] (50 WORDS)
Is the poster /[ billboard larger or smaller than a 6 sheet poster (1200 x 1800mm)?

[B04 DT Of [AUE{E| QI H E 2 5 ]

o
o, B BAE0| XY Of MOl N BoHAAIL,

[ONLY FOR B0O4 Media [ Entertainment]
Translation. Provide a full English translation of any text.

[B04 D|C|Of/AE{E| QI H E Bt 3l =] (50THO])
ZAE[ZEO0| 6A|E ZAE{(1200 x 1800mm) £ Lt FLI7, B L Nte

[ONLY FOR B0O4 Media / Entertainment] (50 WORDS)
Is the poster /[ billboard larger or smaller than a 6 sheet poster (1200 x 1800mm)?

[BO5 2 H|X} MH| A [/B2BTH 3| 2]

WO BE HAEO| QTS YO MAS HBIHYAIL.

[ONLY FOR BO5 Consumer Services [ Business to Business]

Translation. Provide a full English translation of any text.

FEEZ FELE0] XA FALf ojajst R0 UE R

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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[BO5 2 H| X} A{H| A [B2BTH 3l 2H] (50THO])
TAE/ZDT0| 6AE ZAE(1200 x 1800mm) £ Et FL 7L, B L7t

[ONLY FOR BO5 Consumer Services [ Business to Business] (50 WORDS)
Is the poster / billboard larger or smaller than a 6 sheet poster (1200 x 1800mm)?

[BOG I 2| /xt4d EH4/H Rt 1]
WS, BE HAEO| U YOf WS HBOHYAIL,

P

[ONLY FOR B06 Not-for-profit [ Charity [ Government]
Translation. Provide a full English translation of any text.

[BO6 H| G a| /Xt Tyl [H B ot 3 2] (50EH0])
EAE/ZDT0| 6A|E ZAE(1200 x 1800mm) 2L L7}, EH& L ke

[ONLY FOR B06 Not-for-profit [ Charity [ Government] (50 WORDS)
Is the poster / billboard larger or smaller than a 6 sheet poster (1200 x 1800mm)?

[corofL|mjo]d C|X| & 23219k s ] (150H0])
52| oL O] M 240 CHal YA T EAFHAI2.

[ONLY FOR €01 Animated Digital Screens] (150 WORDS)
Tell the jury about the animated component of the work.

[ONLY FOR €02 Interactive [ Dynamic Digital Screens] (150 WORDS)
Tell the jury about the interactive / dynamic component of the work.

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L, 108

o -
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



[Do1C|AaEr 0|2t s =] (150CH0])
UHIHE EZXI0| B2 Q%S A A2,
EE]

| /3K [ S B0ll 2| 4S8 F=7}5HK| Ot Al 2.

[ONLY FOR DO1 Displays] (150 WORDS)
Write a short summary of the ambient work.

Do not comment on the brief / challenges | success of the work.

O
(=]
N
Ofot
b
olo
2
o
oz
»E

A oM 2k s ] (150EH0])
WH|QIE ZEEXO| H2 QU2 FdstuAlL.
=]

2| Z/DHRI [ S 300l oA S FIHSEX| DAL L.

[ONLY FOR D02 Promotional Items & Printed Media] (150 WORDS)
Write a short summary of the ambient work.
Do not comment on the brief / challenges | success of the work.

UH|OE SETO| B Qo4 ISR
SExr0| B2\ T/ /B0 OIS FI16HR| DHAIR

[ONLY FOR D03 Special Build] (150 WORDS)
Write a short summary of the ambient work.
Do not comment on the brief / challenges | success of the work.

[Do4 2to| 2 &1 5! o I ERH 51 2H] (150 EH0)
AHQIE SEXI B R4S AL,
(=]

|Z/2tH [ 30l 2|72 FIISHR| OFY Al 2.

[ONLY FOR D04 Live Advertising & Events] (150 WORDS)
Write a short summary of the ambient work.
Do not comment on the brief / challenges | success of the work.

gEE F2E0| YA QAL OfE £20| U HL LS 24 HEHLIL 109

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



[Dos QIE{ME| 2 5l 2N HE ksl ] (150EH0])

UH|PE SETC| B Q42 HoHAlL.
S 50| B2 Z/IHH /B0 O/ U ZI16HK| OHYAIR

[ONLY FOR DO5 Interactive & Immersive Experiences] (150 WORDS)
Write a short summary of the ambient work.

Do not comment on the brief / challenges | success of the work.

[Do6 m St 3 =] (150CH0])

HYHIHE EFEO| B2 22 FGstdAl.
EExto| 22| /0tH [ E30ll 2| 7g FIISHR| OHY Al

[ONLY FOR D06 Transit] (150 WORDS)
Write a short summary of the ambient work.
Do not comment on the brief / challenges | success of the work.

[ONLY FOR EO1 Standard Sites] (150 WORDS)
Please outline the innovative elements of the work.

[E02 AH| A E 2 9|2k 5l TH] (150EH0])
S|

SENO| WY Q28 22| B FYAIR,

[ONLY FOR E02 Ambient Outdoor] (150 WORDS)
Please outline the innovative elements of the work.

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL 110

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



[E03 7| =20t st (150CH0])

SETO| YUY QLB 22| &

fuzx

Yol FAAIL.

[ONLY FOR EO3 Technology] (150 WORDS)

Please outline the innovative elements of the work.

[Fo12Z 231 =0t 5 2] (150CH0])
HE/MHIA7L REEE XD EE AR D BRSO HMEOf T Y2FUA2.

[ONLY FOR FO1 Local Brand] (150 WORDS)

Please tell us about the brand in relation to the locality or market where the product / service is distributed.

[Fo2 2Ix === ok s 2] (1502H0])

SET0| BAUCS ZYYHO| O LA SHHER/OfT Bl BAUCS AWM LEHEX YATHAIL,

[ONLY FOR FO2 Challenger Brand] (150 WORDS)
Please tell us about how the work challenged [ was different from the brands competitors.

[FO3 TH A| % M| ol2k &l =] (150EH0])

B FIH X A/AE S Qo ZEXS oA D/ ZHHEX LiFHUAL.

[ONLY FOR FO3 Single-market Campaign] (150 WORDS)
Please tell us how the work was designed [ adapted for a single country [ region [ market.

[Fo4 AL2| ™ WSk i 2] (150 EH0)

SN0 JES = M2H LSO Ois LT A

[ONLY FOR F04 Social Behaviour] (150 WORDS)
Please tell us about the social behaviour that inspired the work.

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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[Fo5 231X QIAto| E gt sl 2] (150%H0])

S0 LS T ZHY 2AO|E0 CH3 LAFHAIL.

[ONLY FOR FO5 Cultural Insight] (150 WORDS)
Please tell us about the cultural insight that inspired the work.

[Foe of| & Extk s 2] (150TH0])

oA MEHEE HBHFAAIL
(12yzs 7|2y Boof Yeisor o)
o K o
o HgER

[ONLY FOR FO6 Breakthrough on a Budget] (150 WORDS)

Please provide budget details

(Any confidential information should be entered it in the confidential information field)
® Overall budget

® Breakdown of costs

[Fo7 71 S & X AF2| X 2 Qfak s 2] (150EH0])

S SHIFSEN0| OfH YUS FUEX| LATHAL.

[ONLY FOR FO7 Corporate Purpose & Social Responsibility] (150 WORDS)
Please tell us how the brand purpose inspired the work.

[Fos Al% matgt sl =] (150TH0])

Ao mgto] ZF20] ofH JE2 FASK LAHFHAIL.

[ONLY FOR FO8 Market Disruption] (150 WORDS)
Please tell us how disruption in your market inspired the work.

FEEZ FELE0] XA FALf ojajst R0 UE R

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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(https:/[www.spikes.asia/ Iogin#l) .
THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as detailed
as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a self-

promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our online

system at https://www.spikes.asia/login#/

0| Z+Z0| PRIt HEE|E= 0| RE FAULIT* (100EH0)
WHY IS THIS WORK RELEVANT FOR PR?* (100 WORDS)

B Z*(150H0])

o ¥

e =2|Z(=22|Z7} FoX el oto|C|o] I oto| YA E=X|(XHA| Oto|Elof) 7|ZS| Zo|XQl oto|C|of SHOIUEXI(ZES ?lsh ¥&E ol
OO| T|Of) FA[SHIAIR

e =x

BACKGROUND* (150 WORDS)

® Situation

e Brief (Specify if the brief was to come up with the creative (your own idea) or to amplify an existing creative idea (inherited
creative for amplification)

® Objectives

FBED FLE0| AT YL} WY L0 Ut T2 FEES P4 HBHLIL 113
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http://www.spikes.asia/login%23/
http://www.spikes.asia/login%23/

HAtel2 ol o] EE 0 sl Y sths E8HA, S7HY & X HH H Y2 E 0[8H5t= H E20] =l = 22 WS HSs|FHAL. of: SEst 20| 7t
A = A= WX U, 23HH 1, 38 Y = T FX. (250%H0])

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL
NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL
THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

&o|X ofo|c|of HH(HE 2| 20%)*(150EH0])
o ERl @rjolAo| BlE B7| L5l OtO|C|O| S Of A N =X| Ol FHAIR

DESCRIBE THE CREATIVE IDEA (20% OF VOTE)* (150 WORDS)
® Demonstrate how the idea was designed to earn attention from the target audience

v
~
ra

g M (E2| 30%)*(150CH0])
AtO|E
S HAK]

U @r| oA (28R AT EA /7Rl = 5)

titol 85 A tig

()

e o o o
m % ro

b

DESCRIBE THE PR STRATEGY (30% OF VOTE)* (150 WORDS)

® Insight

® Key message

® Target audience (consumer demographic / individuals / organisations)
® Creation and distribution of assets

PR 28 M (&2| 20%)*(1505H0])
® PR 7

e Etztel

o =

DESCRIBE THE PR EXECUTION (20% OF VOTE)* (150 WORDS)
® |mplementation of the PR

® Timeline

® Scale

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL 114

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



23} L+ (E2] 30%)*(2505H0)

e O|C|of &= - F{H2|X| ZO|(E/Y), & W HAIX] MY, 70§ o =(HEXAL

o Ebl r|oiA Mat- FME QX|Z, ofs, QA [Ef= /ol W BN HE /42| /etS ol £ 7Hs3l |
o H|=L|~A duf - AM|Qlo] = /2/0|, AlE B, F7, 2 E Xpoh HE M J|EF MET OHA
="

LIST THE RESULTS (30% OF VOTE)* (250 WORDS)

® Media Outputs - coverage depth (quality / quantity), tone and message delivery, purchase intent (survey)

® Target Audience Outcomes - measurable changes in awareness, comprehension, perceptions [ attitudes / opinions, and

target behaviours | actions [ responses achieved

® Business Outcomes — campaign’'s measurable effect on sales [ revenues [ profits, market share, stock valuation, brand equity,

reputation scores and other traditional marketing and business metrics

MArglgths 98t 7| U 2 (150EH0])
07| YET HAEE AAIHE SO AR RER 2 4 ASLICH

CONFIDENTIAL INFORMATION FOR THE JURY (150 WORDS)

Text entered here will only be visible to the jury during the judging process.

[co1 = AL H|O[E, £ Tt 51 2+] (150 THO])

AL, QIALOIE, BOJEf AHBO| BTQl ZT12 S BAAIZ 5B N BoHIAI 2,
o ClOJE 2/EL QIMO|E 2T X B4

o dolg Erng

o ClOJE /T AIMO|E ST X B

[ONLY FOR CO1Research, Data & Analytics] (150 WORDS)

Provide evidence of how the research, insight and use of data enhanced the campaign output.

® Data and/or insights gathering and interpretation
® Data Targeting
® Data and / or insight integration and impact

geE FE2E0| YA YL} fUft 2

o
If there is any inconsistency or ambiguity between the English and Korean

version, the

%S
E

0/ Q= B YEES M HEEILL)

nglish version shall prevail
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[co2 PR &1}t 8} 2] (1505H01)
PRI 2t 4
® KPICi{H| Zut 4=
e PRS0 HC QIX| =0 O)F B

e PR-20| D20 SEO 0|3 F TH53 ¥
[ONLY FOR C02 PR Effectiveness] (150 WORDS)
Describe the effectiveness of the PR campaign
® Achievement of results against KPIs

® Effect of PR activities on brand awareness

® Measurable impact of the PR effort on client's objectives

o

[co1 2 =2t =0t 8 2] (1505H0])
7t

HE[MEIA7F REEE X £ AT RS 2 E0| Cfof 2

i
BN
=
>
fo

[ONLY FOR GO1 Local Brand] (150 WORDS)
Please tell us about the brand in relation to the locality or market where the product / service is distributed.

[co2 "X B ER 62t (150TH0])
SET0| 2ME ZAWAN O O EAH =HUEX|/o|H T 2 E AMYHQt SRHEX] YT UL

[ONLY FOR G02 Challenger Brand] (150 WORDS)
Please tell us about how the work challenged / was different from the brands competitors.

[c03 The AE Zm| 2l gt 6l 2] (150EH01)

B FIH X A[AE S Qo ZEES oA D/ ZHHEX LT L.

[ONLY FOR G03 Single-market Campaign] (150 WORDS)
Please tell us how the work was designed [ adapted for a single country / region / market.

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL 116

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



[co4 At ™ &2t sli=H] (1505H0])

SN0 S = M2H A0 Ois LT A

[ONLY FOR G04 Social Behaviour] (150 WORDS)

Please tell us about the social behaviour that inspired the work.

[co5 2315 QlAto] E gt 8l 2] (150'TH0])
EEN0| FUS T 2N MOS0 T3] LBFHAIR

[ONLY FOR GO5 Cultural Insight] (150 WORDS)
Please tell us about the cultural insight that inspired the work.

[co6 o4 Ent ot 8 =] (150EH0f)
oAt M EHEE HBHFUAIL

(128 eE 7|2 a0 Lsior L)
o TH o4t
e HEER

[ONLY FOR G06 Breakthrough on a Budget] (150 WORDS)

Please provide budget details

(Any confidential information should be entered it in the confidential information field)
® Overall budget

® Breakdown of costs

[60771% 28 U APS| X x4 at &2+ (1505H0])

Xy
S2UE SHIFSEN0| OfH YUS FHEX| LATHAIL.

[ONLY FOR G07 Corporate Purpose & Social Responsibility] (150 WORDS)
Please tell us how the brand purpose inspired the work.

FEEZ FELE0] XA FALf ojajst R0 UE R

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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[co8 A|Z matak 8l 2] (150EH0])

AlZel meto] 2550 of s FASK LAFHAI2.

fjo

[ONLY FOR G08 Market Disruption] (150 WORDS)
Please tell us how disruption in your market inspired the work.

118
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o -
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



oY ER E0t7t7]

PEEL:
MAIRIIERS HAHTFYOIA M B TS AEBLICL Tr2hA AB AB2 AChE XS 20| S UL HAHE AYOR 0|R0IXID2 2% B4t
L SE0] 7|02 SIAHS 1FOHA| OHIAIQ(ME T2 R4 YT le Hel)

Ol ME FE YNULICE MB HEES TB5t0| AT0|A OfAlofo] 22t N AHS S8 HES FEOF L

(https:/[www.spikes.asiaflogin#/ ) .

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as detailed
as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a self-

promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our online

system at https://www.spikes.asia/login#/

i A+ (150CHo])

=]

e o o
T oz
o
[H

Jo
H

BACKGROUND:* (150 WORDS)
® Situation
® Brief

® Objectives

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L, 119

o
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PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL
NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL
THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

& 4 (150¢H0])
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H
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DESCRIBE THE IMPACT:* (150 WORDS)
Impact

Reach

Engagement

Change in Behaviour

Brand perception

Achievement against objectives

HY. 2= HAEO| T PO HAS M S 2.

[l =] oS

TRANSLATION. PROVIDE A FULL ENGLISH TRANSLATION OF ANY TEXT.

Atelichs 213 7| U 2 (150TH0])

Al
o
Of7| BB HAEL A THY F0| MAYIYIEIT 2 & UgsLC

CONFIDENTIAL INFORMATION FOR THE JURY (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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Argat 51 2] (150CH0])
A

o
Lt S AFO|U=X| 212r5] M) FHAL

[ONLY FOR BO1 Innovative and Adapted use of Print & Publishing] (150 WORDS)

Please outline how the work was adapted, modified or was innovative.

[co12Z 2 =gt slig](150CH0])
HE/MHIA7L REEE XD EE AR D BRSO HMEOf T Y2FUA2.

[ONLY FOR €01 Local Brand] (150 WORDS)

Please tell us about the brand in relation to the locality or market where the product / service is distributed.

[co2 H2IX 2=t 52t (150TH0])

SET0| BAUCS ZYYHO| O LA SHHER/OfT Bl BAUCS AWM LEHEX YATHAIL,

[ONLY FOR €02 Challenger Brand] (150 WORDS)

Please tell us about how the work challenged [ was different from the brands competitors.

[co3 Thd A% 2w QI 2k s et ] (150EH0T)

B FIH X A/AE S Qo ZEXS oA D/ ZHHEX LiFHUAL.

[ONLY FOR €03 Single-market Campaign] (150 WORDS)

Please tell us how the work was designed [ adapted for a single country [ region [ market.

[coa Atz|H S-S0t &l 2] (150EH0])

SN0 JES = M2H LSO Ois LT A

[ONLY FOR €04 social Behaviour] (150 WORDS)
Please tell us about the social behaviour that inspired the work.

FEEZ FELE0] XA FALf ojajst R0 UE R

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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[cos 255 QlAto] Egtsligt](150TH0])
x

S0 LS T ZHY 2AO|E0 CH3 LAFHAIL.

[ONLY FOR €05 Cultural Insight] (150 WORDS)
Please tell us about the cultural insight that inspired the work.

[coe6 o &F a2t 8l =] (1505H0])

oAt MEHEE MBI
(Clemes 7| Y Lo eisjor S o
o T ot

o H2ES

[ONLY FOR c06 Breakthrough on a Budget] (150 WORDS)

Please provide budget details

(Any confidential information should be entered it in the confidential information field)
® Overall budget

® Breakdown of costs

[ONLY FOR €07 Corporate Purpose & Social Responsibility] (150 WORDS)
Please tell us how the brand purpose inspired the work.

[co8 A& matet 8l 2] (1505H0])

Ao mgto] ZF20] ofH JE2 FASK LAHFHAIL.

[ONLY FOR 08 Market Disruption] (150 WORDS)
Please tell us how disruption in your market inspired the work.

FEEZ FELE0] XA FALf ojajst R0 UE R

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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ciC| @ 9 QC|L
Radio & Audio

PEEL:
MAIRIYIERS ML TFYOIA MR TS ARBILICL Tr2hA A3 ABS AChE XS 20| S UL HAHE AYOR 0|R0IXID2 2% BlA}
. SEA0] 7|02 S|AHE 1FOHA| OHUAIQ(ME T2 2 M YT 9l X 9)
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(https:/[www.spikes.asia/ Iogin#l) .

THE WRITTEN EXPLANATION

The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as detailed
as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a self-

promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our online

system at https://www.spikes.asia/login#/

BIC|R = 2|2 ZEX0M HojX| = 422 Bl 2945t A 2. (150TH0])
ZIAFOIE S QESHX| DHAIR. EEXtS| 22| = /1tH| [H 30 o/ HE FIFSHR| OHYAIL.

WRITE A SHORT SUMMARY OF WHAT HAPPENS IN THE RADIO OR AUDIO WORK.* (150 WORDS)
Do not reference your company. Do not comment on the brief / challenges /[ success of the work.

o o o
T
iC
[kl

BACKGROUND:* (150 WORDS)
® Situation

® Brief

® Objectives

FBED FLE0| AT YL} WY L0 Ut T2 FEES P4 HBHLIL 123

o -
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PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL
NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL
THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

& 4 (150¢H0])
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DESCRIBE THE IMPACT:* (150 WORDS)
Impact

Reach

Engagement

Change in Behaviour

Brand perception

Achievement against objectives

9. BE 2C|0| YHE Yo U S NS
TRANSLATION. PROVIDE A FULL ENGLISH TRANSLATION OF ANY AUDIO.*

Atelichs 213 7| U 2 (150TH0])

Al
o
Of7| BB HAEL A THY F0| MAYIYIEIT 2 & UgsLC

CONFIDENTIAL INFORMATION FOR THE JURY (150 WORDS)
Text entered here will only be visible to the jury during the judging process.

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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[BO1 22 A28 3l 2] (150EH0])
29 ALROfl CH3H MAM T LHFHA|L.

[ONLY FOR BO1 Use of Music] (150 WORDS)

Tell the jury about the use of music.

[BO2 At2 £ C|xtQlat 5l 2] (150THO])
AF2 E CIXFOIO)| CHEH AARR| RITHO| LB FM A2,

[ONLY FOR BO2 Sound Design] (150 WORDS)
Tell the jury about the sound design.

[Bo4 FHAE U A7 Tk s} 2] (150 CHO])
H ES=nigS| | ol M AR RIEH] YT HAIL.

[ONLY FOR B04 Casting & Performance] (150 WORDS)
Tell the jury about the casting process.

[coroixI2 A 2tE|2 % 20| 2 A8 2t s E] (150CH0])

SETO| YUK RAE 22| Y| FHAIL.

[ONLY FOR €01 Use of Radio & Audio as a Medium] (150 WORDS)
Please outline the innovative elements of the work.

[C02 EEIR 71&[8°d 43t Arg et s 2] (1505H0])

[ONLY FOR €02 Use of Audio Technology / Voice Activation] (150 WORDS)
Please outline the innovative elements of the work.

FEEZ FELE0] XA FALf ojajst R0 UE R

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail

gesg oM H8EL}
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[ONLY FOR c03 Branded Content / Podcasts] (150 WORDS)

Please outline the innovative elements of the work.

[Do12Z B3 =0 5|2 (150%H0])
HE[MH A7t SEE|E XY & AT BH2IsI0] 2300 Chs)

o

I-E;‘

i
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[ONLY FOR DO1 Local Brand] (150 WORDS)

Please tell us about the brand in relation to the locality or market where the product / service is distributed.

[Do2 MRIX B c gt st (150CTH0])
EEM0| 2 AYAN O O EH =HYUEX|/0]H HOM 2ME AM AN SREX] YT UL,

[ONLY FOR D02 Challenger Brand] (150 WORDS)
Please tell us about how the work challenged [ was different from the brands competitors.

[DO3 THY A|EH ZHm| Q1 Tt 5] T] (150TH0])

B FIH X A[AE S Qo ZEES oA I/ ZHHEX LiFHUAL.

[ONLY FOR D03 Single-market Campaign] (150 WORDS)
Please tell us how the work was designed [ adapted for a single country [ region [ market.

n

[Do4 Atz X &S0t s ] (150CH0])

SEN0| YUS T AL Y0l i) LAFUAIL.

0

[ONLY FOR D04 Social Behaviour] (150 WORDS)
Please tell us about the social behaviour that inspired the work.

2L FEL£0] QXA YLt 0jojEt 20| AUt R FEEE R HEEL/LL

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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[Do5 231 ¢lAto| EgtsliZ](150TH0])

S0 LS T ZHY 2AO|E0 CH3 LAFHAIL.

[ONLY FOR DO5 Cultural Insight] (150 WORDS)
Please tell us about the cultural insight that inspired the work.

[Do6 ofl &+ Smt 2k 3l ] (150H0])

o4t HEYEE MSsHFHAIL

(71282 E 7|28 2eof Ystof gt

o A of it

o HERER

[ONLY FOR D06 Breakthrough on a Budget] (150 WORDS)

Please provide budget details

(Any confidential information should be entered it in the confidential information field)
® Overall budget

® Breakdown of costs

[D07 71U S8 % A2 X A elut s ] (150%H0f)

Xy
SUE SEIFSENO OfF YAS FALK FAFHAIL.

[ONLY FOR DO7 Corporate Purpose & Social Responsibility] (150 WORDS)
Please tell us how the brand purpose inspired the work.

[Do8 A| % mEtat 5] 2] (1505H0])

Ao mgto] ZF20] ofH JE2 FASK LAHFHAIL.

[ONLY FOR D08 Market Disruption] (150 WORDS)
Please tell us how disruption in your market inspired the work.

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L, 127
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PEEEE
HAMSIYIEHS HAF THOIA AR S HESLICK T2tA A 2B ATHS XS 20l B LCH MAE 4BOR 0|R0jXID2 42 B4
= SEX0) 7/0]8 SIS HFOHK DHUAIQ(MT T2 oM ATel2 Q).

O|A2 ME 5 TMYULICL ME HZESS Z85I0] 20t0|3 2 OfAjore| 22l A| A S S3ll ZHES EF3Hof &Lt

(https:/[www.spikes.asiaflogin#/ ) .

THE WRITTEN EXPLANATION
The written explanation is what the Jury will refer to during the judging process. For this reason, we recommend that it's as detailed
as possible. Please don't mention your company or any of the companies who contributed to the entry (unless it's a self-

promotion campaign) as our judging is anonymous.

Please note that these are sample entry forms. You must enter your work, including the written submission, through our online

system at https://www.spikes.asia/login#/

I
g
o

Ol ZZ0| 28 W AZST ML} HABE[= 0| F= FAYULIT? (100EH0])

WHY IS THIS WORK RELEVANT FOR SOCIAL & INFLUENCER?* (100 WORDS)

i Z*(1505H0])
o ¥

e HI=Z

e =x

BACKGROUND* (150 WORDS)
® Situation

® Brief

® Objectives

FBED FLE0| AT YL} WY L0 Ut T2 FEES P4 HBHLIL 128
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X9H F LA E ol3fist= ol =80| £l= 23
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H3sHFHAIL. of: 8%

o|O|7}

PLEASE PROVIDE ANY CULTURAL CONTEXT THAT WOULD HELP THE JURY UNDERSTAND ANY CULTURAL, NATIONAL OR REGIONAL
NUANCES APPLICABLE TO THIS WORK E.G. LOCAL LEGISLATION, CULTURAL NORMS, A NATIONAL HOLIDAY OR RELIGIOUS FESTIVAL

THAT MAY HAVE A PARTICULAR MEANING. (250 WORDS)

*o| & ofo|C|of HH(E2| 30%)*(150%H0])
DESCRIBE THE CREATIVE IDEA (30% OF VOTE)* (150 WORDS)

DESCRIBE THE STRATEGY (20% OF VOTE)* (150 WORDS)

® Data gathering

® Target audience (consumer demographic / individuals / organisations)
® Relevance to social platform

® Approach

1% 415 (22) 20%) *(150+0])

3|
[ ]
(] z2tol
[ ]
[ ]

4 £ m 4
o> mo e

DESCRIBE THE EXECUTION (20% OF VOTE)* (150 WORDS)
® |Implementation

® Timeline

® Placement

® Scale

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L,

If there is any inconsistency or ambiguity between the English and Korea

=
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rsion, the
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Zah L+ (22| 30%)*(1505H0])
o =Trig

e %o

o OiE

e =T QA

o H|=L|A 2% CfH| ¥%

LIST THE RESULTS (30% OF VOTE)* (150 WORDS)

® Reach

® Engagement

® Sales

® Brand perception

® Achievement against business targets

[Do12Z 2 =gt 5 2] (150CH0])
HME /M A7t REElE XY Ee AR D 2HEEI0] 22 E0f el A2{FHAL.

[ONLY FOR DO1 Local Brand] (150 WORDS)

Please tell us about the brand in relation to the locality or market where the product / service is distributed.

[Do2#82Ix HE =gt si5H] (150CHo])
SEx0| BHUE ZYAK|0f O|YH ZHFEX|/0fT BN 2HE AWAX| o LFEX| YAFAAIR,

[ONLY FOR D02 Challenger Brand] (150 WORDS)
Please tell us about how the work challenged [ was different from the brands competitors.

[D03 Thet A% | el at s 2] (150EH0])

B FIH X A[AE S Qo ZEES oA D/ ZHHEX LT L.

[ONLY FOR D03 Single-market Campaign] (150 WORDS)
Please tell us how the work was designed [ adapted for a single country / region / market.

FEEZ FELE0] XA FALf ojajst R0 UE R

gEES 2H HEL)
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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[Do4 A3|% QS 2t sl ] (150EH0])

SN0 S = M2H A0 Ois LT A

[ONLY FOR D04 Social Behaviour] (150 WORDS)

Please tell us about the social behaviour that inspired the work.

EE0 LS T 2 AMOIE0 g LT HA L.

[ONLY FOR DO5 Cultural Insight] (150 WORDS)
Please tell us about the cultural insight that inspired the work.

[Do6 ofl &t Emt 2t 3l 2] (150H0])
o4t HEYEE MSsHFHUAIL
(P12EE = 7|2y e HEof Ysof gL

o TH o4t
e HEER

[ONLY FOR D06 Breakthrough on a Budget] (150 WORDS)

Please provide budget details

(Any confidential information should be entered it in the confidential information field)
® Overall budget

® Breakdown of costs

[D07 71 S & U ALS|H 2ot 5 2] (1505H0])

X 590 of 2
SUC SEHEEN0) OfF YUS FALK YATUAL.

[ONLY FOR D07 Corporate Purpose & Social Responsibility] (150 WORDS)
Please tell us how the brand purpose inspired the work.

FEEZ FELE0] XA FALf ojajst R0 UE R

o
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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[DO8 A| % mZtat 5[ 2] (150EH0])
Ztof|

Algel meto] 2520 o I

in}

FUEX LBFHAL.

r
fjo

[ONLY FOR D08 Market Disruption] (150 WORDS)

Please tell us how disruption in your market inspired the work.

132

GEEY FLE0 YA YA YU ££0 = FP YEES 4 HEEIL/L,

o -
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail



% Spikes Asia

oY ER E0t7t7|

5l

=

3

ISt AV FR VES 2HEYAL TN E2F 82 070

F

HOW TO CRAFT AN AWARD-

0|3 A OfA|OF

A

el

.I

*:
PN

= O

t2| XE X

—

A M
=g
dEZ F|ECI2RE

ol¥

2N

WINNING ENTRY & TOP TIPS FOR YOUR CASE FILM

THINGS YOU NEED TO KNOW

iL

3.

LI C

b

.
o
=

Hio

LICH AlIZEHS

3

=

.
o

11 2{sHOf

o

st
tO[3A OfA[OF M 27t F ¢ BO| 7|740] =etEE A YL

I

FHE| 2| 7F F7FE|ALE JHE EOf 40| YEO|ERASLCE HA 7| &0 At R Q7 AF

| -

[

=0l

L]

o HEE Lt

IRE

2023H12& 21

| -

[

MR AM=

=0
<+
K

X0

ojn

U

o] 34 OfA|OtE ZEXLO| @

a

ol

orl
oF

<a

EOp $AKS www.lovethework.comOf B B E L|C}.

{oF

kfo
®

=S

LRI

foF
Y
®

|AF 2t

{04
<0

113

!

&HC.

g2E0 FELE0] XA ALt ofTy
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail


mailto:awards@spikes.asia
https://www.lovethework.com/
https://www.spikes.asia/awards/awards-support/duplicate-trophies-and-certificates

oY ER E0t7t7|

=a Spikes Asia

SO, WHAT IS THE PROCESS?

1. Appointan award manager
Choose someone within your company to coordinate your entry activities and act as the first point of

communication with us.

2. ChecktheRules
Make sure you check your work’s eligibility for the Festival. Take a look at our key dates, deadlines and other key

criteria. The full entry Rules can be found here.

3. Download our Entry Kits

Ensure you have a copy of our Entry Kits which you can refer to throughout the entry process.

4. Know the Awards
This year we've updated our Awards with additional or revised categories. There’s also judging criteria and
material requirements to consider. Take some time to get to know your options. Remember, if you need advice at

any point in the process, just get in touch and one of our awards experts will be happy to help.
5. Login orcreate an account

6. Create yourentries

The sooner you start, the more time we'll be able to offer you extra help if you need it.

7. Submitand pay
Remember the first late fee applies after 21 December 2023.

8. Review andrevise

We thoroughly check all aspects of entries so may be in touch to request clarification or changes.

9. Judging
Juries carefully review all the entries and determine winners during judging. Make sure you're available throughout
this period, as the jury may have queries regarding your work.

10. Results

The shortlists and winner will be announced on www.lovethework.com

1. Trophies
Trophies and certificates are sent out to winning and shortlisted entrant companies. We know that winning is a

team effort, so trophies and certificates can also be ordered for anyone credited on the entry.

g2E0 FEL0] YA oLt ojojst 20 Ut FR FEEE RLH HEEL/L

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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TOP TIPS FOR YOUR CASE FILM

BE CONCISE
You're dealing with professionals who are perfectly capable of grasping whether a project has merit based on a

concise, coherent explanation.

SIMPLICITY

Less is always more. So many case films fail to communicate a clear idea and a compelling strategy that isn't
cluttered and confusing. The need for focus and clarity cannot be underestimated.

BE UP-FRONT

Explain the idea upfront and quickly so the jury can understand the dimensions of the campaign and its results
from the very beginning. Avoid using unnecessary build up or stylistic filler. Treat your case film like a piece of

editorial. All the key information early on — expansion of the idea to follow.

CULTURE & CONTEXT
It's an international jury where English is not always the first language. Respect this diversity. Entries that hinge on a

cultural nuance or unfamiliar cultural context should come with additional information.

TAKE A FRESH PERSPECTIVE
You may have lived and breathed the work, but the jury hasn't. Look at the idea with a fresh pair of eyes and distil it

down to its core for a new audience.

TELL A STORY
Structure your explanation around a simple, powerful and succinct narrative. Storytelling is key.

MAKE IT EASY FOR THEM
The idea should speak for itself. Avoid creating barriers with unnecessary and elaborate production values. Keep it
straightforward.

CATEGORY SELECTION
Carefully consider the best category for your entry and ensure that it demonstrates both relevance and specificity

for its audiences. If you're unsure where your work can go, ask an awards expert who can give you some advice.

INDUSTRY JARGON
Avoid industry jargon and marketing speak. Don't sell.. explain your work. A case film with excessive hype and

empty statements will not impress the jury.

RESULTS

Make sure you provide them and they are robust meaningful and measurable. Be honest, specific and provide
workable, quantitative figures and stats. In some categories, results count for 30% of the mark. Clearly link your
results back to original goals, strategies and objectives.
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If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail
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