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The Audio & Radio Spikes celebrate creativity that is wired for sound

excellence, sonic innovation or superior aural storytelling across the airwaves and digital streams.

The main criteria considered during judging will be the idea, the execution and the impact.

There is no overall limit to how many times the same piece of work can be entered into Audio & Radio as |

categories chosen are relevant.

- ¢ v s e 3 -

In sections B & D, each execution constitutes one entry and all executions must have run wi
In sections A & C, multiple executions may be entered as one entry. However, all Audio & Radio ex
run within the eligibility period.
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Wiiip Ann &C €

+' Avo.

L A ’

+9/

- work that communicates a brand message through audio

ong as the

1 [

thin the eligibility period.
ecutions must have

A.x 3« D . 3 x A )
AVeaV g ne ool Wiy An #C.i xe=" ¢¥Y€i A/ ¢ ~ ek @ Materials
Buv 717Qix., L OA " Ute oLTIKIm
A. Innovation in Audio & Radio
LT T oLt emslo engage withand respond to_,
the audio content.
AOL.dMPA _3x Dx3x &1 Y
Wiy ARn #C €, 3/ F WE pfedaVT OcH" 0lKW-F ZRVTA MP3 Lp
CYE AV er nef-t, 3/ F W Oo.

(A &)
AO01. Use of Radio & Audio as a Medium Qu s U
The innovative or creative use of audio or radio as a medium, with evidence of how it was

- [ ¢ [ T ‘ : 1A &
URL
A02. x 3 «x Dvéxn(’)‘\)é’T yn C‘)WI,N
~ L. . N . . n n
Vdop,. Lisvaqgr O €20 @FY%1 "o e[ & £f ede¢ve jPG Ow+¢
tem’ 5 H /AealOsbie 00U )
MP3 L p
A02. Use of Audio & Radio Technology Compulsory
Forward thinking ideas that directly enhance the experience of the listener. This could include, Case Film
but not be limited to, use of apps or mobile/web technology, software development and
technology that demonstrates a deve lopment in the production process and distribution of
audio .
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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A03. L'’E E A,
4" o ' 4E E , O neesodool b I3 G = oLl s
\]-45-|T\J4TTJ'Q(_ S

A03. Voice Activation ~ NEW

The innovative application and use of voice platforms and voice - activated technologies to
create interactive/immersive storytelling that drives engagement and enhances the

experience of the listener.

Highly Recommended

(Optional)
A04. wn3mMb 1/ 4d Demo Film
AYCHT. ,& D o , & "k T1,v8& AL 9 ¢Y¢ o B,
B LT - . o ﬂﬂ . L Optional
¢ AT KEVWIR e, PLI AN VWIKHyAR/sgLlsA T UL, L A € URL
i A Digital Supporting
Content
07+ Y ¢ye WLt~ S4Ag. Digital Supporting
Images b JPG
A04. Branded Content / Podcasts MP3 original version
Paid - for, sponsored or brand funded content / programming on all audio platforms including
radio stations, streaming platforms, podcasts or programme sponsorship. Content that
exemplifies the brand message / ethos, as well as enhance the experience of the listener.
Please provide a sample audio file of up to 30 minutes.
A05. 0 1 gna A,
av T, NDHAqT p1/ d€’ ~ 1 An Y'Ed HA .
AO05. Content Placement NEW
The contextually relevant creation and placement of sponsored messaging within appropriate
programming.
AD6. x 3 x TX NP> L= W A
O 08 ges K41 EYL, e %i " KEABL pfaqr 4« Wiy An «C
d/I" i€i x= +nu¥ 1wy n C'E
AO06. Audio - Led Creativity NEW
The innovative integration of multiple audio driven elements or channels that complement and
buldon . * ' _ ... .. oL, T o0 o0 oA o,
awareness and attitudes.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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B. Excellence in Audio & Radio Materials
BOL. k@ &1 Y
¢>NB e A+édad €. Fady T /n KaV MP3 Lp
BO1. Use of Music (A o)
Including original composition, licensed recordings or adapted / altered versions of an existing He s U
recording.
A&
B02.& -1 5 md URL
O<it " ,7i$Had” WOGHF EYC % 17 5, O,wem' EYE' 5. yn ?W' ,”
yn Ow#£¢Cn
BO2. Sound Design PG
The process of specifying, acquiring, manipulating or generating audio elements, including
Compulsory

sound effects, location recordings, 'Atmos’ etc.

MP3 Original Version

B03. O Highly Recommended
Wi @FY+" €y Ann TreaqT &0 4 \N4-q . L & ~ W= dns* oal (Optional)
1w E@y@p-['"Terfeprrs” Jﬂfﬁ Demo Film
bpLeye v/ diE1+t- wo.s Vel — bspltyr gyei ANr oeyn |OPiONA
. URL
o o Sv/ A W’ Ayo.
g % ’ ok Digital Supporting
. Content
BO3. Script Digital Supporting
Recognises the ability of script to creatively transform a brand idea or message into an audio Images JPG
context that enhances the experience of the listener and meets the confines of the brief and
regional regulations.
Scripts should be specific to the audio medium. Scripts for film work will not be accepted here
unless it ran as a standalone audio content.
BO4. 4 & D4
ci=7 "' pE/  wed 17 sVadbp,  Fatwimg,.,,
‘Ebe OV &+ HoBd.
BO4. Casting & Performance
Recognises the overall delivery of the script through performance, where voice performance
is integral to the success of the spot. This may include tone and pacing, use of accents or
impersonation, etc
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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C.J Df N m
v & d+0+ Fnsapal Yol €ECYCA wm ;

O+ p Lol Materials
2 05> Led e, Ut~ L A e h+BlEeCHm WMo L
%T 9 H AL.
C. Culture & Context
Audio work that is brought to life through cultural insights and regional context.
If you are submitting more than one execution please upload all executions in a single file
with a gap to denote each new execution.
Col.p & wn W Y
CHBns/ A+ HiEWIAD — 5 @Y .87 S L] A - MP3 Lp
CO01. Local Brand (A &)
Work for brands thatis only distributed in a single locality that resonated with a specific Ouv s U
target audience.

A &
CO2.4u » wo W URL
. @%\ T o/ bE 4 =2/F WyT s HALws - Ol l€a10es O % yn C‘)W',”
fa.>/+ x LOoo k€ . 4w L otolEWii. yn Ows+Cn
JPG
C02. Challenger Brand
Compulsory

Brands which have creatively adapted their approach in response to competitor pressure by
challenging the status quo to create game - changing work that uses progressive thinking and
innovative creativity.

MP3 Original Version

Highly Recommended

(Optional)
C03. 04 Ao~ & Case Film
CB_ "Ins /Ay Ar HsH 1t~ YA emA wmk 7 & Ay da° " 4L
£t 0 KEni[f - wo. Optional
URL

. . Digital Supportin
C03. Single - market Campaign Cgmem ppoTiNg
Work that gnly aired or ra.n in a single counFr'y / region / market. Entries should describe how Digital Supporting
the campaign was designed for the specific target market. Images JPG
co4.iH €eDpJ wmdyl A

sNS T IENH/ Ae: HIE®FYE, A" Ada$f & W Axwy AN x
O & e 1€y a0k 0 ANNRIG W /As S LEEA m
CO04. Social Behaviour & Cultural Insight  NEW
Work inspired by a specific audience / community, relying on identifiable social behaviour or
cultural insights, stemming from the ideas, customs, values and lifestyles found within a specific
region or locality.
Co5. 1+ &1 A,
Wi a° wi W 7o, OL QEAN =’ 4/ =A, =, e La+2iun’
TSHn E 3AW O YLY e/ 3qa/dbte €4
C05. Use of Humour NEW
Work that celebrates the art of humour in branded communications. Infusing wit, satire,
and cleverness into campaigns that provide amusement and create memorable,
laughter - inducing connections with audiences.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.




.~ Yow,

UC] o .
=la Spikes Asia
C06. s O Y Y
Ard/ €% F' o4 unQkoud/ € LL 5/ 4 WqT 0w 4 dby T VAL MP3 Lp
N wmkt yeol/gT. MR F0F 5> nNAEO0FKE*14 0 T X1yl
kNt " len 04 Y- yo. (A6 )
Qv s U
C06. Breakthrough on a Budget
Creative use of modest budgets and/or resources in relation to the market and/or industry to A O
create maximum impact. The work should demonstrate how fresh insight, smart spending and URL ’
compelling strategic thinking solved a business problem despite limited resources. yn Owi A
Yyn Ow+#£¢n
CO7..f u# D& #1g JPG
o +=, SEND OHIEC A N 4 A wa/W i SN mmEWIAcaf L
. + ’ . ?= . ! e”_ TI' . T + B Compulsory
v/ 1T QY AD 1A ne g /s CAEn O 51— wyo. MP3 Original Version

CO07. Corporate Purpose & Social Responsibility

Highly Recommended

Purpose - driven work / brand activism which address social, ethical and environmental (Optional)
Lo S Case Film
affected communities by connecting customers to culture.
Optional

Co8. Ao, 2 URL _

R/Ms/ tTLve/ bE ¢ @#37lws " /b Huno O4 " on Wit Digital Supporting

L . Content
+C kUt -Hl Lo Wi, Digital Supporting
Images JPG
C08. Market Disruption
Brands that have creatively adapted their strategy in response to local / regional / global
issues, embracing new ways of delivering their brand while showing consideration for the
consumer.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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D.x 3 «x D,éxiéf
+aH ee®y L K, A o0BAvo.

D. Audio & Radio: Sectors

The same entry can be submitted only once in this section.

W
Materials

DO1.T We

A dZdB %\ o Ni o , "sok FMCG,t= d 'EA=,"
eVl dseVEt dAxan BGix-F2 ix-.

06 g i A =mtD03.+4 ,pr,im,pd 7d & i vatsoA - wo.

DO1. Consumer Goods

All fast moving & durable consumer goods, including food and drinks, toiletries, cleaning
products, other household goods, other FMCG, clothing and accessories, furniture, consumer
electronics, cars and automotive products & services.

All fast food entries should go in DO3. Travel, Leisure, Retail, Restaurants & Fast Food Chains

D02. ai ,
£—,0TC- ¥~ .
2 & CAIXxs =, LbOyr tewm A weg,., : DOGyT 4 - wo.

A02. Healthcare
Pharma, OTC drugs, wellness.
If the work has been created for a Charity/NFP then this should be entered into DO6.

D03.t ,sh,id,Bd ND & ZIVIES
bx. d’ oyl o6 de+ o AX8.Ev' , & L, & &L C)
f *h deoe’ o AXxE.Fadis0,0, 1,Cof,Seu N, {0 ° 0 A,

A Fo L o bl 1d & @k

DO03. Travel, Leisure, Retail, Restaurants & Fast Food Chains

All transport - and travel - related services, including public transport and tourism boards. All
entertainment - and leisure -related services, including museums, festivals and gyms. All shops,
including online  retailers , opticians, hairdressers and estate ag ents. All restaurants and fast
food chains, including cafes and bars.

D04. b5, /I~ Lp
40,5 ,TVA daV N, k&, Yn 5, a\l.

D04. Media / Entertainment
Music, film, television, publications & media, books, news, digital platforms, other media.

DO5. 7T Wm A W& /B2B(Business to Business)

o3 U%e "~ AxG,l e, [F,B2B 0,68 dav AXE,, x1ywd Ax&,9S8d
% & Wi +H.

D05. Consumer Services / Business to Business

All commercial public services, Legal, financial, B2B technology, consultancies & professional
services, other business services, internal & corporate communications.

DO6. W, P /mAOM/J &
28, ONGO,_ b s ¢ CX %52 G

09 CSRY mmbt’ 0 S¢ dI” l€7j ' HC.v dpT7COT.. %csdO 1[4 ~ 3=/
A - wo

DO06. Not - for - profit / Charity / Government
Government, public information, NGOs, military, charities, non - profit origanisation

All CSR work should be entered in the relevant sector and/or CO7. Corporate Purpose & Social
Responsibility category in section C. Culture & Context

MP3 Lp

URL
Yyn Owi A
Yyn Ow+#£¢n
JPG

Compulsory
MP3 Original Version

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

svp’ _vp+ My poot s STHHFrEe, : s0pLlré so

yo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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Wiin, d "E & F, 4 to., Y4, E =i inad360°7 _V* OL
s/ £ WE - adkVini 4/ YinkCiyo.
N k™ 4 Wi, P82 spde " T W2 S UA U%e E g7 FidkEn 04 n %"
Ervo.

RO’ a/ A+ "M, 1% " nudeg,0d’ ~F"XA" $4Yypo.20%6FY T ,20%%1,30% ,30% "’
Wi, d E/le® o L3 iny OBAyo.0or OV, d E SvAKe®am L K. A
o FAvo.

The Brand Experience & Activation Spikes celebrate creative, comprehensive brand building through the next level use
of experience design, activation, immersive, retail and 360° customer engagement.

The work will need to demonstrate how the customer journey, experience of the brand and optimisation of every touch
point led to increased brand affinity and commercial success.

A number of criteria will be considered during judging and weighted as follows: 20% Idea; 20% strategy; 30% execution; 30%

results.

The same piece of work can be entered up to three times in Brand Experience & Activation. However, the same piece of
. y y v il D x i ¥ B o il o t . . . v X il

P T R = e am N S e s - . N . > o . g

AwDW, D E :$§/ m
Kr

+AH K€e®A L

EA ol Ayo. :
By Materials
A. Brand Experience & Activation: Sectors
The same entry can be submitted only once in this section.
AO0L.T Wi Y
A ddB %R - NT oo, "Aek FMCG, = d "EA=," i xs " &, : Yn st FH
seVdoeVt dAxdn BHix-F2 [ x-. +¢n JPG
06 F§ i AN =mbtA03. 4 peim.ed 174 & AV 4 - po. oA &)
Ov s U
A01. Consumer Goods .
All fast moving & durable consumer goods, including food and drinks, toiletries, cleaning Ao
URL

products, other household goods, other FMCG, clothing and accessories, furniture, consumer N ) i
electronics, cars and automotive products & services. ’ Yn Owl A

Yyn Ow£Cn PG
All fast food entrie s should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains

A02. &l , Compulsory
. Digital Presentation
£-,0TC- ¥ 7. Image JPG
"€ CGXIXs =, " LbOyT tem A w2 ABpT A - poO. Highly Recommended
(Optional)
A02. Healthcare - Case Film

Pharma, OTC drugs, wellness.

If the work has been created for a Charity/NFP then this should be entered into A06.

svp’ . op+ My poot s STHHFrEe.,: s0pL1é 40 ypo.
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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A03.t B, d,B& ND A& nv L Optional

Lo = . . URL
bx_ d' vl °9_ d4 o AXG.EV , & L, & U LI . .
N i o P L B . Digital Supporting
i Th doe’ o Axd.Fagi a0, 0, 1, Cofj,Seun, 10 PO R Content
v~ . " R

A Foo L PopG 1d a N . Digital Supporting
Images JPG

A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains

All transport - and travel - related services, including public transport and tourism boards. All

entertainment - and leisure -related services, including museums, festivals and gyms. All

shops, incl uding online retailers , opticians, hairdressers and estate agents. All restaurants and

fast food chains, including cafes and bars.

AO4. b5, [ Ly

40,5 ,TVA d AV V. k&,Yn 5 ,.  a\l.

AO4. Media / Entertainment

Music, film, television, publications & media, books, news, digital platforms, other media.

A05. T Wm A Wa /B2B(Business to Business)

o6 O%ea ™~ AxdG,Je, [,B2B 0,88 d&v AXE, x3Iywd AxG,9Sd . %

& wi FH

AO05. Consumer Services / Business to Business

All commercial public services, Legal, financial, B2B technology, consultancies & professional

services, other business services, internal & corporate communications.

A06. Wo P /mAOM/J S

58, O,NGO,_ b,= ¢ GO ,%xs5= CI .

©J CSRA wmbt’ 0 Sv dI” €1 HE.® d p T E0T., %c s d O &1V f4 ~ =/

A - wo

A06. Not - for - profit / Charity / Government

Government, public information, NGOs, military, charities, non - profit organisations

All CSR work should be entered in the relevant sector and/or EO7. Corporate Purpose & Social

Responsibility category in section E. Culture & Context

svp’ _op+ My pot s ST+FrE, :rs0pLi1é 80 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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BeaD L)
Wi i, € E /A, & ONDJ o. ;
: T+ Materials
B. Touchpoints & Technology
The use of technology and multiple touchpoints across a brand experience or activation.
BO1.f DD, . &1 Y
oMy L. “ieoe® Glo. s Wi, € E/A 70 mmol yn =t $H
SR e O — +Cn PG
. . (A6 )
BO1. Use of Mobile & Devices o r
Work that uses a mobile app, portable device or mobile technology to create or enhance e
interaction with consumers at a brand experience or activation. N &
URL
ARNVR ®
yn Owi A
Yyn Ow+Cn JPG
Compulsory
Digital Presentation
Image JPG
Highly Recommended
(Optional)
Case Film
Optional
URL
AR/VR files
Digital Supporting
Content
Digital Supporting
Images JPG
2 _L J_ 2 J_ 2 "Y
B02.2&6= [V =XPO&= O1 . .
yn st $H
Wi i [ OF kx££, TOF 1 Ow 4T xa Ve Ty seadkvinn, L +Cn JPG
O €A - URL
(A 6 )
B02. Use of Website/Microsites Quvs U
Work that uses branded websites or micro sites to drive engagement with customers and A &
increase the overall brand experience.
ARNVR ®
Yyn Owi A
Yyn Ow$Cn PG
Compulsory
Digital Presentation
Image JPG
URL

Highly Recommended

(Optional)
Case Film
Optional
AR/VR files
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ _op+ My pot s ST+FrE, :rs0pLi1é 80 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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B03. m i a,mPpP ..p VAL B Y
Wiid . d E /A, byp. N/ 4 Wr A T quen Ty kS yn =t $H
b* o di*o "E datWHm .ALARVRXRETN W, Gdoée®  dE @, FCn PG
wovd o] O ,r Kad, égooq b yL "% ENETNes)
G At £ ygnod. oA o)
Ou 5 U
B03. Metaverse, New Realities & Emerging Tech A
Immersive experiences , large and small scale  activations, digital and live events that URL
creatively push the boundaries of technology and engage with consumers. This could include , -
but not limited to Al, AR, VR, XR, wearable tech and mobile devices, voice technology, "éRNR ) i
blockchain technology, gamificatio n, virtual worlds, metaverse and all other emerging yn Owi A
platforms. Does not include prototypes of early - stage technology. yn Ow =|= C n JPG
Compulsory
BO4. . g TXWDWN Digital Presentation
B B Image JPG
Fr~ 1 » 9/ Apeted 1qpeadvini CooFT kT K€ E V@
c A1 Fagce®™T Jdr £ Highly Recommended
(Optional)
Case Film
BO4. Gaming - Led Brand Experience
Immersive brand experiences with gaming at the core, including the strategic and creative Optional
brand integration within existing gaming platforms. This may include but is not limited to URL
console, online, mobile games and apps. AR/VR files
Digital Supporting
B ~ Content
BO5. 5 p AT ) ) ) Digital Supporting
RN A ToqMEY T, — Aaxyg bt el Images JPG
s Ym . dFm 4,/ KEVRARG G, v.,0oVL, Y&+ Hog BAyo.
BO5. Digital Installations
Immersive large or small scale digital experiences and events that are set up to engage with
consumers. This may include but is not limited to VR / AR, multi -screen and multi - dimensional
experiences.
B06., @ TX wDW |
n, oft ., F, oLloe 2« Wi, e "E 0" €A -
B06. Tech - led Brand Experience
Work that uses new or existing technology to enhance a brand experience or activation.
svp’ _op+ My pot s ST+FrE, :rs0pLi1é 80 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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cC.t d , D E C )
C. Retail Experience & Activation Materials
CcoL” "1 d/do p | Y
AL, TT 6YB/ AT _LusA - 00 Kt AAAT AAAS ed %YL yn =t +H
ArOdin e. +Cn JPG
CO1. Customer Retail / In - Store Experience o(A o)
In- store and retail activities including, but not limited to, product launches, demonstrations, Qv s U
sampling activities and pop - ups that engage and guide consumers across all channels of their
path to purchase. A &
URL
C2.idil D 61 . g Jnoowioon
. - - L A . A e Yyn Ow+$Cn JPG
S rWriMAn g, — FagT lEC Ay OE Pe” K€ouN.i HCYF ™ © &,
Il . »»2 6 E v+ Compulsory
Digital Presentation
C02. Retail Competitions & Promotional Games Image JPG

Online or offline promotional competitions or incentives used to drive customer engagement
with a brand. This may include but is not limited to social media competitions, gamified

Highly Recommended

experiences, in - store promotional activations, etc. (Optional)
Case Film
C03." " maD-p
. | Optional
T _gAT TR, . e ru,eVae-n"AWLD — CEB rRoed, ' CE URL
TA A - Digital Supporting
Content
C03. Customer Acquisition & Retention Digital Supporting
Work that creating meaningful, engaging experiences and activations in order to attract or Images JPG
maintain customers, encourage customer activity and increase overall transaction value.
D.wo W | - YE L)
D. Excellence in Brand Experience Materials
DOl.. £wwoWn, ., w E Y
i xo " I€B2BFEmM / Asv 06 AfWV a, € E EA,E AT S ET yn o=t fH
P8, %G t Y4+ +Cn JPG
DO1. Live Brand Experience or Activation o(A &)
Any live brand experience or activation that was held at a consumer or B2B event. This may Ou s U
include, but is not limited to, installations, product demos, trade shows, expos and pop - ups.
A &
o " URL
DO2.. = _ V1 Da N L
B - m N Yn Owil N
- M4 Htd, — T raxi o, / E- , > , W= A & d 7. = . . .
- T @ 8 yn Ow£Cn JPG
& " Qo 06 WIW € “E
Compulsory
D02. Guerrilla Marketing & Stunts Digital Presentation
Any brand experience or activations using guerrilla marketing, short term / one - off executions, Image JPG

‘ P B «

o P P N LI PP

Highly Recommended

D03.&¢ AR DwDW TR (Optional) .
i - VR . Case Film
D' af o adVin G, € E nrefdlE  YH/& Af.A -t
Yi/g AfFT xt  ef"ienn g1 AOYyo. Optional
svp’ _vp+ My nootr s STHHFE, 1 svplié s ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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DO03. Sponsorship & Brand Partnership URL
Partnerships/sponsorships that create immediate and long term brand experiences or Digital Supporting
activations. The work will be judged on how effective the partnership / sponsorship was. Content
o - Digital Supportin
DO4. A AT 1A ImigesJFF’)g ’
Wa i L EAXGAA" IE-AAT — ;etda Wi, K E
D04. Launch / Re - launch
Brand experiences or activations created to launch or re - launch a brand, product or service.
DO05. 360 won
Wi i ARLE e AX &1 T floqleFAfd e AdonIB,
DO05. 360 integrated Brand Experience
Online and offline multi  -*  * ) B ' ' ' L
product or service.
E.J DfN m
v a0+ FnRsapil Yol €A Materials
E. Culture & Context
Work that is brought to life through cultural insights and regional context.
EOlr & wD W Y
CHRns/ A+ HEWI i#n — 5 ¢y . b1 L] N - yn 2t $H
+Cn JPG
EO1. Local Brand
Work for brands that is only distributed in a single locality that resonated with a specific target (A& )
audience. Ou s
EO2.4u » wD N A&
cO%N T o/ bE ¢ _=3/F WyT o HALws - OL lEa10s O % URL
Ne,>/4+ x LOoc €, am LiotoleWri. Yyn Owi A
Yyn Ow<4Cn PG
EO2. Challenger Brand
Brands that have creatively adapted their approach in response to competitor pressure by
challenging the status quo to create game - changing work that uses progressive thinking and Compulsory

innovative creativity.

Digital Presentation

Image JPG

E03.0F Ao~ & _

cm _ . L Highly Recommended

" n 5 y y ~ = = = > B
" Ins /A»/ Ar Hs Y- ¢t HA emA == 5 & Av/ d7 % O En (Optional)

el - wvo. Case Film

EO3. Single - market Campaign Optional

Work that only aired or ran in a single country / region / market. The work should describe how URL

it was designed for the specific target market. Digital Supporting
Content
Digital Supporting
Images JPG

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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EO4.1T H €D/ wdadL »a Y
ANs T KENH/ Ael HIEGEYE, A AdaE & W Axwy AN R yn =t $H
O & e v adot o AURIGE W /AsSLELEA mm +¢n JPG
EO04. Social Behaviour & Cultural Insight ~ NEW (A o)
Work inspired by a specific audience / community, hinging on identifiable social behaviour or Ov s U
cultural insight stemming from the ideas, customs, values and lifestyles found within a specific
region or locality. A &
URL
E0S. 4+ &1 A yn C:)Wi,”
’ Yyn Ow+Cn JPG
Wi 6 wi W 1o, OL QEAN =’ 4/ =A, =, e La+2:unx’ "~ tn
"E g Ao YLY e/ 5qa/dLb1e €A
Compulsory
Digital Presentation
Image JPG
EO5. Use of Humour NEW
Work that celebrates the art of humour in branded communications. Infusing wit, satire, and Highly Recommended
cleverness into campaigns that provide amusement and create memorable, laughter - (Optional)
inducing connections with audiences. Case Film
E06.¢ O Y Optional
Ard/l K€% F' oy uNQkoud/ € LL 5/ F WqT Qe ¢ b T VAL SiRIi_ta|Su ortin
AN wmkE yoL/TT. Vv #0F s> nAEOo0 BlEs14 O T X2 yWd Cc?ntentpp 9
ven T n 0+ v¥- yo. Digital Supporting
Images JPG
E06. Breakthrough on a Budget
Creative use of modest budgets and/or resources in relation to the market and/or industry to
create  maximum impact. The work should demonstrate how fresh insight, smart spending and
compelling strategic thinking solved a business problem despite limited resources.
EO7.,. T u# D®& Y
o ,+-, SEND OHIEC A N 4 A w1 €Y. A emkEWiidqcasfr L
/7T qTRETT AN AA T RSO /s LYmen o vi- yo.
EQ7. Corporate Purpose & Social Responsibility
Purpose driven work / brand activism that address social, ethical and environmental issues.
C e o T < T
communities by connecting customers to culture.
EO08. A=, 2
RS/ TL v&/ bE 4 a2l ws ~ " _/ b Hun O+ S " «n W1 in
«C KUT «HI Lo Vi,
EO08. Market Disruption
Brands that have creatively adapted their strategy in response to local / regional / global issues,
embracing new ways of delivering their brand while showing consideration for the consumer.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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L3/ WO-nd +£, GlFadde a4 0-n,"EITHH-N4a/ b nNes" . =>/%+ W » 1/ Ytnik
Givo.

A =k GO " tagpP 8RNI/ AT Q) Me T T N4 W F O%e B LEUTilEn O Vi yo.

RO’ 8/ A4n "N, 1%  nudgeg,0d’ “F " RA" ST Yypo.30%FY +,20%%1,20% ,30%
L/ F WO -n/iee® e L3 0 noy OEBAvo.
or 10,/ F WO n:SvAalce®Mam L K, A o BAyo.

The Creative Commerce Spikes celebrate the innovative and creative approach to online and offline commerce, payment
solutions and transactional journeys.

The work will need to demonstrate how innovation and optimisation at any point of the end - to- end customer journey led to
increased consumer engagement and commercial success.

A number of criteria will be considered during judging and weighted as follows: 30% Idea, 20% strategy, 20%
execution, 30% results.

The same piece of work can be entered up to three times in Creative Commerce. However, the same piece of
@
AXP> L W, >:8] m
A ice® 4 Ll K, A o BAvo. :
TAW e Kr By Materials
A. Creative Commerce: Sectors
The same work can be submitted only once in this Section.
AO0L.T W Y
A ddB %Ay o NT o, "met ,  FMCGg®Ed EAs " T Xxo " &, - Yn st $H
ceVdoeVlt dAXED BOix-F0 1 %-. +Cn IPG
, . Lo(A o)
0od a i AN ==&A03.4 ,pr,iRm,pag 71d a i Vs A - po S Ou s O
A01. Consumer Goods Ao
All fast moving & durable consumer goods, including food and drinks, toiletries, cleaning - URL
products, other household goods, other FMCG, clothing and accessories, furniture, consumer - ¥Yn Owi A
electronics, cars and automotive products & services. - ¥Yyn Ow+£Cn JPG
All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains Compulsor_y_ )
Digital Presentation
— Image JPG
AO2. a1 ,
. Highly Recommended
£E-,0TC- ¥ "~ . :
(Optional)
- - Case Film
o & CAIxs =, LbUp7 twm A wegp, t AOByT 4 - wpo.
Optional
A02. Healthcare ' BBI'; s i
Pharma, OTC drugs, wellness. ' gital stpporting
Content
If the work has been  created for a Charity/NFP then this should be entered into A06. Digital Supporting
Images JPG

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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A03.t B, id,Bd ND & ZIVEES Y
LN, d' oyl o65. d4 o AXG.Ev' ., & L, & &l 0 6 yn =t $H
i +h deoe’ o AXE.Fafial, 0,1, Caff,Seun, in D6 A, +Cn PG
A Fo L 860G 1d & iV (A @)
Ou s 0
AO03. Travel, Leisure, Retail, Restaurants & Fast Food Chains
All transport - and travel - related services, including public transport and tourism boards. All A G
entertainment - and leisure -related services, including museums, festivals and gyms. All URL
shops, incl uding online retailers , opticians, hairdressers and estate agents. All restaurants and yn Owi A
fast food chains, including cafes and bars. yn Ow + C: n JPG
Compulsory
A04. b5, I° Lp Digital Presentation
4055 ,TVA daVv A\, k&.¥Yn 5,  a\l. Image JPG

A04. Media / Entertainment
Music, film, television, publications & media, books, news, digital platforms, other media.

A05. T Wm A Wa /B2B(Business to Business)
o5 U%os ~ "
& wi $H

Axd,le, [F,B2B @468 dav Axd, Xx3yd AxE,925d. %

AO05. Consumer Services / Business to Business
All commercial public services, Legal, financial, B2B technology, consultancies & professional
services, other business services, internal & corporate communications.

A06. W, P /mAOM/) §

58, O,NGO,_ b ,o ¢ G ,xs5> G .

06 CSRA  mmb’
A =/ A -

20 Sv dl” k€ HD. 74 d v
wo

7 D02 % d O 4

AO06. Not - for - profit / Charity / Government
Government, public information, NGOs, military, charities, non - profit organisations
All CSR work should be entered in the relevant sector and/or DO2. Corporate Purpose & Social

Responsibility category in section D. Challenges & Breakthroughs

Highly Recommended
(Optional)
Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

svp’ _vp+ My poot s STHHFrEe,: s0pLlré so

yo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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B.1 L m
+4 74 =mfO,VEC-n,3/F x * AB fiyo. Materials
B. Channels
Work in these categories will be judged on commerce creativity and channel innovation.
BO1.T H/L Et+A U, > Y
i"H o L o 4" Lxted” X1y&d'E " +U10EA = yn =t +7H
+Cn JPG
BO1. Social / Influencer Commerce
Work that harnesses social platforms to engage consumers and drive business results. (A & )
Qu 5 U
A &
URL
yn Owi A
Yyn Ow$Cn IPG
Compulsory
Digital Presentation
Image JPG

Highly Recommended

(Optional)
Case Film
Optional
URL
Digital Supporting
Content
BO2. [ D={= TX W, D Digital Supporting
b o . im - ; Images JPG
. 4tade N4 Wb U%e B LEut Ec MG nIHHy, 5/ £ W o, 9
4. /€1 ,nt , 00 T, v,4 g E(hyperconvenience) Y+ HoBAyo.
BO2. Mobile - led Commerce
The creative application of mobile commerce solutions which led to the optimisation of the
customer journey, increased engagement and commercial success. This may include, but is not
limited to apps, wallets, reward programs and hyper convenience.
BO3. ~ Lg ., 2
o, AU vy wan, L NG G¥Fi th i Agacu - >
i A, ®p3 ~“4p g AdOUE VY
B03. Entertainment Commerce
The seamless integration of transactional commerce and entertainment content through
unexpected partnerships and brand experiences. This may include, but not limited to, long - form
content, retail theatre, gaming, sports, music, virtual worlds, etc.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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BO4.N3’IL.IU":) Y
0 YN VB v=aNBL aqr e S S % - yn =t +H
+Cn JPG
B0O4. Omnichannel Commerce
Work that effectively integrates multiple digital and physical channels to provide exceptional (A6 )
customer experience and conversion. Qv s U
A &
URL
N N yn Owi A
BO5.pt WK U, D . J .
. ) . Yyn Ow+Cn JPG
Vs BeixdYu, »,, £r@@®,04) . A &dFHTRH v s & Ovn
yt Compulsory

B05. Sustainable Commerce
This could include, but not limited to, responsible consumption and production, packaging,
economic models (ie  replenishment), environmentally friendly shipping options, waste

Highly Recommended

Digital Presentation
Image JPG

management, commerce for good, etc. (Optional)

Case Film

) JL 2

BO6. Ax=dMV &1 Optional
Uv~t, kg, @, 9 &V I EABT Y14 0-LO4 5ET- N A - URL

Digital Supporting
B06. Innovative Use of Media Content
Commerce work that demonstrates the inventive use of new or existing technology, platforms, Digital Supporting
media or channels. Images JPG

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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CM1 m
£ QHr., 3/ + WO - nA wmbunxlutod a €1/ 45 Lad- Materials
C. Engagement
Creative commerce work in this section should focus engaging and captivating audiences
both online and offline.
co1. AeL 4L Y
Qeoq G . L O - V4n g 4 x3ydc 0 CE IEeai A, yn >t +'H
+Cn PG
CO1. Targeting, Insights and Personalisation
Dynamiccontent . * . ... T .0 A o, T . (A o)
achieve business results. Qv s U
co2.d« p . A0
¢ adkinm Teo'Ha» Y8 o+, %aordFm £ Y ©/A Oo, 5 t Y lfRL o
Yn Owi A
Yyn Ow$Cn IPG
C02. In - Store Experiences
Compulsory

This could include, but not
and events, product sampling / trial, limited edition products, etc.

limited to, offline retail promotions, store displays, pop - up stores

Digital Presentation

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.

Image JPG
C03.~ nDJdp Highly Recommended
o boAaTkesn 0 elan g4V - m"AD WL muT Oy Fadkd ¢ adk | (Optional)
A w4 /€ TO°H,_on¢ f, diH Y+ HoBAyo. Case Film
C03. Customer Acquisition & Retention Optional URL
Online and offline work designed to attract or maintain customers, encourage customer o .
- . . . . . - Digital Supporting
activity and increase overall transaction value. This may include, but is not limited to, Content
onten
promotions, competitions, geofencing, app and social integration etc. . .
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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C04. m i a,mPrP ..p VA LD Y
Geno, dp. 0.5/ + Wyt A €55 . ALARVREFNW, Gdoém yn 2t £H
1B Gwuvd, 6. (3 ] COE g K&d, épcoqn o YL o4 +¢n PG
O, by AL E Hn Q4 . o (A & )
Ou 5 U
C04. Metaverse, New Realities & Emerging Tech
Immersive experiences that creatively push the boundaries of technology within commerce. A o
This may include but not limited to Al, AR, VR, wearable tech and mobile devices, voice URL
technology, blockchain technology, Web3, gamification, virtual worlds, metaverse and all other AR/VR B
emerging platforms. Does not include prototypes of early - stage technology. yn Owi A
Yyn Ow+Cn JPG
Compulsory
Digital Presentation
Image JPG
Highly Recommended
(Optional)
Case Film
Optional
URL
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG
CO05. vmir, D 20L / Y
n 4 0-nB2B2C [0+ "1 1A, A0 42 | — [OQ+ /L Qs yn =t $H
c . Rde =Y+ +¢n IPG
URL
C05. eCommerce Websites / Apps o
The creation of exceptional eCommerce B2B or B2C websites or apps . This may include, but is (A o) .
not limited to, the seamless user experience, functionality and the conversion rate of the Qv s U

website /app in order to drive sales.

yn Owi A
Yyn Ow+Cn JPG

Compulsory
Digital Presentation
Image JPG
URL

Highly Recommended
(Optional)
Case Film

Optional
Digital Supporting
Content
Digital Supporting
Images JPG

svp’ _vp+ My poot A

ST%'E‘»’5UP,[LI:§ 4 o

yo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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C06._ o1 ER
TETHHE, 2/ 4+ WO i dlowuvd o,

TEdYE K YL 4 D

NFTp é ™y d OO
T, Voe ) = I o1 Atk
C06. Payment Solutions

Creative use of payment solutions. This could include, but not limited to, software & apps,
blockchain technology, cryptocurrencies, NFTs, mobile wallets and reward programs
automation, delegated authority, hyper - convenience and order buttons. Does not include
prototypes of early - stage tec hnology.

Hn Q4 .

"y
yn st +H
+Cn JPG

(A &)
Ou 5 U
A &
URL
yn Owi A
Yyn Ow+Cn JPG

Compulsory
Digital Presentation
Image JPG

Highly Recommended

(Optional)
Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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D.X¥ DY _ L)
e £ Blcv 4 40+ N5 apT,20e O Yi by e, =74+ W e Materials
A
D. Challenges & Breakthroughs
Creative and innovative work which is brought to life through deep cultural insight, regional
context and progressive thinking.
DOLTH €eDJ wmidaL Y
AUNIE  y /AsSLEGEA" & T"H e €y a 40+ 1 eaA A - yn 2t £H
+Cn JPG
DO1. Social Behaviour & Cultural Insight
Work inspired by a specific audience / community, hinging on identifiable social behaviour or (A & )
cultural insights. Ov s U
DO2., 7 uM D& #1g A &
O 4=, . vEND OHIEC AN &4 AN w/WIii €57 A wmkEWiiiqpcasf L lfRL L.
v/ 77T qTQETT "ADAA T RSO /s LomiEen 64 bi- yo. yn ?W'+,”
yn Ow4Cn PG
D02. Corporate Purpose & Social Responsibility c |
ompulsor
Purpose driven work / brand activism that address social, ethical and environmental issues. P Diyital Presentation
The work should demonstrate how | | . R P Im?ageJPG

communities by connecting customers to culture.

DO3. A=, 2
RIS/ TL v&/ bE 4 #27Llws " _/ b Hun O YIKE" o0 Wi i
«C lkUT «HT Loo Wian.

DO03. Market Disruption
Brands that have creatively adapted their strategy in response to local / regional / global issues,
embracing new ways of delivering their brand while showing consideration for the consumer.

Highly Recommended

(Optional)
Case F

Optional
URL

ilm

Digital Supporting
Content
Digital Supporting

Images

JPG

svp’ _vp+ My poot s STHHFrEe,: s0pLlré so

yo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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L/ F WeE & F, 0KEQEYEF 20T 0 wme/ DEiNKETIvO.

N wmbbd 7.3/ F W o ATA KEoqgT A wFf "  EH KN K€L~ F0  eqT

wo . ®FYtq f/ wE gL/ F W FBI- e, /s F[ T T - yo.

Spikes Asia

len 04 5t -

RO’ 5/ A+1 "M, 1% " ude,0d’ ~F"NA" S+ Yypo.30%+1,30%HF O, 20%0FY T,

20%s d

€ A T e i e L s/ 4+ WHE /A oflc o/ k€t +' Ayo.

The Creative Data Spikes celebrate the interplay of ideas and information.

The work will need to demonstrate how the work was enhanced or driven by the creative use, interpretation, analysis or
application of data. The  creative use of data  must sit at the core of the idea, and the results / impact must be clear and robust.

A number of criteria will be considered during judging and weighted as follows: 30% strategy;
data; 20% idea; 20% impact and results.

30% use of

There is no overall limit to how many times the same piece of work can be entered into Creative Data as long

as the categories chosen are relevant.

The creative use or interpretation of data to deliver effective targeting . The Work should
demonstrate how data contributed either to programmatic targeting or provided a key
quantitative insight that helped define the target brand message or channel, allowed for

s ‘ l ‘ - l € ‘ s . f ‘ s

N e = N . o [ - . PN PN . . - J -

AO3. HL | Ei wm g
Wt FwOD Qe * 0f1v>at +t YR £ wd "k e/ F7 4 "
£ Fxaydc 0t T Ay R O+ YIEN mt £/ . e nAwd F
ni e vt " fHOYyo.

AO03. Data - driven Consumer Product

Physical or digital products created using data and research. Work which clearly
demonstrates how data has contributed to the development of the product and how the
product met business objectives. Sales data and ongoing data based product improvements
will be considered.

A.XP> <L wHE m

A. Creative Data Materials

AOL.HLE > xp> <L W Y

a4 % YL Wb Tewd e Alponl  OHk -/ 4 W yn o Tt A

AN wm” . " By, t ok LOsYE- yo. +Cn PG

A01. Data - enhanced Creativity o(A & )

Creative work elevated through the use of data or data - driven methods. This may include, but Ou s O

not limited to, personalisation and interactivity. The enhancement should demonstrably

improve both the customer experience and the outcome. A&

A02. HLE | E | URbe

" - .o Yn Owi A
s/ kW owd 0.7k AL Cad N mbwd W
G n yn Ow+¢n JPG
/.4 en, Wi AnT I€EABL s KW uSFHIENY sl e FOF 0

- 5 dL - . L7 ", ® oL LA _

E en, ¢ 01 ¢ t Ay, ArWa i —0OLln,en 04 5t yo. Compulsory

A02. Data - driven Targeting Digital Presentation
Image JPG

Highly Recommended
(Optional)
Case Film

Optional

URL

Digital Supporting
Content

Digital Supporting
Images JPG

svp’ _vp+ My poot s STHHFrEe,: s0pLlré so

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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AO4. HLE & »p B

"o Wi AON #C K, >/ F WHF OcA wmbuwf | ed0oF "1 x-
V4n £ 7 estlen” I€n$E / AnuAyy ARD £ T £A ¢ E ek W G /T X
& sne” KEROT HE- vyo.

A04. Data Storytelling

The creative use of data to convey a powerful brand narrative. The work should show how
data driven insight increased consumer engagement or how messages derived from data
were presented to provide successful brand / consumer stories.

AO5. HL Ay

6c wE dA A0 I v =aqTix%xe/7 200 #C 37TQ en
L J
r 1

Tu.Fadea aa k| W KEAA &+ n 0 A aEAvd E VY@ A

TA‘

A05. Data Visualisation

Bespoke visualisations  of complex data that communicates information clearly and efficiently

to consumers in a way that led to a change in behaviour. This includes but is not limited to
online dynamic, static, interactive or real - time infographics and offline visualisations suc has
visual installations and activations.

A0D6. HL _ &

c@mu. , 9 1 ,Q =2XYHE e, Or°06 AAN wmbwt | O FoFt el F
.2/ F WyAnn 17" OAt kR 04 91— Yo A mmbkwd | OLF. T &
& HI Ly & - eNXN, g AN YB,#CHA b s'E 9L - vyo.

A06. Data - technology

All forms of data driven technology, including but not limited to, models, tools, platforms, apps
and algorithms.  The Work must demonstrate how the application or invention of data
technology enhanced a creative message . The work should clearly illustrate how the data
technology improved a campaign, including a breakdown of audience, message, channels

and delivery.

AO7. AA" HL &1
eai A1 k" <t nTlaixe 0"zt E€wd THA YE K€OoA =k
AA W F,3/F W' ' vpeka’ 0y O+ UqTQHE " A =’ 9'E,

aAE, & v qgTrQixe . Lt ¢ eny 0+ Y%+~ wyo.

AOQ7. Use of Real - time Data

Data created or used inreal - time that provides dynamic content or enables an on - going
consumer relationship. ~ The Work should clearly demonstrate the responsive relationship
between real -time data and the creative output, showing how the data improved the
consumer experience by making the work more relevant, timelier or personalised.

A08. 1T HHL DLao<L

AUNFET Gy 0 ~tutef- 1t 1 eaA  — {HCYE o /A
N YEyw$ .3/ + W AT Hae$E F' 0 | Hl #1400 1 E
0+ " H1o0Yyvo.

A08. Social Data & Insight

The creative interpretation of data specifically generated from social media platforms in order

to target, engage or develop a relationship with a specific audience or community. Insights
gained through the strategic use of social data and associat ed targeting methods will be
considered.

"y
yn st +H
+Cn JPG

(A &)
Ouv s U
A &
URL
yn Owi A
Yyn Ow+Cn JPG

Compulsory
Digital Presentation
Image JPG

Highly Recommended
(Optional)
Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

svp’ _vp+ My poot s STHHFrEe,: s0pLlré so

yo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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A09. NP> £ WHL Yo D4_
X 0o Wiin #7L§ . — o yHuE e’ (A» wQ yHE TndrE }
HE 7 A embkg TEG,wQHI 5, ®NBd/ K€=7T6" «V'E/ te,s L Y y
. - p yn st $H
cAlenh” " +Ef - wyo. )
+Cn JPG
A09. Creative Data Collection & Research o
Data - driven research (including market research), data sourcing and/or data aggregation, oAo) -
carried out in order to deliver a stronger brand strategy . The Work should thoroughly outline Qv s U
how the selected processes, research methodologies, technologies , channels and/or
resources influenced the overall outcome. A 0
URL
A10.H L \23 C:)W i A
s g B L « .3/ F W o E eV e’ DS +CDin yn Ows$Cn PG
U’T<=_'J|I|=Q'=+= £” 4. /KO, T&1S THFE O ,F . ORAL ST R Compulsory
Ty + HofAvo. Digital Presentation
Image JPG
A10. Data Integration
The integration of  multiple data streams to provide new insights from planning through to Highly Recommended
delivery of a creative campaign or brand strategy. This may include, but is not limited to, data (Optional)
collection, fusion, technology - enabled integration of data from various sources and Case Film
conn ecting data streams.
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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L/ F W & 8K, 3/ F WA ey NSt R "/ Y9t nkEU vo.
N wmk, /% x / e BT T I I A x1w@e 0 CE T, Aasd  CE i’ retlqe,
v.oaqT Rl & x3wds LEuiriEn Ot Hi- yo.
RO’ 5/ A+"1 "M, 1%  ude,0d’ ~F"NA" S+ Yyo.25%0FY T ,25%%1,50%s d°
A N3 A wF+23 78 F, 0RO & LN Tt/ Ad" OLET U= O/ £'1- wyo
L/ F W o/ ice® e L3 in4 o BAyo.
or 10,/ F W ' SvAKe®Mam L K, A OBEAyo.

The Creative Effectiveness Spikes celebrates the measurable impact of creative work.

The work will need to demonstrate how an effective strategy rooted in creativity has met its chosen business objectives,
generated positive customer outcomes and driven sustainable business impact over time.

A number of criteria will be considered durin
impact and results.

To be eligible your work must have won or been shortlisted at one of the previous three Spikes Asia festivals.
The same piece of work can be entered up to three times in Creative Effectiveness.

‘ - t ‘ ’ 1

g judging and weighted as follows: 25% idea; 25% strategy; 50%

- ¢ v s e LI N | N = P P

AXP>LE w &7 W
+NHrA wmk 2S¥/ACEY ' B A wkc FcalCE €4 (€N Materials
48/ 45 Lgd- yo.
FnH Ice®My L K, £t4 o0BAyoO.
A. Creative Effectiveness: Sectors
Work in this section should focus on effectiveness achieved in a particular sector, and whether
the work achieved or exceeded its objectives and goals.
The same entry can be submitted only once in this section.
AO0L.T W Y
- ,. . . . AL
A ddB %A - NT o, " sok FMCG, 2 d "EA> " i x= " &, EAqr,
. e .o - N
ceVdseVlE dAxdEn BGix-F9 {x-. T ATA
. . . . . o A &
06 g i A ==btA03. 4 pr.im,od 7d @ VR 7 - wpo
URL
Svu
AO01. Consumer Goods g o ‘N IPG
n w n
All fast moving & durable consumer goods, including food and drinks, toiletries, cleaning + ¢
products, other household goods, other FMCG, clothing and accessories, furniture, consumer Compulsory
electronics, cars and automotive products & services. Online Form
Client Approval Letter
All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains.
Optional
A02. &1l , URL
£E—-,0TC- ¥y~ . Appendix
Digital Supporting
P ey g I - . Images JPG
s & CIXs 7, LUPT twm A wmyy . t AOGy T A - po.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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A02. Healthcare Fad, A
Pharma, OTC drugs, wellness. )
If the work has been created for a Charity/NFP then this should be entered into A0O6 A &
URL
A03.t B, id,Bd ND & ZIVEES $u
b N d'ult 0§ d+ "o AX&.Ev’' , & L, & &l 0§ Yn éW=+=C]’-1JPG
4 dope’ o Ax8.Fadinl 0, 1,Ccf,.SeunN, 10 °6 R,
f Th o d : r O 4,Gen Seu X, Compulsory
A Fo L voed 1d d AR S Online Form
Client Approval Letter
A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains
All transport - and travel - related services, including public transport and tourism boards. All Optional
entertainment - and leisure -related services, including museums, festivals and gyms. All URL
shops, including online  retailers , opticians, hairdressers and estate ag ents. All restaurants and Appendix
fast food chains, including cafes and bars. Digital Supporting
Images JPG
AO4. b3, I~ Lp
40,5 ,TVA daV \,k&,¥yn 5 ,  a\l.
A04. Media / Entertainment
Music, film, television, publications & media, books, news, digital platforms, other media.
A05. T Wm A Wa /B2B(Business to Business)
o6 O%ea " Axdé,Je, [,B2B 0,68 d&v AXdE, x3Iywd AxG,9Sd . %
a° ywi $£H
AO05. Consumer Services / Business to Business
All commercial public services, Legal, financial, B2B technology, consultancies & professional
services, other business services, internal & corporate communications.
A06. W, P /mAOM/J S
7S, O,NGO,_ b,s ¢ GO ,xs> GO .
% O 8 1/ b 264 wmbk’ 0S¢ dI” 1) HB.OX A» Sv 7 B03. & L —
s/ W 4 T rT A - po.
A06. Not - for - profit / Charity / Government
Government, public information, NGOs, military, charities, non - profit organisations.
All corporate social responsibility work should be entered in the relevant sector and/or BO3.
Creative Effectiveness for Good catego ry in section B. Multi Market.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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B. A [ )
1 HT A wmb A el Wit oé Ar/ At T ¢ 0 CE ln 64 Yt i
Tt o ¢ Materials
yo.
B. Market
Work in this Section should demonstrate how the work enabled the brand to effectively
achieve their objectives in a chosen market.
BOl.0 & Ao Y
. = 5 g " 5 - .= &7
/7 CH 4 DAr+FECH DAY A, YA wmA =k & Ar/ d° A =Fi Fag, A
.3/ % WqT  OH"KERF$ " fDax1yd ' 1 CE KERE[] - wyo. - ArA
BO1. Single Market A &
Work that has been implemented in a single market with a single target market at its core. The l'JRL
work should describe how it was creatively designed for the target market and how the Sv
tangible business results achieved. Yyn Ow$Cn IPG
BO2 Oy\’J N o Compulsory
“ITA/"A‘ A A EoxN A d- 1t "~ " OH"IERF + -~ Hda x1ud Online Form
! » —-— — » B ]
: - Y o b f Ve Client Approval Letter
PN CE KKnE[ - wo.
Optional
BO2. Multi Market URL
Work that has  been implemented across multiple markets . The work should describe how it Appendix
was designed for multiple markets and how the tangible business results achieved. Digital Supporting
Images JPG
BO3. Aq - XP><L= w °
i/ O ac "B, >/ + WA wmpAs" & s / 2tRKET.c¢ G ,x5>" I
S, . "Kxscrwi' 7 olOrnoBIEWIIND — A wmFi- YO.A mmE
T+ fAoe 0 i T FUTIER,Y an /T XT X% KERT WIS
Txt weF"ln 04 Hi- vyo.
BO3. Creative Effectiveness for Good
Celebrating the measurable impact of creative work with social purpose at the heart. The work
should be for a charity, non - profit or government body or for brands who can demonstrate
they worked in partnership with a not - for - profit organisation.  The work should illustrate how
the campaign drove tangible results, was instrumental to cultural change or integral to
achieving a brand's purpose.
sop’ _op+ My notr s STHFE, 1 soplié s po.
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CwoWX¢¥ D, L)
A T3 A emk Oy W@ maFt / 43 Lagd- 0N wmkE Wi a1e ;
i T g uetr. v T Materials
bE ¢ sANBd s’ £ E] - wyo.
C. Brand Challenges & Opportunities
Work in these categories should focus on the brand challenge or opportunity identified. The
work should explain their strategic response, as well as specific channels and touchpoints
chosen and why.
C01.1 'A'A, Y
£ VAXGT lewi T AR — 0 A mm Fad, A
L
CO01. Launch NEW
Work created to launch a product, service or organization A o
URL
C02.p wD W A, Svu
£ AXE T KEwi . F sVEp =Wl i/= oA yn Ow+Cn JPG
C02. Re- Brand NEW Compulsory
- . . . . Online Form
Rebrand/refresh of an existing brand identity for any product, service or organization. )
Client Approval Letter
Co3. w A Optional
TaqT Nt T UL ot UT eV EHEOEAN mmA mmEUT e X1 yd " € URL
. eqw"n 04 9%t- wyo. Appendix
Digital Supporting
CO03. Acquisition  NEW Images JPG
Work that effectively attracts new customers or drives new engagement . The work should
show an increase in new business or customer activity.
co4.d p A,
(AR I O SRUR e €A wmA wmEUT ox3ya” € . eqw'n 04
Sf- wyo.
C04. Retention NEW
Work that enhances or strengthens existing customer relationships. The work should show an
increase in new business or customer activity.
C05. AA' 14
"E 4OV, vk, &/ iH tFAs"x bELA. 1€ fHedka A e/
LE K€ " 497 | HA =
CO05. Real - time Response
Effective targeted work which responds to world events, public affairs and other real -world,
real - time activity prompting social sharing and a measurable response.
C06.p1 WIA E'
L3/ F WA ey b, 45 / DFINIECA mmb> > 7 dEfOe o0 17T
UL I IER,Y an /1 XT X% KN K€WIGhce CE 1 xt waf"ien O
St- yo.FAd T A mmkdin /s A7 0 049 yo.
C06. Sustained Success
Celebrating the long - term impact of creative work. The work should demonstrate how a long
running campaign drove tangible business results, was instrumental to cultural change or
T L. ST, T, The'work in this catggory must show | _ résults over
several years.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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CO7. T Y
x1yéc CEL— WiiF/ 4B € Y/ +2A7 % §m, /% WA wp Fag, A
Na"® s / 9tNIET.A wmk %Et "~ f5a x2yd ' 0 £t | en O¢ ST ATA
St- wvyo.

A &
CO07. Collaboration L_JRL
Celebrating the measurable impact of creative work that is the result of a collaboration Sv
between brands and agencies or partner agencies to achieve a business goal. The work yn Ow =|= ¢n JPG
should demonstrate how the collaborative effort drove tangible business results.
Compulsory

C08. s O Y Orllline Form

Client Approval Letter
By d/l K€% F oy unQkoud/ €. LL s/ F WyT O 4 dbg 1AL
A wmkt g/ T, MR FO0F 5> RAEO0 FKE*14 O 1T x1 yd Optional
v g0 7T len 604 Yt- wyo. URL

Appendix
CO08. Breakthrough on a Budget Digital Supporting
Creative use of modest budgets and/or resources in relation to the market and/or industry to Images JPG
create maximum impact. The work should demonstrate how fresh insight, smart spending and
compelling strategic thinking solved a business problem despite limited resources.
C09.Yu » wD W
0%\ o/ bE 4, 3/% Wyt HALws oL €10+ O F

ne.,=/+ x Lo. k€ 4 e L otalEWI it
CO09. Challenger Brand
Brands which have creatively adapted their approach in response to competitor pressure by
challenging the status quo to create game - changing work that uses progressive thinking and
innovative creativity.
C010.Ac , 2
nMMs/ tL ve/ bE ¢ #23b ws ~ " _/ b Hun O4 YK " on W1 in
#C tlUT =HI Lo Wan.
C10. Market Disruption
Brands that have creatively adapted their strategy in response to local / regional / global issues,
embracing new ways of delivering their brand while showing consideration for the consumer.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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L/ F Wer d F, € @FYETE FUHEREYE Ytnke U iyo.oe1e, FVW2@0 FT T aap
X2 ywdn ~tw g, ixe "HEx '  L— v / te€s LCAOBEENAO vo.
A ek Ooflc, 5/ 4+ Wearldut B n x23y@/Wiin' £ A, a0, naduvt Lo+ vti- wyo.
RO’ 5/ A+1 "M, 1%  uHeg,0d’ “F"NA" S4Yypo.30%x1 w& /W1 i’ £ A, 30%4OF
a0 ,20%, >/ £ WoFYT, 20%E [
L2/ F Wer/ ice® L3 i ny OBAyo.0r ASv/ e L K, A OBEAyoO.
L2/ F Werd F, @ fiVvigpYu, ' k20220 1n M-20251 1n 3M1, " Yles1E Yo, ' O/ M4
A y.t/ yo.CJ 10s! WA =g Yu, ' E2020L 1n M-20251 1n 3 yo.
The Creative Strategy Spikes celebrates the idea behind the idea - how strategic planning can redefine a brand, reinvent its
business, and influence consumers or wider culture.
The work will need to demonstrate exceptional interpretation of the business / brand challenge, breakthrough thinking and
transformational problem solving that led to compelling creative strategy.
A number of criteria will be considered during judging and weighted as follows: 30% interpretation of business /
brand challenge; 30% insight/ breakthrough thinking; 20% creative idea; 20% outcome/ results.
The same piece of work can be entered up to three times in Creative Strategy. However, the same piece of work
O | © R A
For Creative Strategy Spikes Award the eligibility dates are 01 January 2022 - 31 January 2025 where the strategy
being judged was first implemented within the eligibility period, except for category 'C04 Long - term Strategy’,
which has an eligibility period of 01 January 2020 - 31 January 2025.
AXP> L Wwey:§J m
A. Creative Strategy: Sectors Materials
AO0L.T W Y
A ddB %A o Ni o, "act ,  FMCGp=d CEA= " ixs " &, 20w
eV dsoeVlEt dAxan BOi{x-F0 {x-.
o(A & )
AO01. Consumer Goods Qu s U
All fast moving & durable consumer goods, including food and drinks, toiletries, cleaning
products, other household goods, other FMCG, clothing and accessories, furniture, consumer A 0
electronics, cars and automotive products & services. URL
Svu
A02. &t , AGA.s O
£-,0TC- ¥~ . Yyn Owi A
yn Ow£Cn JPG
o CAIXs =, LbU0p7T twm A wmp,. 1 AOBy7T 4 - po.
Compulsory
A02. Healthcare Information Deck
Pharma, OTC drugs, wellness.
Highly Recommended
If the work has been created for a Charity/NFP then this should be entered into A06. (Optional)
Case Film
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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A03.t ,Bh,id,Bd ND & [ZIVIEE

e . . Optional
Lx. d’ ' ul o6 de+ o AX&.Ev’ , & L, & &l LI} P URL
m , o x I . . A . . R

i ¥h dee’ o Axd.Fagd ,0, . ,Cofj,Seunx, 10 PO Ar.d F Appendix

v~ . . . R

oL Popa 1d @ A Awards Show Film
Digital Supporting

A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains Content

All transport - and travel - related services, including public transport and tourism boards. All Digital Supporting

entertainment - and leisure -related services, including museums, festivals and gyms. All Images JPG

shops, including online  retailers , opticians, hairdressers and estate ag ents. All restaurants and

fast food chains, including cafes and bars.

AO4. b5, I~ Lp

4055 ,TVA daVv A\, k&.Yn 9 , a\V.

A04. Media / Entertainment

Music, film, television, publications & media, books, news, digital platforms, other media.

A05. T Wm A Wa /B2B

o6 U%e "~ Axdé,0e, [,B2B 0,48 d v AXG,, X1 y& Ax 4,95 d . %o

& wi FH

AO05. Consumer Services / Business to Business

All commercial public services , legal, financial, B2B technology, consultancies & professional

services, other business services, internal & corporate communications.

AC6. Wo P /mAQM /I §

7S, O,NGO,. b,s ¢ QA ,xs> GO .

o CSRA wmbt’ 0 Sv dI” €rj HC. gy d w _ 7 CO5., %c°c d O s V[

A T/ - ypo

A06. Not - for - profit / Charity / Government

Government, public information, NGOs, military, charities, non - profit organisations

All CSR work should be entered in the relevant sector and/or C0O5. Corporate Purpose & Social

Responsibility category in  section C. Challenges & Breakthroughs

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.

33




.~ Yow,

1S Spikes Asia
B.LedL+ DaAd m
B. Insights & Research Materials
BOLLHLE D& AA, Y
[ x1ygve/l 0 E 2K Vo flew:t TA A o LELan.wd 20w
- 7. Fad ewsF TA, =& s0,ixs & g YL
(A o )
BO1. Data & Analytics NEW Ouv s U
Strategy inspired by insightful analysis and interpretation of data, revealing a clear business
problem / opportunity. Including, but not limited to, the use of data science, commissioned A 0O
research, online behavioural data, statistical analysis, sales infor mation, consumer first party URL
data etc. Svu
ACGA s U
yn Owi A
Yyn Ow+Cn JPG
Bo2.Mw el A Compulsory
UN/T Xe/ b e l=+ T XAwae/ F77 n*%lfs Léyen . e L, 2 Information Deck
U 1 L A4 v YE HAfF 1A wm €.t I xe FOF 7 H>Goy,v o
o o L, gL Highly Recommended
€ on,. A& 0. Y .
(Optional)
Case Film
BO2. Audience Insight NEW
How deep understanding of the audience/consumers has created a transformative effect on Optional
the business. Work that demonstrates the application of behavioural science in relation to URL
building and creating the audience profile. This may include but isn't limite d to behavioural Appendix

economics, consumer insight, social listening, cultural trends, ethnography, experience
mapping, neuroscience, etc.

Awards Show Film
Digital Supporting

Content

Digital Supporting

Images JPG

svp’ _vp+ My poot s STHHFrEe,: s0pLlré so

yo.
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C.X¥DUY _ L)
C. Challenges & Breakthroughs Materials
Co1LNUY » wDW ¢Y Y
L 0%\ o/ bE 4, =/F Wyt HALws - 0oL lka1bs O % AOH
Ne.>/F x LOo 1€ | ¢ wm LiotdEWIi/ DEtRIET.A wmk
A TP NHeE A A e 7TQ fj #7140 F AFWr1i AN/ CAKE 5e (A 0o )~
5 LosHt- yo. Ouv s U
A &
CO01. Challenger Brand Strategy URL
Celebrating brands that have creatively adapted their approach in response to competitor .
pressure by challenging the status quo to create game - changing work that uses progressive S v )
thinking and innovative creativity. The work should demonstrate the core strategic thought yn Owi A
and its positive effect on brand value by challenging the domina nt narrative conventions in yn Ow =|= Cn JPG
their category.
Compulsory
C02., O Y Information Deck
A T %o F nak e LL, sy W - 4 Jb AL
Ao dl ek 28 B 9 g ?L/ © + ot T o TI'- } Highly Recommended
N wmkE §o L/ 7T, UV F0F+ s> nAEOo BlKs14 0 T X1 i (Optional)
sEn £7° 7 en b4 Ht- yo. Case Film
C02. Breakthrough on a Budget Optional
Creative use of modest budgets and/or resources in relation to the market and/or industry to URL
create maximum impact. The work should demonstrate how fresh insight, smart spending and Appendix
compelling strategic thinking solved a busi ness problem despite limited resources. Digital Supporting
Content
co3. Oy\u Ao vy Digital Supporting
~ i . Images JPG
a1 Ay A#1TE an d MDe x3ywd "’ 0 FUFI- T Waih e 0 CE
— aA» T TL e v blao HI
N embsr1#s oy i 3 _ "Iinslya - yo.
CO03. Multi - market Strategy
Successful translation and integration of strategy across multiple markets. How a global
strategy was applied to specific markets in order to drive tangible business results, or achieve
a brand's purpose.
Entries should identify a minimum of three countri es / regions the strategy was applied to.
Cco4. o, ¢Y
v, L/ F X/ VENECA ek 4 @1FVW2i e CENMA TW,WI
AV'E ' T Xt N% KEROT YEi- yo.
+4 “ sy A 0 Esy #0457 20204 1n 1M-2025// 10 1My o,
CO04. Long - term Strategy
Celebrating the creativity of long - term strategy. The work should demonstrate how a long -
running strategy was instrumental to achieving a brand's purpose, driving engagement and
shaping brand identity.
There is an increased eligibility for this category of 5+ years : 1 January 2020 - 31 January 2025 .
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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CO5., f u#D® Y Y
O 4=, . vEn oHIEc AN oA w/WIil edp.Wiiqpcasf  Luv v s0H
7T qTQRUAD AN T ns O /s LAaHT.
(A & )
CO5. Corporate Purpose & Social Responsibility Qv s U
Purpose driven work / brand activism that addresses social, ethical and environmental
e OO A o
connecting customers to culture. URL
Su
C06. A<, 2 Yyn Owi A
nms/ TLve/ bk ¢ #17lws ~ " /b Huo 04 54" ow Wi i yn Ow$Cn PG
«C KUT «HT Lo Wan.
Compulsory

C06. Market Disruption
Brands that have creatively adapted their strategy in response to local / regional / global
issues, embracing new ways of delivering their brand while showing consideration for the

Information Deck

Highly Recommended

(Optional)
consumer. Case Film
Optional
URL
Appendix
Digital Supporting
Content
Digital Supporting
Images JPG
n .
D. hn D' & m
D. Partnerships & Perspectives Materials
DO1.1 ° wn i Y
ue' oy 10e O 0 NV oo — S@" Waidphoe 0 FuTE 20w
HA.
(A &)
DO1. Brave Brands Qv s U
Outstanding brand bravery including progressive thinking relating to a challenge. How risk -
taking has produced tangible results for the brand. A o
URL
Svu

yn Owi A
Yyn Ow$Cn PG

Compulsory
Information Deck

Highly Recommended
(Optional)
Case Film

Optional
URL
Appendix
Digital Supporting
Content
Digital Supporting
Images JPG

svp’ _vp+ My poot A

57‘-%'/6“»’5U/7,[Lfé 4 o

yo.
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D02. T A, Y
L2/ F W/ keAd/ €CYE AN I T O | =0 EA o YERED. 0w
N wmEWIiH/ b e F" THIEF F" & JOg " 0 CE — _ 'EH %0/
g ke A Laago (A o)
Ou 5 U
D02. Collaboration  NEW A
Celebrating the intersection between creative agency and/or media and/or brand. The work
. . URL
should demonstrate the focus on the existence of a deep shared understanding of the brand .
and a unified working relationship to achieve the best possible results. ? Lj ~ .
AUA - s U
yn Owi A
Yyn Ow+Cn JPG
Compulsory

Information Deck

Highly Recommended
(Optional)
Case Film

Optional
URL
Appendix
Awards Show Film
Digital Supporting
Content
Digital Supporting
Images JPG

L

sYp L

vp+ My noop

ST%'E‘»’5UP,[LI:§ 4 o

yo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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EXP>ZLE WwWey L"YE m
E. Excellence in Creative Strategy Materials
‘ o "Y
EO1L., D' _ [ v A .
A0 H
YR E FALE o LEthEEL sglegg 4 7 0" T WIAET X
CUT eV T kT K gedixe . dyH W (A6 )
Ou 5 U
EO1. Experience and Relationship Models NEW Ao
Creative customer  experience initiatives that strengthen relationships with customers by lfJRL
creating seamless journeys across digital and physical touchpoints and/or offer new routes of Sv )
engagement between brand and consumer. Yn Owi A
Yyn Ow+Cn JPG
Compulsory

EO2.wD W ¢y A

Highly Recommended

Information Deck

Wi fe,#174 nRHoy/ b OU.A wmk"A£0,0f AO,W2 i RHoyCEHAL (Optional)
O+ 9t—- e, F1Fu  aqT UT " f§ Te.xkuEWIIA A o,0% E 7 Ftad L Case Film
64 b -
Optional

URL

Appendix
EO2. Brand Strategy NEW L )

Digital Supporting
Rewarding the core, strategic positioning of a brand. The work should demonstrate how the value Content
proposition, mission, narrative and brand positioning was achieved, and ultimately led to Digital Supporting
renewed interest, higher brand affinity and commercial success. Images JPG

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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N wmbEWIGD s «t WIh 5 ARD #C — VYedt+ 1 T Qoy”EN 04 N
A e AVEFT %o AFT F 0 FUTOKEAN =FI- yoO.

RO’ 5/ A+1 "M, 1%+ " uHgeg,0d’ “F"NA" S+ Yypo.40%HFY t,40%"
€ A T R fIE Veod/ oW L4 ol o/ Kkt +' Ayo.
AHFE 7T A HIEP 6 A "R .t/ e FYE yo.

-kt A

The Design Spikes celebrate  visual craftsmanship.

=la Spikes Asia

%" BAyo.0.Y

,20%"

The work will need to demonstrate how design has been used to define a brand or communicate its key messages;

achieving consumer recognition or understanding through a unique visual identity.

A number of criteria will be considered

There is no overall limit to how many times the same piece of work can be entered into Design as long as the

categories chosen are relevant.
All work entered into Section F. Products must be available for purchase in order to be eligible.

during judging, weighted as follows: 40% idea; 40% execution; 20% results.

AO02. Rebrand / Refresh of an existing Brand
Rebrand / refresh of an existing brand identity for any product, service or organisation.

Please provide examples of the previous branding for comparison.

AwDW_ A L)
s Wi »y' CYE o /A, e 8V'ETHH Materials
Wie/ b IPGECnn Ui 3 FOEA -
A. Brand Building
Identity solutions developed across multiple brand touchpoints and media platforms.
Please provide at least three JPG images of the branding in place.
AOL.*P o« WwDW J ME\ 1 Y
EOUAXE T Wi TUT W1 i K€, % sV ETA L yn 2t $H
+Cn JPG
Ur = Wriid, %aV ELG12KE+CRY - po.
(A& )
. . Ov s U

A0L. Creation of a new Brand Identity T
Creation of a new brand or corporate identity for any product, service or organisation. fo Ow:=28

A&
Please note this must be for a new brand or corporate identity. URL

- - Yyn Owi A

A02., WwDW{ P wDW/P BA yn Ow+Cn PG
£ VAXGE T KEewi L — F Wi sV Ep e Wai/s b A,

Compulsory

. - Digital Presentation

X, 01 — Fe Wiy £° L AL. g

Highly Recommended
(Optional)

Optional

Image JPG

Case Film
Physical Support
Material

URL

Digital Supporting
Content

Digital Supporting
Images JPG

svp’ _vp+ My poot s STHHFrEe,: s0pLlré so
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B.a~ 31 £ 5 md m

N ey Vod%in O491EHe s OLeA DA ényo. Materials

B. Communication Design

Please provide a demo film showcasing the design element of the work.

BOl. @ Y

ToHd Wa i &° wi FHr oL — & Yoo yn st $H

+Cn JPG

2r 0y ¢ 7 f£E LY T A - wo.0malr — O

A fe (G 44 T4 b Apo. (A6 )

Ov s U

BO1. Posters fiv OwesB

Poster design for the use of promotion and brand communication.

A &

Poster campaigns of more than 2 executions should be entered together as a single entry. URL

Concepts developed for another medium and applied to a poster format are not eligible in vn Owi A

this category. Yyn Ow+Cn JPG

Compulsory

Digital Presentation
Image JPG

Highly Recommended

(Optional)

Case Film

Physical Support

Material

Optional

URL

Digital Supporting

Content

Digital Supporting

Images JPG
B02. 1 Y
Loy vy “daKYeEY  ENV/ AT M/FO 5. 0 éaleldaKEn A yno =t $H
«VER [ A YHAC. +¢n JPG
401 Lcoryn Yo/ 4 - wo. 2(A0)

Ov s U
B02. Books Ho 5 U
Including, but not limited to, editorial and cover design for printed books. Please indicate in v Ow=s B
your submission whether you would like the cover or the whole book to be considered /
judged. N &

URL

E- Books should be entered into CO1. Digital Design.

B03. 8 &Ld b3, A

Yy Owi A

Yyn Ow$Cn PG

#£6 CY¥YT 9Co,4br,ic A, 0,7 L Compulsory
Digital Presentation
. . . Image JPG
B03. Promotional Printed Media NEW g
This could include, but not be limited to, calendars, invitations, postcards, tickets and seasonal
greeting cards within print media.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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Bo4.wD W 0> I Highly Recommended
Wiin 6 "k T eAxdy mdxf Lnl ey p&ICYE (Gptional) ,
- . _ - Case Film
. I’Wlmu~ey”_ Demo Film
Physical Support
BO4. Brand Collateral Material
Collection of media used to promote the brand and support the sales and marketing of a
product or service. This could include, but not be limited to, press/media kits, games, branded Optional
stationery, etc. URL
Digital Supporting
Content
Digital Supporting
Images JPG
C3p DL 5 wiswmd m
C. Digital & Interactive Design Materials
Col.3p smdid Y
YR &£ . & Oolnl €Yedr~ « /[0 Fada Yn EAg, yn =t $H
Wt A "OF Y+ HoBAvo.4, D . Gdp At L Hn QAyo. +Cn PG
CO1. Digital Design o(A &)
The execution of design to aid the function and use of the digital product. This may include, Ov s U
but is not limited to, websites, online publications, digital installations, apps, data He s O
visualisation, virtual worlds, etc. Does not include prototypes of early - stage technology.
A&
URL
Yyn Owi A
Yyn Ow4Z£Cn
JPG
Compulsory
Digital Presentation
Image JPG
Highly Recommended
(Optional)
Case Film
Demo Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

svp’ _vp+ My poot A

ST%'E‘»’5UP,[LI:§ 4 o

yo.
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DwoW, D E 3mid m
A AR Wi g =" €5 An aiLa / 41 Laq ¢y ..a L ;
3 C'U ’ P AR TF <-‘ . Q - Materlals
Bl r ~’_"_(;‘v“. r 1-|-|T4’=|=-|—U 04 HIENA [e—
“® 03 a3mutefq/ L + 98" KE+AT o0, A LO+YKEIPG Ay
+Cn3-5 1t HHAC.
D. Brand Environment & Experience Design
Work focused on the personal experience of the brand story or message as told in space
and in time, demonstrating why the target audience found the experience remarkable,
meaningful and memorable.
Please supply 3 -5 images in JPG format showing different views of the interior or exhibition,
including a floor plan or layout if possible.
DOLid . D, 3mi Y
s ekt WALl g BNV Vodd WA ek VDG AEA, A yn 2t FHECn
oFELO4 Yt~ wo. %naor, va Vi opFoe®Myo y 4 h s deavoan, JPG
E azyl
o(A & )

DO1. Retail Environment & Experience Design Qus Lf
The design and construction of a permanent or temporary retail space / installation He s U
showecasing functionality, presentation of the brand values and ease of sale. This could ne Owe B
include, but not limited to, pop - up stores, seasonal displays, mobile demo units,
department and specialist stores, banks, salons etc. A &

URL
D02.POS,i Wm vy&# Ddo p 0D yn Owi A

& ,te—& wifHv=a"1€YR POSA auyloF £ Y& o+,ins yn Ow<+Cn JPG
EAV,0 h,ev .4 T, , _ & Dn "YOo'es a0 FUFID — A»D
5wl =|="H Compulsory
[ . o )
v Digital Presentation

A ekt B Oy LO+ 5t- po. Image JPG
DO02. Point of Sales, Consumer Touchpoints & In - store Collateral Highly Recommended
In- store communications in order to drive immediate sale. This could include, but is not (Optional)
limited to, posters, on - shelf communication, physical or digital POS, visual merchandising Case Film

Demo Film

and retail fixtures, product displays, shopping bags, gift wrapping, catalogues and other
post - purchase collate ral.

Entries should show the work within a sales environment.

DO3. L g p B
AOd & = ol +m 1 {1 Ann ° V" e rnVe,sAs 454 L3
Wi/, OF | X o . 0-Ff Yyo.

DO03. Events Storytelling

Attendees' physical and emotional journey that enhances the key messaging of the event
through narrative and storytelling. The elements of focus include the use of technology,
interactivity and the multisensory experience.

DO4." ' DA ¢A/,

nso d°° "L L gD/, gTAF K T F VA, Ly
Buuvoo+HE d_ 1y HAYF Yyo.

DO04. Spatial & Sculptural Exhibitions and Experiences

Exhibitions / experiences that make use of community & public spaces. This could include,
but not limited to, how the space is curated, designed and built to enhance the experience
of the attendee.

Physical Support Material

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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E. Packaging Materials
EOL'A A Y
o6 A T . yn =t +H
+Cn JPG
JOo—LCE wfrevsy LOD5SiAC. FO—LCE Y N LN
Y gwo s OLE~ 54 Ag. s(A & )
QU 5 Cy
EO1. Food NEW He s U
All food packaging. v OweB8
Please send physical samples for the jury to experience. Please also provide a demo film A ¢
of the physical samples for the jury to experience. URL
yn Owi A
E02. kn A, Yyn Ow+Cn JPG
oy dB T ) .
Compulsory

fo—LCc3 v @

Y o s OLt-

¥ NP Y
55 A

L 6D 5[ A.ffO—LCF v

Digital Presentation
Image JPG

Highly Recommended

E02. Drinks NEW (Optional)

All drinks packaging. - Case Film
Demo Film

Please send physical samples for the jury to experience. Please also provide a demo film Physical Support

of the physical samples for the jury to experience. Material

E03.. FMCGDi Wp_ ¢ Optional -

Cot NT & Aot i x = (FMCG). Digital Supporting
Content

EO3. Other FMCG & Consumer Durables Digital Supporting

Beauty products, cleaning products, other household goods, other FMCG. Images JPG

EO4. &1 ,

£E-,0TC- dowd.

0o—Lc3 v w0y LODSHACZ FO—LCHF

Y 7Ho s OLle  5pAg.

EO4. Healthcare

Pharma, OTC drugs and wellness.

Please send physical samples for the jury to experience. Please also provide a demo film

of the physical samples for the jury to experience

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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EO5.pT W IA A, Y
s’ /YN0 JaqTrv- eV B wCH . w YuHALO. K€°6 1+ T VR st #$'H
voF A T A e €07 ,20 o2 on Yy ~B0 “ Yedlao +Cn PG
E HOE.
(A & )
FO—LCHV  officv-ay LODSFAC.FO—LCHEV o ffiEv s Ou s U
y 7w s OLE" 5[ AC. wo s O
v OweB
A&
) . URL
EO05. Sustainable Packaging NEW yn Owi A
All types of packaging that optimise resources and energy, is responsibly sourced and uses . . )
v packaging P - neroy ponsibly yn Ow£Cn IPG
clean production methods. The work in this category can include packaging that
incorporates a circular design, including but not limited to repaired, reused, recycled or
. Compulsory
transformed materials. o .
Digital Presentation
Image JPG

Please send physical samples for the jury to experience. Please also provide a demo film
of the physical samples for the jury to experience.

Highly Recommended

- (Optional)
EG6. n D o1 «© A, - Case Film
gy, K€ s& / £ HEe N d O Demo Film
Physical Support
JO—LCHV ey LODSHAC. FO—LCHF Material
Y a0 s Ol LhiAg
Optional
URL
EO06. Special Editions & Promotional Packaging NEW Digital Supporting
Special edition and promotional packaging, that has run for a limited period of time or has Content
been restricted to a specific number of products. Digital Supporting
Images JPG
Please send physical samples for the jury to experience. Please also provide a demo film
of the physical samples for the jury to experience
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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F.n m
A, &2, T-EC ,vt " ,Yu,wO,t=EL Wi B/&  sVEL O+ S ;
Vo RTeERC 4w Materials
®a/C & T W1 AN uFEY I,
F. Products
Design that increases brand value through functional and aesthetic resolution demonstrating
brand qualities / product identity through form, function, usability, aesthetics, problem - solving,
production, research and manufacturability.
FOLT Wm _ @O DwJ 1t A Y
ac £ 7 kh dCYtE A, wf,0b," a4t d EA®,QO/ 4 =179 yn >t F'H
daar. L¢n PG
A A A ”’(A")~
Ho 5 U
o AOw o B
FO1. Consumer Technology & Homeware NEW
Electronics, entertainment and media products, gadgets, furniture, lighting, storage, home A
appliances and accessories, office interiors, indoor and outdoor furniture. ¢ URL
L ( ) o e yn Owi A
send physical samples for the jury to experience. Please also provide a demo film of the Yyn Ow =|= ¢n JPG
physical samples for the jury to experience.
Fo2.. L & 4. Aes g LLwnX. A Compulsoy. .
. m . ~ Digital Presentation
. P - "o . S s ¢ .
A+ ¢ W Hee, wd,& N/ utE Fiuw, 0,01 = A o, , Image JPG
Gx VA, wada A L e EA® .0 v,ne YL &, 'HA =k
F¢ /x¢ , £ YL—"+t Ho@Ed. Highly Recommended
(Optional)
£ L og LA 9 . 8" — Wo.O—LGHFV CaseFiI.m
5/7":4@./7,0’—LC:‘}4V o8y 77_,_,—05[][[,5” Dem(‘JFllm
Physical Support
Material
FO02. Lifestyle, Fashion, Leisure, Sports & Outdoor NEW
Lifestyle, fashion, leisure, fitness, sport and outdoor products. This could include, but not be Optional
limited to, wearable technology, jewellery, timepieces, watches, glasses, smart watches, fithess URL
and sport tech, luxury goods, travel accessories, luggage, foo twear, etc. Fashion work can be Digital Supporting
onoff/bespoke products and limited ranges. Content
Digital Supporting
o s LT S Images JPG
send physical samples for the jury to experience. Please also provide a demo film of the
physical samples for the jury to experience.
FO3.d @t ,ot ", Ft o A
sOF TH) — tem TOo 00° . Lot 7O A mk
s TR O# 0T O- ot 1 " LOe Y-
"R - Wo.fO—LCFV
va9y pHo s OLE"
F03. Infant Products, Toys & Educational Products NEW
Products designed for babies and children, toys and educational products. The work for infant
products should demonstrate aspects that make the product baby - and child - safe and easy to
use.
Products mu oo T T )
send physical samples for the jury to experience. Please also provide a demo film of the
physical samples for the jury to experience.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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Fo4.{n o A, "y
Y AL~ Y AL, ®, c6dni §ox,0L,B /Y dorx,~ d’'=, & > yn st $H
XORn »x ¥ L +Cn JPG
£ L g LA O AR - wo.[fO—LGCH Y A o)
5./7":4@-/7’,0*LG¥V ¢§/€UJQY 7/7,:{050’/[,&" S AL, OusLj
Ho 5 U
. v Ow= 8
FO4 . Medical Products NEW f
This could include, but not be limited to, assisted living products, assisted living technology, A
clinic and laboratory equipment, hospital, medical/healthcare devices and equipment, v
rehabilitation and care, skincare, massage devices, etc. l:JRL . 3
Yn Owi A
L . eligbility dates Please . yn Ow+$Cn PG
send physical samples for the jury to experience. Please also provide a demo film of the
physical samples for the jury to experience. Compulsory
Digital Presentation
Image JPG

Highly Recommended
(Optional)
- Case Film

Demo Film
Physical Support
Material

Optional
URL
Digital Supporting
Content
Digital Supporting

Images JPG

svp’ _vp+ My poot s STHHFrEe,: s0pLlré so
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Yn . n & F, 861K, o, ©a,_ 7/ HtnkECivo.
N wmEYR pi1/ A n A &xlOsHt- yo.PE YR Ll Ny 4N Ve, t0g” , 0 Qoo
. LYAA wFi- yo.
RO/ AlST > ', F, 19717 nyvyo.
Yyn o o.n /7 el o Ly oBl o/ K€L F' Avo.
The Digital Craft Spikes celebrate technological artistry.
The work will need to demonstrate exceptional form and function in a digital context; demonstrating flawless design, masterfu |
execution, offering an outstanding user experience created for all digital environments that moves a brand forward.
The main criteria considered during judging will be the execution and experience.
There is no overall limit to how many times the same piece of work can be entered into Digital Craft
A. A I
Q<itd x951/ A N e @V ad 5/ 4+ WC & "A. M ial
aterials
A. Form
The overall creative aesthetic value of the work entered in both sound and visuals.
AOL3p Fwd BLADLbpsmd Y
YR p1o/ AMy g pEHLATaqT o 01" "+ 5y FCRT YA T Wem yn L
+Cn JPG
AO01. Digital lllustration & Image Design URL
Creative application of illustration within a digital context and digital manipulation of still
imagery including photography. (A& )
HY 5 U
A02. W3 x /€, I
&, NF oy Fadx¥ed¥n 0y, >/ F WO-.360udd | WxYegn A&
AR/NVR ®
) ) Yyn Owi A
A02._V|deo/Mo_vmg_ Image N _ . N N Yn Ow+En PG
Creative use of online video and digital footage with technical skill involved. This includes but
not limited to 360 and interactive video.
Compulsory
_ Digital Presentation
Lo/ o 5 md
AO3. E@/0 N 35 m Image JPG
40d/ €O Yo dkqr, =/ £ WO..i © W bi(sonic branding), 4 O/W1 i URL

YE,4 0. e A mml

Highly Recommended

A03. Music/ Sound Design (Optional)
Creative use of music and / or sound design. This includes but is not limited to sonic branding Demo Film
and music/ brand partnership and music - initiated work.
A4 vEwdp wimdu )na Optional _
. 0 N AR/VR Files
n Yegr G & E 1 ® yaees E4. Digital Supporting
Content
AO04. Overall Aesthetic Design (incl. Ul) NEW Digital Supporting
The overall achievement in aesthetic composition and fluidity of graphic design. Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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AO5.UX D1t J 5 md Y
06 0 wmen:/Arsy L o® y oo L ymn & +t Axa/ yn 2t £H
b sAs, eaef/ A LdAYodil seadnL, wd OuF xi LA, +Cn JPG
URL
AO05. UX & Journey Design ]
Design practice focused on the emotional and behavioural response to a digital product or (A o) .
service with relevant, seamless and consistent user experience at every point of interaction, with Ho s U
particular focus on the overall su pport, structure and usability.
A &
] ]
A06. . smi:ow D ARVR T
. P .o e Yn Owi A
o buted v 0 — Xoyb o KEITosE Ym _ d ! ‘ )
. . . . . e e g yn Ow£Cn IPG
+m .4,/ IEVRAREAY 4 Ewme, ®,d &, v/oVL, .5 K&, "UE Y+ H
0 ", Ly 4 . k7 - P J
O Ayo.4, O, o1 At Hn Q4 . Compulsory
Digital Presentation
A06. Experience Design: Multi - platform Image JPG
Immersive large - or small - scale digital experiences and events which are set up to URL

engage and strengthen relationships with the consumer. This may include, but is not

limited to VR, AR, installations, voice - activated technologies, multiscreen / Highly Recommended
multidimensional experiences, the metaverse and virtual worlds. Does not include (Optional)
prototypes of early - stage technology. Demo Film
Optional
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG
sop’ _op+My no.t s ST+HFE.:rsvplré s po.
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B.HL D Al m
Wad . Ob— eywg dg nA bR Materials
B. Data & Al
The presentation of data and artificial intelligence used to enhance brand experience.
BOlL.HL & »r B Y
Wt .2/ 4+ WOol Vi g > #C.A wmk suN,® T VD yn =t +H
wiod.t pCEE v ean . - ved'Hywd ot vt Ton PG
OoH" tEn O4 Y f - URL
. o (A 0
BO1. Data Storytelling (A o)
The creative use of data to convey a brand story. The work should demonstrate how the He s U
curated data / insight was used in order to engage or develop a meaningful relationship with a
specific audience, culture or community. A o
AR/VR B
B02. HL Ay oo
. L . Yn Ow n JPG
YR w$ FHFOF 1.3/ F W A e T LA T¢
i . Compulsory
B02. Data Visualisation Digital Presentation
Creative visual representation and presentation of digital data and insights Image JPG
: URL
BO3. HL N8 Lf
A HE TN TpaqT @ 1ad O ¢ a4t TpagT VMo BEO.e Highly
TeVedi Av Y ppC HAgTE ki1l yo.x & add 4a, Recommended
Oco wE "M, & P&, Moyl H>Goy/TAGPSOv 4 C,¥YV FAYL (Optional)
J - Ir 8N Y, X oy ) & T B T A Demo Film
B03. Curation of Data Optional
The creative collection, tracking and use of multiple source of data to deliver a strategically AR/VR Files
and creatively insightful user experience or piece of design/ content in a unique and Digital Supporting
significantly way. This may include, but is not limited to, non - traditional interfaces, user data Content
capture, artificial intelligence, ma chine learning, social listening/analytics, GPS, internet of Digital Supporting
things, biometrics, etc. Images JPG
BO4. Al & P B A,
T naliqpaqr 0o ¢
AUNTIEG y FCEIE' 13" e2™A A wmkils NrTIKEBN Y o
HAL O« 5t
BO4. Al Storytelling NEW
The creative use of artificial intelligence to engage or develop a meaningful relationship with a
specific audience or community. The work should demonstrate how true intelligence or
machine learning was utilised.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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C.. L)
L3/ F WYR 0 A 9 T oy, Op " AF, Q0 oL— + of Materials
Aoy HT.
C. Technology
The value of the applied technology as a platform for creative digital content and how it
is executed to enhance the user experience.
col. Awd a1 Y
Qoo . dl EWI I & wi+H O/ OcHle, F. &7 l€R. G.&x e yn =t $H
Al =i dHAE @8 O M LAY CAXET AL AT@ATf/H +Cn JPG
ATiAXG XD pE&Y 4. D Grp At £ gnod. URL
. (A & )
CO1. Innovative Use of Technology y
Existing or new technology used to enhance the user experience and/or brand we s U
communication. This could include, but not limited to, smart automation, Al applications,
chatbots, avatars, virtual influencers, utility apps, on - demand services, content crowdsourcing A&
/ distribution, cloud services and marketplaces. Does not include prototypes of early - stage ARNVR H
technology. yn Owi A
Yyn Ow$Cn IPG
co2. M+ wbDx 4L A
o eM/wg, T KEApaAxE , NG,V ,WH G0 EMAAGPSY. Yn . g Compulsory .
v Lg . , Wo Digital Presentation
rd. W, R. + J o Image JPG
URL

C02. Native & Built - in Feature Integration
The creative use of built - in and existing integral features of a mobile/desktop  or other digital

Highly Recommended

device. This includes cameras, microphones, touchscreens, Bluetooth, mobile sensors, GPS etc. (Optional)

Demo Film

C03.35p XD {. o EA '

VR N/, T*esdkear/ ¢+  — @°° " Yy - o FXx H'KOIT Optional .
. ~ . . AR/VR Files
hs F Jess Lreyn =/ ¢ WA - Digital Supporting

Content

C03. Technological Achievement in Digital Craft Digital Supporting

Digital creative work that balances beautifully executed craft with an unparalleled level of Images JPG

technical understanding / advancement in order to contribute to the overall progress of digital

communications / experiences.

coam T &,mp ..p A O

YR . n A, drss Ll s/ F WyT 4 €3 L gL/ F WooLA

AR, VR, XRgtnw, &dreo é® JdE HxY¥¢a ,woldd &~ ] “COE,

;O Kad, égproon b yl A, GO, o7 Ak Hn Q4 .

CO04. Metaverse, New Realities & Emerging Tech

The creative application of immersive experiences that creatively push the boundaries of

technology within digital craft. This could include, but not limited to Al, AR, VR, XR, wearable

tech and mobile devices , voice technology, video mapping, blockchain technology,

gamification, virtual worlds, metaverse and all other emerging platforms. Does not include

prototypes of early - stage technology.

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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ofe & F. 4K . defni.z/F x / 5inEl vo.
N ek 5 gY.&a CluteF "' neeBDd el 4 T Aam "0 uA , — 1 ESy Ao+

d/Iiewn$E " £ O-g"En 04 n %" BAvo.

RO’ &/ A+n "N 1%  udge,0d’ ~F " RA" S4Yypo.30%@FY +,20%41,20%" ,30%s d "’
oFe /lEe®M L3 i nqy OBAvo.or 00FE SvAle® L K, 4 o BAyo.

The Direct Spikes celebrate targeted and response - driven creativity.

Work will need to demonstrate how insights and/or data were used as part of the strategy to engage specific target audience
groups and develop customer relationships, inspiring action and producing measurable results.

A number of criteria will be considered during judgi ng and weighted as follows: 30% idea; 20% strategy; 20% execution;
30% impact and results.
The same piece of work can be entered up to three times in Direct. However, the same piece of work may only be

R il t = I_O X « il t b - t . . ﬂ x

A Oytc :§7 m

FAH KEe®y L K, tA o BAvo.

Materials
A. Direct: Sectors
The same entry can be submitted only once in this section.
A0L.T W Y
A ddB %R o NT o, "sot ., FMCG®d 'EAs,"_ T xo " &, - yn =t $H
seVdoeVlt dAXED By x=-F9 [ xa-. +¢n JPG
L P Lo(A 8 )
06 g i A ==EA03.4 ,pr,inm,pg 7d a i Vs A - wo. L Ou s U
AO1. Consumer Goods A 0
All fast moving & durable consumer goods, including food and drinks, toiletries, cleaning - URL
products, other household goods, other FMCG, clothing and accessories, furniture, consumer - Yn Owi A
elect ronics, cars and automotive products & services. - ¥n Ow#$¢n JPG
All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains Compulsor_y_ )
Digital Presentation
Image JPG

A02. &1,

. oTC v - Highly Recommended

(Optional)
~ B Case Film
a8 CAIXs =, LbOgrT towm A wwyp,. t A0ByT 4 - po.
Optional
A02. Healthcare ' S_R'_‘ s )
Pharma, OTC drugs, wellness. ' igital Supporting
Content
' ) ) Digital Supporting
If the work has been created for a Charity/NFP then this should be entered into A06.
Images JPG

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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A03.t ,BH,id,Bd ND & ZIVIEC Y
bx. d'ul b6 d4 o AXG.Ev' , & L, & &L v 6 yn 2t £H
i h doce’ o AX&.Fadina0,0,,Ccfi,Seun, 00 S R +Cn IPG
4 EFoL v P8 1d & N S(A & )
Ou 5 U
A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains
All transport - and travel - related services, including public transport and tourism boards. All A o
entertainment - and leisure - related services, including museums, festivals and gyms. All URL
shops, including online  retailers , opticians, hairdressers and estate age nts. All restaurants YR Owi A
and fast food chains, including cafes and bars. yn Ow =|= ¢n JPG
- — n Compulsory
AO4. b3, / =P Digital Presentation
40,5 ,TVA daV V., k&, Yn 5 , a\. Image JPG

A04. Media / Entertainment

Highly Recommended

(Optional)
Music, film, television, publications & media, books, news, digital platforms, other media. Case Film
R . N . . Optional
A05. T Wm A W@ /B2B(Business to Business) URL
b6 U%e " Axa,J e, [,B2B @,G8 dav AXE,, X1 ya Axd,9$d Digital Supporting
%6 Wi FH. Content

Digital Supporting
A05. Consumer Services / Business to Business Images JPG
All commercial public services, Legal, financial, B2B technology, consultancies & professional
services, other business services, internal & corporate communications.
AO6. W, P /mAOM/I §
A8, O,NGO,_ b,= ¢ G ,xs> G .
00 CSRA mmbt’ 0 S¢ dl” 1) HF.¢ dp Ty FOT., %c s d O &1V f4 ~ =/
4 - po
AO06. Not - for - profit / Charity / Government
Government, public information, NGOs, military, charities, non - profit organisations
All CSR work should be entered in the relevant sector and/or FO7. Corporate Purpose & Social
Responsibility category in section F. Culture & Context

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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B.oytc { o1 mn
ANV Wi ofe & wi FHyT Ooy HI . Materials
B. Use of Direct
How the medium was used as a piece of direct communication for a brand.
BOl.m=+8 / pP* >d m+F Y
T.ne Mo AL/ SinieU4 A T A w €EO.y. Gd TEET ='E yn =t +7H
" ek HACE /b wlkE[YE- +Cn JPG
FO—LC3 Offlcv-0y LOOD55AR. (A6 )
Qu 5 U
BO1. Mailing / Programmatic Mail Ho 5 O
Celebrating targeted and programmatic mailing campaigns. The work in this category should v Owoe B
demonstrate efficiency in the technology and processes used, effective placement and
evidence of results. A &
URL
Please send physical samples for the jury to experience. Vyn Owi A
yn Ow£¢n JPG
BO2.1, [ b3,
_Lu:,qu'é_n_ub Lo(C e, . " /@ ) oL Xt nglfo Compulsory
nn " Digital Presentation
’ Image JPG
PrenH Tetopalx.. ‘rtce T8 WOfO-LCFY Highly Recommended
v=ay Loosjae. (Optional)
- Case Film
B02. Small - Scale Media Demo Film
Non - mail and print collateral, including small physical objects and all other hand - held (or Physical Support
equivalent in size) items. Material
Small Scale' refers to the  physical size of the ambient item, not the scale of the distribution. Optional
Please send physical samples for the jury to experience. URL
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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BO3. 4, b3, Y
isvadebda & >  isadtefbdm €Q/N x.. CYEdira U mol yn =t $H
vu T As"® efla. K€, amun Ex & & a\. +Cn JPG
L*oaH Tt Gwal x.. corvse. 15 wo. (A6 )
Ou 5 U
B03. Large - Scale Media
Non- traditional media. ~ This includes but not limited to direct response stunts, street teams, A&
direct response events, outdoor / ambient media and other mediums that encourage direct URL
interaction and seek a measurable response. Yyn Owi A
Yyn Ow+Cn JPG
Large Scale' refers to the physical size of the ambient item, not the scale of the distribution.
Compulsory
BO4. f " L1 Digital Presentation
s TV IECYEY Ow + &  AV" omo+e %i T +idlken O YiEo+e Image JPG
NA A - i
Xn Highly Recommended
(Optional)
B04. Use of Broadcast Case Film
Direct led work using cinema, TV or audio. The work should demonstrate how the chosen
medium led the other direct elements within the work. Optional
URL
BO5. L8 /5 Ned 1 Digital Supporting
L5 €CGQ" "1 0w KO+E A wm 1 " Loo © % M, Comelm
- P . . Digital Supportin
& & € & " K& sEad_ Tyl g bporting
Images JPG
w° f " EB03.L CYE/ A - wo.
BO5. Use of Print / Outdoor
Direct work using Print or Outdoor. Including, but not limited to, newspapers, magazines,
inserts, trade journals, traditional billboard or poster sites, bus shelters and transit advertising
using standard advertising space.
Augmented billboards should be entered into BO3. Large Scale Media.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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C.HLE D. ® m
H+ ‘r‘('l‘:)'l'l'--::’/:*= WQ"-’"‘NﬁTITv-e L OA " Na" & x31yd Materlals
TN CEA
C. Data & Technology
Work driven by the creative use of data or technology which enhanced the customer
experience and led to measurable business results.
CoOLHL | Efrwmdvqy Y
ote 477 L E lewd ddodt  owd | easrdi . e yn =t +7H
T Mo g ET , My v maqT E adode xf eqT +tawk 64 Hi- FCn PG
(A6 )
Ou s
CO01. Data - Driven Direct Strategy
The application of data ~ and insights that significantly forms the basis of a direct strategy, Y
demonstrating howthedata -’ ", . .. ‘. .. . ..., .. .. _. " URL
segmentation, which ultimately led to successful direct marketing activities. Yyn Owi A
Yyn Ow#+Cn IPG
Co2.HL _ E | Compulsory
suUNl— , 6 wi FH. 4/ Ooy v AN OTA, /K€ F VY Digital Presentation
A, et Y+ HofAvo. Image JPG
Highly Recommended
C02. Data - driven Targeting (Optional)
Work where the interpretation and analysis of data was used to build a targeted Case Film
communication for a specific audience. This may include, but is not limited, to hyper - Optional
targeting, precision targeting, audience mapping and targeting segmentation. URL
Digital Supporting
Content
Digital Supporting
Images JPG
co3.m T &,mpP ..p A DA, Y
YR .n /A, dpss L, s/ dk WqT 4 K€sE . gL/ 4+ W L ALAR, yn st $H
VRXRZFfMW, Godoée®  JE G x¥Y¢a ,wovd o] OF 5 K& +Cn PG
d, égtron b ylL A4, GO, by Ar k Hn Q4 . (A b )
FO—LCl—  Gwo s Ole- b5pAg Ovst
A &
C03. Metaverse, New Realities & Emerging Tech NEW URL
The creative application of immersive experiences that push the boundaries of technology ARNVR B
within direct strategies to engage and strengthen relationships with consumers. This could VA Owi A
includ e, but not be limited to, Al, AR, VR, XR, wearable tech and mobile devices, GPS, NFC, VA Ow + ¢n
facial recognition, voice technology, blockchain technology, gamification, virtual worlds, the IPG
metaverse and all other emerging platforms. Does not include prototypes of early - stage
technology. Compulsory
Digital Presentation
Image JPG

Highly Recommended
(Optional)
Case Film

Optional
URL
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG

svp’ _vp+ My poot s STHHFrEe,: s0pLlré so
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D.3p DT H m
Wiin — i sedd widHr®™ 41 QagEYR BV/ G. ;
Ta vl B g0y : Materials
D. Digital & Social
Digital and social mediums/techniques used as a piece of direct communication for a
brand.
DOLl.J D & 1 Y
os®M L. o £ Hie | oy & wi L yn 2t $H
+Cn JPG
DO1. Use of Mobile URL
Targeted communication delivered through mobile / portable devices.
(A & )
Ou 5 0
DO2.TH O &1
i " HCYt,4 =D o ,Wwr, WK,xY¢ -0+ , & AxgyLlo. = A o
Gy Jix=Fp 0 _Adl €T A ARVR ®
Yyn Owi A
DO02. Use of Social Platforms yn Ow+cCn
Work that uses social media, streaming platforms, blogs, Wikis, video - sharing sites, hosted JPG
services etc. to create and/or enhance relationships with a community/consumers.
Compulsory
D03. AA' 114 Digital Presentation
R 7 Image JPG
"E 4 QY, " vk, &/ O &  7FANs"x bELA. K€ fedan URL
e/ bk K€ i H e.
Highly
D03. Real - Time Response Recommended
Targeted social activity which responds to world events, public affairs and other real -world, (Optional)
real - time activity prompting social sharing and a measurable response. Case Film
" 5 —_— Optional
D04. e a0 D ot nm Yy E O N AR/VR Files
I n "KL 6w / A VWi FyH W, ¢+ K€ olru mu~ Oy Digital Supporting
P H e Content
Digital Supporting
DO04. Co - creation & User - Generated Content Images JPG
Social activity designed to encourage a community / fanbase to contribute or collaborate
with a brand initiative through a clear call to action.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.

56




.~ Yow,

UC - .
=la Spikes Asia
E.OyJ-— C - YE L)
E.Excellence in Direct Materials
E01.1 A/« 1A Y
£ o+t AXGED A/ AA <t aAA  — co6iaxi T gt O6d4 yn =t +H
CopeHvLle T Cm%y H OB +Cn IPG
EO1. Launch / Re - launch (A6 )
Direct marketing campaigns created to launch or relaunch a product or service on the Qv s U
market. This can also include work aiming to acquire new customers, and reinvigorate
lapsed customers. A &
URL
yn Owi A
Yyn Ow+Cn JPG
Compulsory
Digital Presentation
Image JPG

Highly Recommended

(Optional)
Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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F.J Df N L)

v &40+ FnsapTl YIiol] IEA = Materials

F. Culture & Context

Work that is brought to life through cultural insights and regional context.

FOl.p & WD W Y

CHns/ A T HEW an — 5 ¢y &g L] A - YR =t $H
+Cn JPG

FO1. Local Brand

Work for brands which are only distributed in a single locality that resonated with a specific (A ¢ )

target audience. Qv s U

FO2.Yu » wD Y

. ©@%\ T o/ bE 4 3/F WyT o HALws oL l€10e O % lfRL L.

fa.=/+ x Lo. € amm L, ot0KEVWI . Jnoowiooh

Yyn Ow$Cn IPG

F02. Challenger Brand

) . . ) . Compulsory
Brands which have creatively adapted their approach in response to competitor pressure by Digital Presentation
challenging the status quo to create game - changing work that uses progressive thinking and Im?age PG

innovative creativity.

Highly Recommended

FO3.o Ao~ 4 (Optional)
CH_ "/ns/A»/ Ar Hs H - ?* > H A emA =mk 5 & A»/ d° £ ° Case Film
T0 Kknél - vyo.
Optional
F03. Single - market Campaign UBI,‘ ,
. . . . . Digital Supporting
Work that only aired or ran in a single country / region / market. The work should describe how Content
it was designed for the specific target market. . .
Digital Supporting
Images JPG

FO4.1'H €D/ wdaL 2

ANSFT NS/ Ae HE®FYE, A" A A+ & W Axwy AN"x%x O o

eft v &4 Mo/, e * AabU/G W /AsT L] EA
FO04. Social Behaviour & Cultural Insight NEW
Work inspired by a specific audience / community, hinging on identifiable social behaviour or
cultural insight stemming from the ideas, customs, values and lifestyles found within a specific
region or locality.
FO5.1+ &1 A,
Wi a° wi 'Y 1o, OL' QEAN w4/ =A, =,

e La+2tux’ " b0 "E gAmo-3YLY | «/ 378€,
/dLlre €A -
FO5. Use of Humour NEW
Work that celebrates the art of humour in branded communications. Infusing wit, satire, and
cleverness into campaigns that provide amusement and create memorable, laughter -inducing
connections with audiences.

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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F06.¢ O Y Y
Ard/l K€% F'oyunQLbkoud/ s LL, 5/ F WqT O 4 dby T TAL yn >t F'H
A bt yoo/ T, g fod+ sc nAEGo flEsTs O T X1 yd FCn PG
vgn 7T len 6+ Yt- wyo.
(A &)
FO6. Breakthrough on a Budget Ouv s U
Creative use of modest budgets and/or resources in relation to the market and/or industry to
create maximum impact. The work should demonstrate how fresh insight, smart spending and A 0O
compelling strategic thinking solved a business problem despite limited resources. URL
FO7.. 7 u# D& #1g noowioo
O 4=, . vEnoHIEcan 4 A mViDit €Y. A embVdiqcadts L Yn OwsCn PG
v/ 1 QI AN AN T RSO/ LS5»en 04 51— :
LIS j s * vo Compulsory

FO7. Corporate Purpose & Social Responsibility
Purpose driven work / brand activism which address social, ethical and environmental issues.

Digital Presentation
Image JPG

C e e oo e o e oA | Highly Recommended
communities by connecting customers to culture. (Optional)
Case Film
FO8. A=, 2
nMs/ TLse/ bE ¢ #7lws © 7 /b Huo 04 Yl ow W2 in OptionaIURL
+C ©UT -Hl Lo. Wi, Digital Supporting
Content
F08. Market Disruption Digital Supporting
Brands that have creatively adapted their strategy in response to local / regional / global Images JPG
issues, embracing new ways of delivering their brand while showing consideration for the
consumer.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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—kv Y, o eoFEYEn O V-
adA wmFi- yo.

O 2/ Asn R, 14 whe.0d’ KA $cyyo.20%sn d FOt

Wo.0 W1itf ARn Cxyi iiaqT &C

. d ,20%"

Wik o, & ., 2/F & H.A8 2v,-etw, ,wi,8 A, D

i Ah u% oyt i AT e H YYD yo.

¢ A T s 7T CER BT *h /W Ly ol o Kk€r F

The Entertainment Spikes celebrate creativity that turns content into culture.

The work will need to demonstrate ideas that are unskippable; work that captivates in order to cut
brand message or connected with consumers in a new way.

A number of criteria will be considered during
idea; 30% craft & execution; 20% results.

P UT «HAqT i X F

Spikes Asia

<

,30%, 2/ F W@FY1,30%

CYF i -, 2 O1-,

AYoO.

e

- through, communicate a

judging and weighted as follows: 20% strategy & insight; 30% creative

Brands refers to talent, artists, creators, influencers, streamers, athletes, teams, organisations, sponsors, platforms,

media owners, rights
entertainment industry.

holders or any entity that produces and distributes products and content related to the

There is no overall limit to how many times the same piece of work can be entered into Entertainment as long as the

categories chosen arerel  evant.
AwD3 MWD | L)
Iodh o0 e FrA/ T qreWiadnuy a4 muoo, /4 W Materials
[
A. Branded Content
Creative content crafted to build awareness for a brand by associating it with culture
and values through entertainment.
AOl. A DK R, r:58 £ Y
s LTVEA$ K€Yy x¥y¢ o L— etaVWaVi "H €6 "Hs ¥ A=1, Hre @ A
(o] IJJ; s /=1 > s 0. N @
URL
Az20 t4 K, 1,04/ (i Aeml A E£ADF kecmxyqg ®r o YR Owi A
ST %t AL 4 & 507 T o F # - ypo. yn Ow+Cn PG
Compulsory

AO01. Fiction & Non - Fiction Film Up to 5 minutes
Branded fiction or  non - fiction film, series or documentary / reality film created for cinema, TV,

Original Content

online or video on demand platforms. Optional
URL
If you are submitting a series please upload all episodes in a single video file with slates Digital Supporting
denoting the start of the next episode. Traditional film advertising should be entered into Content
the Film Spikes . Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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A02. A DI i . r:5~308% Y
s JTVEad" l€vy xy@¢ o L— efa VW1V "H €6 Hs T A2, H1e 0 A
oY s s /=1 = s .
A&
Az20 k4 €. 1,04/ [ i Amml URL
ST % fAC.s &5 07 Yo owio A
Yyn Ow£Cn JPG
A02. Fiction & Non - Fiction Film: 5 - 30 minutes
Branded fiction or non - fiction film, series or documentary / reality film created for cinema, TV, Compulsor){ .
. ) Original Content
online or video on demand platforms.
If you are submitting a series please upload all episodes in a single video file with slates Optional RL
denoting the start of the next episode. Traditional film advertising should be entered into U_ . .
. . Digital Supporting
the Film Spikes .
Content
- - N e Digital Supporting
AOQ3. nDK n.w:308 =uw Images JPG
s L,TVFEad"kHdHy x¥¢ o L— etiaWwa¥i "H €6 "Hs 0,As2,
0o [ s /=1 = s 0.
A=20 £4 K. 1,09/ P Amml
JoF i BT FAZ.S 8 5 O k€
A03. Fiction & Non - Fiction Film Over 30 minutes
Branded fiction or non - fiction film, series or documentary / reality film created for cinema, TV,
online or video on demand platforms.
If you are submitting a series please upload all episodes in a single video file with slates
denoting the start of the next episode. Traditional film advertising should be entered into
the Film Spikes .
AD4. x 5x O Y
AYe, Ta e, ¢eye o L— efai A. MP3 Lp
A04. Audio Content A o
Content created for radio, podcasts or other audio platforms. URL )
Yyn Owi A
Yyn Ow<£Cn JPG
Compulsory
MP3 Original Version
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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AO5. wD I Y
Wiin s A1, TV EAYRIEYEG Y. Fi A yn 2t $H
+Cn JPG
AO05. Brand Integration
Integration of brands into existing content such as films, series and TV or radio /audio shows. (A & )
OU 5 Cy
A06. WP A DU -N! - 806 | a e
Z o R e . = = ks 0
CYt , %N Vv, HI1O" € Ww=H On — retd Yia i A/ T, ND.A = URL
7 2 ~ v = prs ) o, ”_ . A% ~ 3 . . .
I NOr QyaA F w3 Hy AV "EX & C Tt esAl IERN X1 aqT [O. YA Owi A
) ) Yyn Ow£Cn JPG
A06. Promotional Content for Publishers and Networks Compulsory
Original content / pr'ogrammmg created t9 prorpote a medlla company, network, . Digital Presentation
broadcaster or publisher . The work will be judged not just on the content, but also on how it Image JPG
communicated or evolved the identity of the publisher.
Highly Recommended (Optional)
Case Film
Optional
- URL
Digital Supporting
Content
Digital Supporting
Images JPG
B. Il TIXWDWN m
UNLutedet gLlni — C8 noed d E :
Tt TCH T.eod Materials
B. Entertainment - led Brand Experience
Meaningful, engaging experiences and activations created to attract or maintain an
audience.
BO1.. £w ~ Ly Y
WiipAnw ' UX .S wbnc TARETKETCE /AFHERET A AW yn >t +H
G pa & LU AW 4 +Cn PG
o (A & )
BO1. Live Entertainment Ou s O
Live entertainment, including concerts, live streams, stunts and festivals held physically or within .
L O O A
aud ience. URL o
Yyn Owi A
yn Ow£Cn JPG
Compulsory
Digital Presentation
Image JPG
Highly Recommended
(Optional)
Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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BO2.m f &,mprp ..p A _ & Y
i Ly o/ A, Oy v/ F WyT A K€ . LALAR VR XR E, &, yn >t F'H
wovid o] "0 5 K&d, ércoen o9 YL 4 D by +Cn PG
Ar k Hn Q4 . A & )
Ou 5 l:r
B02. Metaverse, New Realities & Emerging Tech
Immersive experiences which creatively push the boundaries of technology within A O
entertainment . This could include, but not limited to Al, AR, VR, XR, voice technology, URL
blockchain technology, gamification, virtual worlds, the metaverse and all other emerging ARVR ®
platforms. Does not include prototypes of early - stage technology. yn Owi A
Yyn Ow+Cn JPG
Compulsory
Digital Presentation
Image JPG
Highly Recommended
(Optional)
Case Film
Optional
URL
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG
c.a” 3 m
G- " ALl Ern,LE v Al LdA A - ;
v T Materials
C. Community
Work that focuses on the  development, maintenance and nurturing of a community or fanbase
CoLMw Mt |, w@g"™ ¢Y Y
[ ATMCL—n_>/4+ Wk " agT sl n UNVY dH 40, yn 2t $H
+Cn JPG
CO01. Audience Engagement / Distribution Strategy S(A & )
Audience engagement and distribution strategies that creatively and effectively further the Ou s U
content's reach. i
A &
URL

yn Owi A
yn Ow<4Cn JPG
Compulsory

Digital Presentation
Image JPG

Highly Recommended

(Optional)
Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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D. h C )
Wa i d 4 %' T I &0 a Y§ ;
ar b kT f Materials
D. Partnership
Exceptional strategic partnerships between brands and entertainment entities.
DOl.wD hR,G AR, T A, Y
Wi i NET Ly 0 L 4 sxaydce N CE 08’ s FU 4L yn >t $'H
1. — #7e Vi1 YA d % +Cn PG
. . . A O
DO01. Brand Partnerships, Sponsorships & Collaborations NEW ( ) N
Strategic brand partnerships and collaborations that leverage branded content and Ov s U
entertainment to meet specific business goa Is and mutually benefit everyone involved.
A&
o n URL
D02.4 ¢ 4* Ll ) I
. n Vi A L §/"+ ‘1 + o =er=|= en YRn Owi A
Win¥7 a0 4 . -— T " Een . . .
s f nt d Yyn Ow<Cn PG
19T fOH.
) ) Compulsory
DO02. Partnerships  with Talent Digital Presentation
Strategic partnerships between a brand and a talent. The work will be judged on how Image JPG

effective and mutually beneficial the partnership was.

Highly Recommended

(Optional)
Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
EX¥ DY _ ]
e +Bicy & 40+ nNsap7,104 O Yiblye, =7+ WE ned Materials
A
E. Challenges & Breakthroughs
Creative and innovative work that is brought to life through deep cultural insight, regional
context and progressive thinking.
EO1.” Lp { O_ED 1t EMNA, Y
i *h & w O7ESEe 4 v v Dv,Ap. L Tk, aTsogm yn st F'H
Nt/ dAWI @ DT A - +Cn JPG
EO1. Diversity & Inclusion in  Entertainment  NEW o(A & )
Brand - led creative work that tackles and confronts disparities based on sex, sexuality, Qv s U
disability, age, race, ethnicity, origin, religion or other status within the entertainment
community. A&
URL
Yyn Owi A
yn Ow<£Cn
JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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Compulsory

Digital Presentation
Image JPG

Highly Recommended

(Optional)

Case Film

Optional
URL

Digital Supporting
Content

Digital Supporting
Images JPG

E02.wD 3 1 0

Q+‘ Tv !

A
lEwWr Vi i

N

EO2. Innovation in Branded Content
Ground - breaking and unparalleled branded content.

Y n

+Cn IPG

Qv

URL

AR/VR H

yn
yn
JPG

Compulsory

Digital Presentation
Image JPG

Highly Recommended

(Optional)

Case Film

Optional
URL

AR/VR Files
Digital Supporting
Content

Digital Supporting
Images JPG

st F'H

s U

Owi A
Ow+Cn

sYp L

vp+ My noop

L

ST%'E‘»’5U/J’£I‘§ 4 o

yo.
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Fwbn3Wa | L)
& ANFed A v d ol o s o0relvini/ 7" A €, =/ X ;
: oAy de - ke st Materials
F.Branded Sports
Creativity that taps into fan culture and leverages the power of sports and esports in
connecting people to brands.
FOL, & AP 3 D x 5 « Y
@ NG KWy AR w A €ilec 1 oYL =,A21 Y& An H1a 1 A
ﬁ-nT lEW1 Vit s ,QY@QAYQI' N A&
URL
Az20 tA4 €, 1,09/ T ii Amml YR Owi A
ST %t [JAZ.4 & 507 yn Ow<in
JPG
FO1.Film Series & Audio
) . . . . . . ) Compulsory
Branded film, audio  and radio content, including documentaries and series, with sports at -
- , ) .- ) - . R Original Content
Optional
If you are submitting a series please upload all episodes in a single video file with slates URL
denoting the start  of the next episode. Traditional film advertising should be entered into the Digital Supporting
Film Spikes . Content
Digital Supporting
Images JPG
FO2.& {1 . £w Y
AE K"OE /A JH:t Waa" yART W C UX' . ¢ o Bnuu Ik yn st $H
AEWE N Ked N Em 0.6 EATWIAT KEE A +Cn JPG
o (A & )
F02. Sports Live Experience Ov s
Brand or sponsor integration into live sport or esports event shows, stunts and installations 3
held physically or within virtual worlds, enabling a brand to provide message amplification A o
and engage with an audience. URL
ARNVR W
Yyn Owi A
FO3.m  &,mpr ..p A _ OA, yn OwZ$¢n
& N7 *h O/ A, dpss L, s/ F Wyr 4 K€ E L ALAR VR XR, JPG
gfnw, odoe®™  dE owuvd, o] "OE y K&d, éqoo Compulsory
n b ylL A, G, o Ar k Hn Q4 . Digital Presentation
Image JPG
FO3. Metaverse, New Realities & Emerging Tech NEW Highly
The immersive experiences that creatively push the boundaries of technology within sport Recommended
entertainment . This could include, but not limited to Al, AR, VR, XR, wearable tech and mobile (Optional)
devices, voice technology, blockchain technology, gamification, virtual worlds, metaverse Case Film
and all other emerging platforms. Does not include prototypes of early - stage technology. Optional
URL
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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FO4. M1 wg o owy Y
& N o AL Ven o 4Gy e Wi Tunomf, — AN yn >t F'H
Ve dH #1. +Cn JPG
(A & )
F04. Fan Engagement/ Distribution Strategy Ou s O
Audience engagement and distribution strategies designed to build and engage a sports - ; X
related fanbase, enhancing community activity and brand affinity. Ao
URL
- - . yn Owi A
F05.WD|/|’ hn.a AR, T yn Ow#$¢Cn
& NWain i Adi £h o 4 sxawdec 1 GCET T oyoo O/ PG
U Lt~ e e Wi Vi d %o
+-H- " he ° Compulsory
) ) ) Digital Presentation
FO05. Brand Partnerships, Sponsorships & Collaborations Image JPG
Strategic brand partnerships and collaborations that leverage sports, branded content and Hiahl
entertainment to meet specific business goals and mutually benefit everyone involved. 19y
Recommended
(Optional)
FO6.6 14 O_ED 1t EA, Case Film
& A o 48 NTKE N oG w OTECEe 4 v b, Dv,An, Optional
LT, QT T/ gmNFE dAEWI RO, 2/ F WA URL
Digital Supporting
FO6. Diversity & Inclusion in Sport ~ NEW Content ,
. ) - Digital Supporting
Brand - led creative work that leverages sport to tackle and confront disparities based on sex, Images JPG
sexuality, disability, age, race, ethnicity, origin, religion or other status within a sport or sports 9
related community.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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o g F, 80, >/ F x / HinECivo.
N wmbdg, vLl— AtogWiing = ©¢,0TVs ,Fadkd €QOut-Of-Home) , L — NVwmysOT yi A0 O4n
%" BAVO.
RO, NTqTIEYST @FY3+F° d, " nYyyo.
¢ A e 7 BB s U/ oW Ly OB o/ K€L F' Ayo.or HHIO, X5 T w:Su {
AHB.EAdE o:Svyice®a L K, A O BEApO.
A"HAB,C,D A > k1 A / WO.NHEF G A+ Ky~ L1 korA OEn, 60> k
A 9/ FHih- vo.

The Film Spikes celebrate the  creativity of the moving image.

The work will need to  demonstrate brilliant brand storytelling intended for a screen; filmed content created for TV, cinema, online

and out - of- home experiences.

The main criteria considered during judging will be the idea, the execution and

the impact.

There is no overall limit to how many times the same piece of work can be entered into Film as long as the categories

chosen are relevant.  However, the same piece of work

- f q ‘ f f - f - - x N - -

In sections A, B, C and D each execution constitutes one
one entry. However all Film executions must have run within the eligibility period.

’ t - € l
- f v ox

.

.In Sections E, F and G multiple executions may be entered as

A.TV/, > :8J )
TV AHsH-ts '/ AUsysT0o6 s 07 FK€1801 F “- wo.Fn'H Il Materials
AL K 84 0BAyoO.
A. TV/Cinema Film: Sectors
Films that aired on TV or in cinemas. All films must be 180 seconds or fewer. The same
entry can be submitted only once in this section.
AO0L.T W Y
A ddB %A - NT -, "aset . FMCGT®d EA> ., I Xxeo " &, s U@BT)
coeNdoeVlE dAxan BGix-F0 {x-.
Compulsory

0 g g i A4 ==ktA03. ¢4 pr,im,pd 7d 4 i vatsoA - po Film (3 mins)
AO01. Consumer Goods
All fast moving & durable consumer goods, including food and drinks, toiletries, cleaning
products, other household goods, other FMCG, clothing and accessories, furniture, consumer
electronics, cars and automotive products & services.
All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains
A02. &l ,
£-,0TC- ¥y " .
o & CAIXs =, LpbUOgT twm 4 wyp, 1 A0ByT 4 - po.
A02. Healthcare
Pharma, OTC drugs, wellness.
If the work has been created for a Charity/NFP then this should be entered into A06.

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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A03.t ,BH,id,Bd ND & ZIVIEC
bx. d’ >yl o6 d4+ o AX8.Ev’' , & L, & &L L)
i h doce’ o AX&.Fadina0,0,,Ccfi,Seun, 00 DS A,
A Fo L °9 oG 1d & @4,

A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains

All transport - and travel - related services, including public transport and tourism boards. All
entertainment - and leisure - related services, including museums, festivals and gyms. All
shops, including online  retailers , opticians, hairdressers and estate age nts. All restaurants
and fast food chains, including cafes and bars.

AO4. b3, I~ Ly
40,5 ,TVA daV V., k&, Yn 5 ., a\l.

A04. Media / Entertainment
Music, film, television, publications & media, books, news, digital platforms, other media.

A05. T Wm A Wa /B2B(Business to Business)
o3 U%ea "~ AxdG,] e, [F,B2B 0,68 dav AXE,, x1yd Ax&,9Sd
%6 Wi FH.

A05. Consumer Services / Business to Business
All commercial public services, Legal, financial, B2B technology, consultancies & professional
services, other business services, internal & corporate communications.

AO6. W, P /mAoM/) §

58, O,NGO,. b,= ¢ G ,xs> CO .

00 CSRA mmbt’ 0 S¢ dl” 1) HF.¢ dp Ty FOT., %c s d O &1V f4 ~ =/
A - wpo

AO06. Not - for - profit / Charity / Government
Government, public information, NGOs, military, charities, non - profit organisations

All CSR work should be entered in the relevant sector and/or FO7. Corporate Purpose & Social
Responsibility category in section F. Culture & Context

s P@3T)

Compulsory

Film (3 mins)

svp’ _vp+ My poot s STHHFrEe,: s0pLlré so
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B. Online Film: Sectors

Films that aired online, including pre - roll adverts. The work in this ~ Section should include an
online media placement. The same piece of work may only be entered once in this Section.

)
Materials

BO1.T We
A ddB . %{ o NI o ,, "aot ,  FMCGg®d 'EA> "
eVl dseVEt dAxan BGix-F2 ix-.

06 g i A =mtB03.4 P, inm,pd 7d 4 VR A - ypo.

BO1. Consumer Goods

All fast moving & durable consumer goods, including food and drinks, toiletries, cleaning
products, other household goods, other FMCG, clothing and accessories, furniture, consumer
electronics, cars and automotive products & services.

All fast food entries should go in BO3. Travel, Leisure, Retail, Restaurants & Fast Food Chains

BO2. &t ,
£E-,0TC- ¥y~ .

e & G X5, LbUOyT tum N weyp, t BOGyT 4 - po.

B02. Healthcare
Pharma, OTC drugs, wellness.

If the work has been created for a Charity/NFP then this should be entered into BO6.

BO3.t ,Bh,id,B& ND & VIR
Lbx_. d’ ' ul e de+ o AX8&.Ev’ , & L, & &L L)
i Ah doe’ o AxE.Fadia0,0 1,Cof,Seu N, in PO R,
A Fo L °9od 1d & @A,

BO3. Travel, Leisure, Retail, Restaurants & Fast Food Chains

All transport - and travel -related services, including public transport and tourism boards. All
entertainment - and leisure -related services, including museums, festivals and gyms. All
shops, inclu ding online retailers , opticians, hairdressers and estate agents. All restaurants
and fast food chains, including cafes and bars.

BO4. b3, I~ Ls
40,5 ,TVA daV v\, k&, Yn 5 , a\.

B0O4. Media / Entertainment
Music, film, television, publications & media, books, news, digital platforms, other media.

B0O5. 1T Wm A W@ /B2B(Business to Business)
0§ U%a "~ AxG,l e, E,B2B 0,88 dev Axd,, x1wd Ax 86,98 d
% & Wi +H.

BO5. Consumer Services / Business to Business
All commercial public services, Legal, financial, B2B technology, consultancies & professional
services, other business services, internal & corporate communications.

(e}

URL

AR/VR H

Compulsory
Film
URL

Optional
AR/VR Files

svp’ _vp+ My poot s STHHFrEe,: s0pLlré so
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BO6. W, P /mAoM/J § Y
78, ONGO,_ b,s ¢ G x5 G . s U
URL
09 CSRY wmmbt’ 0 S dI” 1) HF.¢ dp Ty FOT., %c s d O sV f4 ~ =/
i - po A©
AR/NVR ®
BO6. Not - for - profit / Charity / Government
Government, public information, NGOs, military, charities, non - profit organisations
Compulsory
All CSR work should be entered in the relevant sector and/or FO7. Corporate Purpose & Social EI}IQT_
Responsibility category in section F. Culture & Context
Optional
AR/VR Files
C.DLn , w m
C. Viral Film Materials
CO1.DLn , W Y
FAd - d/ I€Qes H 795y 10T 4 Temy s U. s U
URL
CO01. Viral Firm S(A 6 )
Films created with the primary intention of being shared and / or distributed by user o 7
online. Ju s
A &
AR/VR H
yn Owi A
Yyn Ow+£Cn JPG
Compulsory
Film
URL

Highly Recommended

(Optional)
Case Film
Optional
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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D.a XU D=L m
TV, KEad+Qr 6, v/ AD 0. ;
: Trer . Sy Materials
D. Screens & Events
Films that aired on screens other than TV, cinema or online.
DOL.& XU D £L Y
G M0, @ Lid Js Er AURCECT .08 =t WY gD - U
o (A 6 )
DO1. Screens & Events He s U
Films shown at public and private events. This could include but not limited to,
sporting venues, festivals, expos, trade shows, award shows, seminars and internal Ao
presentations. URL
AR/NVR ®
yn Owi A
Yyn Ow+Cn JPG
Compulsory
Film

Highly Recommended

(Optional)
Demo Film
Optional
URL
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG
D02.v £xp K Y
Facebook, Twitter, TikTok, Instagram, Snapchat ¥ i "H o L— ,et3a C 5 U. s 0(aT)
URL
‘4 Ky~ EVb 6047 nEl FoT A T ooy THE N
157 £ - wo. ARVR ®
L yn Owi A
D02. Mlcrofllm . _ _ N Yyn Ow+Cn PG
Short - form films made for social platforms. This could include, but not limited to,
Facebook, Twitter, TikTok, Instagram, Snapchat etc. Compulsory
Film (1 min)
Multiple executions can be entered as one entry up to a maximum of 60 seconds. URL
Each microfilm should be a maximum of 15 seconds in length.
Optional
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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DO3.m T &,/mP ..p A ® Y
s U9, 0, =/ F Vgt 4 € L ey xV@di YEIi AN.02, s U
ALAR VR XR, | “OE ,y K&ad, éyron p yl A, G, o
Atk ynod. (A 6 )
HDP 5 U
D03. Metaverse, New Realities & Emerging Tech ]
Video and computer - generated content created for immersive experiences that creatively Ao
push the boundaries within film. This could include, but not limited to photography, Al, AR, VR, URL
XR, gamification, virtual worlds, the metaverse and all other emerging platforms. Does not ARNVR
include prototypes of early - stage technology. Yyn Owi A
Yyn Ow+Cn JPG
Compulsory

Film

Highly Recommended
(Optional)
Demo Film

Optional
URL
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG

sYp L

vp+ My noop

L

ST%'E‘»’5UP,[LI:§ 4 o

yo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.

73



.~ Yow,

UC - .
=la Spikes Asia
E.. v A H J
Wa i Ann & - Ua\ e Oo. ;
T ¢ LA Materials
sURA=313n0 £A4 1€, 1,04 Aeml A €A+ " BleCWxye Wy
S Lwrin fAC.
E. Innovation in Film
If you are submitting a series of films please upload all executions in a single video file with
slates denoting the start of the next execution.
EOL. TV/: 2 A, Y
Wiy Ann #C . — TVIs 1 04 Qo. s U
_ _ (A & )
EO1. TV/Cinema Film NEW _
— H? 5 U
i + = 5 ' ° B B ~ ’ - - ’ Y C T + ~ T ' o = L. o ' ' ’ '
A &
yn Owi A
yn Ow£¢n JPG
Compulsory
Film
Highly Recommended
(Optional)
Demo Film
Optional
Digital Supporting
Content
Digital Supporting
Images JPG
E02.¢ . L D DLy , & Y
Wi ARn #C . — Fasks O e Oo. s U
URL
EO02. Online & Viral Film e
. L . . ) L o (A & )
s e s u e e o e e o e N Ho o O
A &
AR/NVR ®
yn Owi A
Yyn Ow<4Cn JPG
Compulsory
Film
URL

Highly Recommended

(Optional)
Demo Film
Optional
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG
sop’ _op+ My notr s STHFE, 1 soplié s po.
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E03.axu DEL A Y
S odx° O/ AUsHIEWI it ANt «C . — s0i Ay ne o s U
A &
EO03. Screens & Events NEW ( ) .
R . - - . . s - . H? 5 U
message.
A O
URL
AR/VR B
yn Owi A
Yyn Ow+Cn JPG
Compulsory
Film
Highly Recommended
(Optional)
Demo Film
Optional
URL
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG
F.J DfN m
v & %0+ FnRsapil Yol €A . ;
TOt P Lol Materials
sUORA=10 £4 K€, 1,04 Aul A K€ApF " BleCWMxye Wrop
S Lkt §AC.
F. Culture & Context
Work that is brought to life through cultural insights and regional context.
If you are submitting a series of films please upload all executions in a single video file with
slates denoting the start of the ne Xt execution.
FOl.p & WD W Y
CHns/ A T HEWI AN — & ¢y .61 L] A - s U
FO1. Local Brand (A o)
Work for brands which are only distributed in a single locality that resonated with a specific Qv s U
target audience.
A &
FO2.4u » wD W URL i
. %\ T o/ bE 4 =/% WyT s HALws - Ol l€10es O F éRNR‘ .
fa./4+ %x Loo k€  a= L, otolVnn. I Owio
Yyn Ow$Cn PG
F02. Challenger Brand
. . . . . Compulsory
Brands which have creatively adapted their approach in response to competitor pressure by Film
challenging the status quo to create game - changing work that uses progressive thinking and
innovative creativity.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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F03. 0 =|= Ao 4 Highly Recommended
- s . - . L. Optional
CR_ RS /As»/ Ar HsH 1" HA wmdA wmk 5 & A/ d° £ ° (Optional)
. Case Film
0 KnREl - wo.
Optional
F03. Single - market Campaign . URL
Work that only aired or ran in a single country / region / market. The work should describe how . AR/VR Files
itwas designed for the specific target market. - Digital Supporting
Content
FO4.1 'H <€D/ wdeyL A - Digital Supporting
ans ENH/ Ael HIEGFYE, A Adat & W Axwy AN m Images JPG
O & e kv & F0oF 0 ANKIG W / As S LEEAN m
GO04. Social Behaviour & Cultural Insight NEW
Work inspired by a specific audience / community, hinging on identifiable social behaviour or

cultural insight stemming from the ideas, customs, values and lifestyles found within a specific
region or locality.

FO5.4+ &1 A

Wi & wi W 1o, OL° QEAN =’ 2/ ~A, =,

e La+2tux’ " b0 "E gAmo-3ILY | «/ 378€,
/4 Llre €4 -

FO5. Use of Humour NEW

Work that celebrates the art of humour in branded communications. Infusing wit, satire, and

cleverness into campaigns that provide amusement and create memorable, laughter -inducing
connections with audiences.

F06.s O Y

Ard/l K€% F' oy uNQkoud/ € LL 5/ F WqT Qe ¢ b T VAL
N wmbkt oL/ /WT, ~ MR #FOF 5> nNA,E00 BlE®14 0 1T x1yd
seEn 77 7 k€n o4 Ht- yo.

FO06. Breakthrough ona  Budget

Creative use of modest budgets and/or resources in relation to the market and/or industry to
create maximum impact. The work should demonstrate how fresh insight, smart spending and
compelling strategic thinking solved a business problem despite lim ited resources.

FO7.. 7T u¥ D& #1g
O 4=, . vEn oHIECa N oA w/Wiii €974 wmEWiigoasfr L
v/ 7T qTQET T AN AA T nsQ /s LYmen ot vi- yo.

FO7. Corporate Purpose & Social Responsibility
Purpose driven work / brand activism which address social, ethical and environmental issues.
= ’ ’ ‘ ’ . il ﬂ

...... -+ o PN - o v . . - P .

communities by connecting customers to culture.

FO8. A=, 2
RS/ tTLve/ bE ¢ @#7lws " /b Huno 04 YiE" on W2 iin
«C KUT «HI Lo Vi,

FO08. Market Disruption

Brands that have creatively adapted their strategy in response to local / regional / global

issues, embracing new ways of delivering their brand while showing consideration for the
consumer.

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
76



.~ Yow,

UC p .
=la Spikes Asia
5 0" n o] +. dtes s OF/ ')inleff\po
A wmk 05 Leml 04 9f- YO .OLtwd/O Luw Ap, G4, 01" ITPY @It @FY3En COA .t °~ L

BaqT & €A wFi- yo.

RO, 1qTKEST > F+ " nyyo.
e® L, 0. n /A OBl o/ Kt F' Ayo.
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The Film Craft Spikes celebrate onscreen artistry.

The work will need to demonstrate exceptional filmmaking, showcasing technical skill and prowess in production / post -

production, elevates an idea or dramatically enhances its execution.

The main criteria considered d  uring judging will be the execution.
There is no overall limit to how many times the same piece of work can be entered into Film Craft.

Multiple microfilms executions can be entered as one entry up to a maximum of 60 seconds. Each microfilm should be

a maximum of 15 seconds in length and all entries must have run within the eligibility period.

A 10O L)
A. Production Materials
A01.4 1 Y
cypxel s/ d WS Al $ T AT %xe "E4d 3 xe+Edy Ay, s U
4./ K€ G JE Yed Ot Yedtdds L™ ™ o 4 i xalE4 ERVE S
HoBAyo. URL
]

AO01. Direction '?‘RNR L
The vision and achievement of the direction including the translation of the creative brief yn Owi A
thougha 7, . A 7T 0 o o ] Compulsory
not limited to, the way that casting, set design, sound design and cinematography have been Eilm
used to bring that vision to life.
AO2. m 6 Optional

_ ) . . . , " URL
s 04abp. pTA Kbp TN IELPE, 5/ F WHEYEn T x ¢ ARVR Files
E oaqT . TJt Y L3EA E€nyYbO,04+4 ¢K, 03 E ,3i | "Hd + Digital Supporting

Yyo Content
tAr WST bprst Ke Laggr 7 - ypo.
AO02. Script
T .. A T T T o T
setting, movement, actions and expressions. This analysis will also look at  how successfully
the script delivers on the creative idea and supports the final execution.
You are required to provide a written English translation of the script as part of your
submission.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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A03. 1 & Y
“@ ypxed E4HIS 600," 00 QX4 eV, 7ok Os ki s U
- - o . o - N L (A ¢ )
Osp s O ~ g + aLlo+ S2l Ty mo s OLt €1+ Apo. o
H 5
A03. Casting A6
The vision and achievement of the casting. This includes but is not limited to the pre - production URL
selection of actors, dancers, singers, models, non - professionals, animals and other talent. ARNVR H
Yyn Owi A
It is highly recommended to provide a two - minute Demo film  showcasing the casting process
in addition to the film as it aired. Compulsory

Film

Highly Recommended

(Optional)
Demo Film
Optional
URL
AR/VR Files
Digital Supporting
Content
A04. ppn 3md/ew 3ch Y
T3 HYo /@ YeEHFC 4. /IE Yeodb' T{+HYN d wm 2o s U
" T—. ., " A e E%i . =T AO" £°° OH" en" Yyo.
A &
A04. Production Design / Art Direction URL
The aesthetic of the production design / art direction. This includes set design and location ARVR ®
builds, as well as the overall look, feel and atmosphere of the piece and how the narrative has wo 5 O

been enhanced by the artful management of the visual components.

yn Owi A

A05. N » Compulsory
. Film
is ¢ 9’ T Moo Apav, s &, 1.,Y E;wl d '
HOYyo. Optional
URL
A05. Cinematography ARIVR Files
The quality and effect of the cinematography. The style, artistic choices, camerawork, Dfar'nol Film .
cinematic techniques, shot composition, lighting and other effects will be considered. Elg'tta ?upportmg
onten
A06. x P P LI E@d &1
s — N Ve ZZABd Owm 7 ' F'E 2\ wm / b , *F Z |
sl o e B4 iOYyo.
A06. Use of Original Music
The impact and success of original music compositions, created specifically for film
advertisements. The artistic achievement of the track itself will be considered, along
with its contribution to the piece as a whole.
A07.. £AG/ - kg o1
Afeddo e ydorée . 1 FLpLI3EA < t, % T— 0 e,
e/ F WWs o0 lEHA+ 1 OYyo.
AQ7. Use of Licensed / Adapted Music
The selection of licensed or adapted music. The way a track supports the script, creates the
necessary atmosphere or otherwise delivers on the creative brief will be considered.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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A08. nO EA Y
= 7. Ne - UappT A "ysUrsesdt E tum' v, 0ut—, &, s U
’ A ’ "o L LgTos - = > Le- 3 N
Ewm’ 8/ A:3 b bwm F" oo L Jb 4 C'E €N A & )
noYvyo. o o O
Usty s O tum' 7L 0O+ 52T “Fg 1o s Hory 0 s OF €W 4 % 1j A n &
shLlts 14 *Apo. URL
) ) ) ARNVR ®
A08. Achievement in Production Yn Owi A
The overall success of a film, assessed within the context of its individual ambitions and
challenges. Scale of production, budget constraints, technical issues, challenges faced during Compulsory
the production process and how the production team made best use of resources available to Film
them to achieve the final execution will be ¢ onsidered.
Highly Recommended
It is highly recommended to provide a two - minute demo film showcasing the production (Optional)
P R O 1O O £ R Demo Film
Optional
URL
AR/VR Files
Digital Supporting
Content
B. aq PBHN N
B. Post- Production Materials
BOl1. © Y
. 0ad,c/F WE . $D,T 14, A 4 0F9¢4,b00F2¢E, 00 s U
sVag = ol sU “qperoANz/ b HON , N
. URL
BO1. Editin
- g S Co - Ve x ARVR
considered. This includes but not limited to timing, pace, visual dynamics, dialogue He s U )
dynamics, sound integration and overall storytelling Yyn Owi A
Compulsory
Film
Optional
URL
AR/VR Files
Demo Film
Digital Supporting
Content
BO2.&w, J /8! Y
s alyym, sOpd- avAln A €® g A y N HAY e, — s U
C“X'IH'fJQOfJ"-"—oI-QQ"EJI. . (A & )
wl ,CO,7AYed w o0 FHE U e 3o T— ,BX, A s LY Fn wo o O
OCA €bs
Orl, s’ 7 104 56€2T “#ypu0 s 0Lt €14 *Apo. A o
URL
B02. Colour Correction / Grading AR/NVR ®
The overall achievement in colour correction and grading to create consistent and stylised Yyn Owi A
colour schemes that evoke a specific emotion and transform the final look of the film.
This could include, but not limited to, how the grading works cohesively with the lighting, Compulsory
production design and direction to affect and enhance the mood, feel and interpretation Film
of the final footage.
It is highly recommended to provide a two - minute demo film showcasing the before and
after effects of correction / g rading.
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Highly Recommended

(Optional)
Demo Film
Optional
URL
AR/VR Files
Digital Supporting
Content
B03. & W 5 md Y
s U’ 9/ Ap Qeit Yo dkqr, 2/ + WOwo.ad ¢A,Y EQ-i ' . @ s U
TOE T rw eV e/ CAKEs FHOYwO. A
. URL
B03. Sound Design AR/NVR B
The creative use of sound design within film advertising. Technical excellence in recording, o T,
5

mixing and the synthesis of samples and sound effects will be considered, along with the
cohesion of the edit and its impact on the overall piece.

yn Owi A

Compulsory
J_ i
BO4. 3 m<Lnq Film
s 0/ A wiFHr oo ¢ A& °7H, n ,fH! d 2D" K€3DI n Yoo
T T witHE ~Ywo. wrfH AO0vst+om oy Op.t, v HE Optional
NnoOYyo. URL
AR/VR Files
. . D Fil
BO4. Animation ?r,no m .
) T o ’ . Digital Supporting

The use and aesthetic of animation in film. All types of animation, including cell, stop - motion, Content
graphic, silhouette and computer animation in 2D or 3D will be accepted. For films that include
both animation and live action, it will be the animation that is judged.
B0O5. Ay ° Y

DVTI(.;LJ"E’ ht 3’-|'|'"E‘Q1 L 450 (»’* "“A‘ '-"—'1—. s U
} o ) . ; , (A & )
A T T etdren O b2l TEyrHo s ULt k€14 Aypo. R

H 5

BO5. Visual Effects A&
The creation of film environments and other visual effects, including the aesthetic and URL
technical excellence of the effects themselves along with the success of their integration AR/VR H

into real footage.

It is highly recommended to provide a two - minute demo film showcasing how the visual
effects were created.

yn Owi A

Compulsory
Film

Highly Recommended

(Optional)
Demo Film

Optional
URL
AR/VR Files
Digital Supporting
Content
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D& F, 4™ | oFn Orelwvni/ 7" €,/ 4+ WA o 2inEECiyo.
NEVWI Gt 6o T laTw nETTE aqT o O%e E LEugAay "D, / ALt " A0 L X R
0+ 5%f- wyo.
RO’ 8/ A4 "n_ 1%  udgeg,0d’ “F"KA" S4Yyo.20%+1 d FO0F ,30%, >/ + WoFVi,30%
o_d > L 20%
Witk odk,® & .2/ +F F H.AE cu,-eédw, ,wi & A, D ,CYiige, 307,
S Qu% oyt 0 AY Eem T H YYD yoO.
E& ANlE“F+Dd& +, 6210064 "=/ A o @Avo.
¢ A s 7 BB T FDG F, 6/ W Ly ol o/ K€L F' Ayo.
The Gaming Spikes celebrate creative work that connects people to brands through gameplay.
The work will need to demonstrate how brands successfully tapped into complex gaming communities and seamlessly added
real value to the overall gaming experience while driving commercial success.
A number of criteria will be considered during judging, weighted as follows: 20% strategy & insight; 30% creative idea;
30% craft & execution; 20% results.
Brands refers to talent, artists, creators, influencers, streamers, athletes, teams, organisations, sponsors, platforms,
media owners, rights holders or any entity that produces and distributes products and content related to the gaming
industry.
Esports may be entered across all categories within Gaming Spikes.
There is no overall limit to how many times the same piece of work can be entered into Gaming Spikes as long as the
categories chosen are relevant.
AL £d )
A. Gaming Materials
AOl.x 3 x -WT l_) | Y
Wiy AR v leur -~ |t "FDt 1 O caqgTr KE T EDTT Yva i A
0% =,As1, & ,¢>nB40Oi A" {qrT Wivis0C, @ ,
Ayegieyei A A&
URL
sUA=30 4 £, 1,04 Aeml A A0+ FiecPMxyqg ®r oo ARVR H
L grii jAC. Yyn Owi A
Yyn Ow$Cn PG
AO01. Audio - visual Content
Branded film, key art and radio & audio content including but not limited to trailers, Compulsory
documentaries, series, posters and original music content with gaming at their core which aim Original Content
to amplify a brand's message or promote a new game or gaming product.
If you are submitting a series of films please upload all executions in a single video file with Optional
slates denoting the start of the next execution. URL .
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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A02.  L£w. £d | Y
£ AAt ToHL - { %o |€B2BEm / Acv AW 4D, T E .jt" K€ 4re 0 A
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A &
AO02. Live Gaming Experience URL
Any live gaming experience or activation that was held at a consumer or B2B event for product ARVR ® )
launch or promotion. Including but not limited to installations, festivals, conventions, product Yn Owi A
demos, pop - ups, esports competitions , virtual concerts and live performances held physically Yyn Ow =|= ¢n JPG
or within virtual worlds.
Compulsory
Original Content
Optional
URL
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG
AO3. . g - WwOW’ Y
Wiin - | k€ 4D 9 /s L - “avad-4p, L OB - foad yn o =t $H
x19d 0 e M Eg F4m b KEUT - 4D o o7 JA . T KEs . e +Cn IPG
Wi gav ylL
o(A & )
. Ov s U
A03. Brand Integration for Games
The seamless integration of a brand into a game or gaming platform, enhancing the overall .
gaming experience and delivering tangible business results. Including, but not limited to, one - A o
off stunts and events, temporary environments or permanent brand insta llations within existing URL
or new gaming platforms. ARVR ®
ACGA.s O
AO4. L Ld/a pd O &t Jnoowioon
L o ) . . . , YR Ow+Cn JPG
Wa i Lk €A% & n aq7 O . — +D/G& >D D T N4 Oa.
. . Compulsory
A04. Use of Gaming / Streaming Platforms Digital Presentation
Innovative use of gaming / streaming platforms to effectively promote a brand, product or Image JPG

service.

A05. 1 'Al¢ 1A

TP e FDE g AR l€AAY —

T #D.

-y 3

- Launch
experiences created to launch or relaunch a game or gaming product.

A05. Launch / Re
Immersive gaming

A0D6. G~ 3 P /T HMW?
TEDVUNT . e TN, LE AL LdA A A kT EDG W Fqpl ST HU4D
77w AG Wi &y 92RaaAn” len 0+ Yt- wyo.

A06. Community Management / Social Engagement

Work which focuses on the development, maintenance and nurturing of a gaming audience.
The work should demonstrate how engaging with a gaming community has increased social
engagement, enhancing the brand reputation and trust within the community.

Highly Recommended
(Optional)
Case Film

Optional
URL
AR/VR Files
Awards Show Film
Digital Supporting
Content
Digital Supporting
Images JPG

svp’ _vp+ My poot A
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AO07. Influencer & Co - Creation Qv s U
The creative and innovative use of content creators, streamers and/or influencers to drive a
brand's message and engage with a specific audience within the gaming community. This may A 0O
include, but is not limited to, collaborations, sponsored content and use r- generated content. URL
AR/NVR ®
AO8. WDV  RA.& AR, f AUR s U
- e . ) . Yn Owi A
TED,. WY@ AT *h 0 axrywdce CEAPSE’ 0::0- 70 F4/ ; ‘ )
. I L - Yyn Ow+Cn JPG
o K FDWIAF X" FDWI il #1 e Y i %o.
. . . Compulsory
A08. Brand Partnerships, Sponsorships & Collaborations Digital Presentation
Strategic partnerships and collaborations between gaming brands and non - gaming brands Image JPG

that leverage gaming experiences, branded content and entertainment to meet specific
business goals and mutually b enefit everyone involved.

A09.L £d{ Oy_ED t+E
D& y O ESEa 4 v tFdE Dy AfR. LTk, AT/ g N
dAKE™ $D A =

A09. Diversity & Inclusion in Gaming

Gaming work that tackles and confronts disparities based on sex, sexuality, disability, age, race,
ethnicity, origin, religion or other status within the gaming community.

A10.. =d A
n, & K, F, ®, 9
O«'E,»” "EL OA kW1 Vit

ne ot
A -

AV ENBT

di

TFugr S FD.

T EEx,

A10. Innovation in Gaming

The innovative use of new or existing technology, platforms, media or channels to create
branded products and content that enhance the gaming experience, comfort, performance,
safety and accessibility for gamers.

Highly Recommended
(Optional)
Case Film

Optional
URL
AR/VR Files
Awards Show Film
Digital Supporting
Content
Digital Supporting
Images JPG
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Glass: The Award for Change celebrates culture

H' 2c¢ CA/ # SYvyo.

- shifting creativity.

The Glass Spikes recognises work that implicitly or explicitly addresses issues of gender inequality or prejudice, through th

conscious representation of gender in advertising.

bt Ft AXGT G Wi FHAV/ 0 F O%e W1 i F x U%e W20 " >0 QAyoO.

The work will ne ed to demonstrate ideas intended to change the world, setting out to positively affect ingrained gender inequality,

imbalance or injustice,

The same piece of work can only be entered only once into Glass.
The work entered into Glass can be for any commercial or non
or the medium of communication

All entry fees for Glass are donated to related charities that will be announced

while illustrating how the work tackles, highlights or redresses issues of gender representation.

- commercial brand, regardless of the product or service

after the festival has taken place.

Da:N > N w m
1S, % W1 O dya E &N/ T ae Lcawge, =/ X ;
L% WA OBy u'laes LCAORE. 2/ F % g Materials
Lds wyo.$0L20Ca+-t O &« pAFBIEHAT  Fogtx
JTQE a wkes - T Y/ dAKE, 2/ F WA = iRk
Ciyo.
A. Glass: The Award for Change
We recognise the power of creativity to positively impact not only businesses and
brands, but also the world at large. This Award rewards creative work which rejects
gender stereotypes and confronts prejudice and inequality by represen ting the
gendering of individuals people in a progressive or socially conscious way.
A0L1iE D & Y
N embibt 4t AxEn — 1+tul A teavm x ne Oo Yyn =t FHFCn PG
sad” 10ate Ednae & yidHytrn 0 feAgTE T O- yo. oA 6 )
Ou 5 0’
A01. Glass A6
The work can be for any product or service and designed for any medium, but will in URL
some way represent a shift towards more positive, progressive and gender -aware Yyn Owi A
communication. vyn Ow + Cn JPG
Compulsory
Digital Presentation Image
JPG
Highly Recommended (Optional)
Case Film
Optional
URL
Digital Supporting Content
Digital Supporting Images
JPG
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The Healthcare Spikes celebrates creativity found in consumer healthcare as well as the more regulated pharmaceutical industr y.

Consumer Healthcare entries  will need to demonstrate an inspired approach to exceptionally engaging work which publicly
educates, promotes non - prescription products, allows self - diagnosis or facilitates pro - active personal care.

Pharma entries  will need to demonstrate ideas that inform and engage health practitioners, patients and targeted consumers;
work that brings science and innovation to life, facilitating diagnosis, prescription, disease mitigation or illness manageme nt.

Criteria considered  during judging will be medium dependent.

There is no overall limit to how many times the same piece of work may be entered into Healthcare as long as the

categories and mediums chosen are relevant.

However, the same piece of work may only be entered as Health & Wellness in sections A, B, C & D or as Pharma Section
E. All entrants must provide regulatory requirements for your region in relation to your submission.

A" >D230:1T Wa o P[0
MHe kb % nOon: yCEBIEy" "1 t” «t dpozlne k€ saWwavint ¢ L3 | — ey
L —

A. Health & Wellness: Consumer Products Promotion

Work created to drive choice for a specific branded product that does not require prescription but provides either a
meaningful health benefit or supports personal wellbeing.

AOL.OTC . _ |
XMH- ,0TC- d s&,i v~ .
oncuvs A 5 gl eV é iAL.

A01. OTC Oral Medicines
Non - prescription drugs, OTC medicines & tablets, digestive health.

Choose your Healthcare mediums from the list below.
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A02. OTC Applications
Insect repellents, skin remedies (non - cosmetic), corn treatments, wart & verruca treatments, athletes foot treatments, eye

drops, ear drops, heat creams, nail treatments, foot treatments, hand sanitizer, toothpaste, mouthwash, medicated shampoo,
hair loss products.

Choose your Healthcare mediums from the list below.

A03. OTC =
i e, 313, ,MHO, ,Af.,e ", i, ., s ¢c,5 onmnb, > ARbL,%H. £ ,Jn & Tl O
c /g J —-v A & Yo dowyd t
oncuvs A :: it RV E iALZ.
A03. OTC Products
Condoms, contact lenses, prescription glasses, dental floss, adhesive plasters, heat pads, first aid kit items, orthotics, back
supports, incontinence products , pregnancy tests, fertility testing kits / products , drug free pain relief, other health and wellness

products.

Choose your Healthcare mediums from the list below.

A04. A
x D,Cni -4 %l ,04&, " EA ,Cu s, i ,€y"3 u &£, Té+¢ ,e x DdB.
@ncus A Gl tevn é iAZ.

AO04. Nutraceuticals
Vitamins, minerals, herbal remedies, supplements, functional food, micronutrients, omega3s, antioxidants, probiotics,
effervescent vitamin drinks.

Choose your Healthcare mediums from the list below.

AO5. " > D38 . &
yd,0oft ¢ pd,03 YY" af & WMlewyn £ J ,#2iuw,"t

oncuvs A 5 gl eV é iAL.
AO05. Health & Wellness Tech
Digital products, apps, wearables and gadgets that aid a healthy lifestyle, including but not limited to fitness, diet, stress and

sleep.

Choose your Healthcare mediums from the list below.
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B. Health & Wellness: Awareness & Advocacy

Work that promotes general public health awareness, encourage proactive personal care or inspire advocacy and donations
for legitimate health related causes.

BOL.WDW TX, | DLA

v o FALwa © g He F-YLlowu | — Vi/r _Feo, Lnr & wiFH=" 3, 7 ,-veb,y" d-Y
sO0,ADSEAL" QOE > okAL” EY" AL A 80, ' ' ,e.edoz VY +4 s/ KEWIR" e
504AL" 4 Yyo.

oncuvs A :: it RV E iALZ.

BO1. Brand - led Education & Awareness

Brand / Client funded communications to promote health awareness and encourage proactive personal care. This can

include, but not limited to, self - examination, anti - smoking, anti - drugs, health and hygiene information, AIDS awareness,
alcohol abuse awarenes s, sexual health awareness, dietary information, cardio - vascular care, exercise and wellbeing. This
category will also include unbranded disease awareness.

Choose your Healthcare mediums from the list below.

O,ADSEAL” QO£ > AL EY" AL A 20§ ' ' =,-edoz V¥

@ncus A Gl tevn é iAZ.
BO2. Non - profit / Foundation - led Education & Awareness
Public health awareness messages and non - profit cause marketing such as self - examination, anti - smoking, anti - drugs,

health and hygiene information, AIDS awareness, alcohol abuse awareness, sexual health awareness, dietary information,
cardiovascular care,  exercise and wellbeing.

Choose your Healthcare mediums from the list below.

B03./ ° D W

. n &Y  doydoe G d, o, , o€ MeptxlOtr ),56doH € ,AB v d o, | W,s L
RO= V.

oncuvs A 5 gl t eV é iAL.

B03. Fundraising & Advocacy
Customer - oriented Health and Wellness charity and institutions fundraising, patient advocacy (to general public), disease and
condition advocacy, treatment literature, blood and organ donations, volunteers , etc.

Choose your Healthcare mediums from the lis t below.
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C. Health & Wellness: Health Services & Corporate Communications

Work created to communicate a health brand ethos through public facing corporate image campaigns or directly promote
public health services and facilities, medical insurance and financial plans.

col, f L£bp D& 31 LR
v dowdt , Okwo,28i 0L, 7nrd AEL— | %FCR A w-
@ncus A 2 Gl t eV € iAL.

CO01. Corporate Image & Communication
Corporate image work for health & wellness products, companies, producers, clinics, hospitals, retail and facilities.

Choose your Healthcare mediums from the list below.

C02.” > AW D AR
OL, 871 dABT 8" 7O,fi> = ,ABO,v=>ABO0, O,500,A" e ABOQ, 2" ONAR O, $' 0,uSq

ArO0sv i @ TOE Q O xp, ' #v,2Tx =, =5, =,5,0-_¥y nr, & & yad
%" & Yo ixo AELlisaqr O Kké& wi+H
@ncuvs A 2 Fglht eV é iAL.

CO02. Health Services & Facilities

Communications directly promoting consumer facilities, including: hospitals, clinics and surgeries, psychiatrists, psychologi sts,
therapists, physiotherapists, opticians, optometrists, dental clinics, chiropodists, osteopaths, chiropractors, dermatologist S,
obstetricians & gynaecologists, cardiologists, paediatricians, plastic surgeons, urologists, endocrinologist, oncologist,

nutritionists, dieticians, pharmacies, health shops, gyms, fitness & yoga studios.

Choose your Healthcare mediums from the list below.

C03. 6
-"—BO d=-n’

@ncus/ A Gl tevn é iAZ.

CO03. Insurance
Medical insurance and financial plans.

Choose your Healthcare mediums from the list below.

D.”->D#30:€% ~ >
D. Health & Wellness: Animal Health

DOl.e¢ ~ >

TCEBey  U0F0LOsYtixeog’  filcClener d, ev vy "t ' Axd.ev OLd 2B ,ev =& CI (
AgL— o  evén

oncuvs A 5 gl eV é iAL.

DO1. Animal Health
Pets and other animal health products and services for the attention of consumers that show a meaningful health benefit.
Includes veterinary clinics and surgeries, fundraising for animal charities and facilities, animal wellbeing.

Choose your Healthcare mediums from the list below.
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E. Pharma: Promotion, Awareness & Engagement

Work created for pharmaceutical brands to engage patients, healthcare professionals and targeted consumers through the
promotion of products, awareness and understanding of disease / medical conditions and the advancement of healthcare
through engagement.

EOl. m AU OyLtc

a0 iy - AsWi1dg £ b UOMHE AXGT IEABT pAAd/ K€ OO0 — + 0f2 A =
A bt Gt a0 23CO -1 A8 K507 €D 5 F o0+ Ft- wo.dncuvs A i Fgitavoe
£ iAz
EO1. Direct to Patient
Direct to patient work created to launch and / or promote a specific branded regulated prescription product, service or
therapy.
The work must be in relation to the management of a disease or medical condition diagnosed and treated by a healthcare
professional. Choose your Healthcare mediums from the list below.
E02. ai , ¢/ w AU oylc

Gf £ av 0 gy - sW1i* £ bUMHE ,AXG T KEABT pAAd/ K€ 00 — 811 A
A bk Git s 2CO-1 A KDO" €D 7 F o+ Ft- wo.dncuvs A i Fitavoe

¢ AL

EO2. Direct to Healthcare Professional

Work targeted directly at healthcare professionals and created to launch and/or promote a specific branded regulated
prescription product, service or therapy.

The work must be in relation to the management of a disease or medical condition diagnosed and treated by a healthcare
professional. Choose your Healthcare mediums from the list below.

EO3. m Mt

T_odlM Wi ne L4 3A « dFus nL K€cafa,av ~ A BieAs] tO-Llya g, = L
& T 00t ET 0 FUTOIEAN wmt /K = 4 a0F T,V CO0AXE, >0 enLAXE 0¥+ H ®
Ehvo.

) HAqTK = 487 20 T,V SWAXE,f0 RALAxGEGr ¢ ., — w¥ TAd7 oqp 0L
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E03. Patient Engagement
Work aimed at patient intended to support adherence; drives proper and responsible usage of treatment; improves patient
experience; and drives better outcomes while building a positive reputation for a client and/or brand.

Approaches may include, but is not | imited to, the use of data analytics and connective technology to enhance the patient
journey, compliance programmes, screening services and psychosocial support services
Choose your Healthcare mediums from the list below.

EO4. &1 , ¢/ w V1
o T IETB #v ' —  Q1THHp e 0o’ HAQTIE = 3 AB,ACd HE @, &,f £t d nzt,

@ncuv/ A 5 Fglhtevo € HAL.

EO04. Healthcare Professional Engagement

Innovative uses of technology solutions for patients or healthcare professionals. Approaches may include, but not be limited to
the treatment, diagnosis and data collection of patients; technology; software and hardware; clinical trial tools; treatment

pro ducts; etc

Choose your Healthcare mediums from the list below.
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E05. Disease Awareness & Understanding
Work created to raise awareness and understanding of a disease or medical condition, change perceptions or overcome social

stigma.

Choose your Healthcare mediums from the list below.
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Audio & Radio Materials
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Audio & Radio JPG
Work that communicates a brand message through audio excellence, sonic innovation or Compulsory
superior aural storytelling across the airwaves and digital streams., MP3 Original Version
Criteria considered during judging will predominantly be the idea, the execution
and the impact. Optional
Each execution constitutes one entry. URL
Digital Supporting
Content
Digital Supporting
Images JPG
wD W | D E L)
Brand Experience & Activation Materials
won D E Y
fo. VYed, E o0 ,ind360°7 _ V4 QL e/ W a4 yn =t +7H
Wii_ A A emk™  4aW2i, 262 pde "t T 2R S OA U%e +Cn JPG
E 7 +£3aln 64 Y- yo. (A 6 )
) y ” 0o - 4 - " nwo ¢ 0% Y, 0, ~
RO’ a/ A+1"n_ 1%  nHe,0 " NA" S Yyo.20%pFY t,20% Ou s O
#1,30%° ,30%"°
A &
Brand Experience & Activation URL
Creative, comprehensive brand building through the next level use of experience design, Yyn Owi A
activation, immersive, retail and 360° customer engagement. Entries should demonstrate how yn Ow + Cn JPG
the customer journey, experience of the brand and optimisation of every touch point led to
increased brand affinity and commercial success. Compulsory

A number of criteria will be considered during judging and weighted as follows: 20%
Idea; 20% strategy; 30% execution; 30% results.

Highly Recommended

Digital Presentation
Image JPG

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.

(Optional)
Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
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Creative Data Materials
XP>L wHL ~
H$+ 1.3/ F WOe, A TA" I€FoqT OHet " YA wmbHF T yn >t F'H
L/ 4+ WOt odVig 4/ Bt- e /s £ T T - yo. +Cn PG
MO’ A/ A+ "n_ 1%+  ude,0d’ ~F" XA" S+ Yyo.30%+1,30% (A &)
vt Fo,20%0FYF,20%s d " Ov s
Creative Data LY
Work enhanced or driven by the creative use, interpretation, analysis or application of data. URL
The creative use of data must sit at the core of the idea and the results/ impact must be Yn Owi A
clear and robust. Yyn Ow+Cn JPG
A number of criteria will be considered during judging and weighted as follows: 30% c |
strategy; 30% use of data; 20% idea; 20% impactand results. ompu sor-y- .
Digital Presentation
Image JPG
Highly Recommended
(Optional)
Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
3p ND )
Digital Craft Materials
53p XD A La D QWY& m (UX) Y
YR B 9/ Ab a5 n Lo® AL LAA A N Yo d avad yn =t $H
N Qos Loa5goo ¥ynm D /ATB T-n ga@A €A = +Cn JPG
O/ AlEST > ' . 4+ 97T  uYyo. URL
(A 6 )
Digital Craft: Interface & Navigation (Ul)/ User Experience (UX) o s O
Work focused on the interactive journey and exceptional form and function within digital
healthcare. Work that demonstrates flawless design, expert execution, and outstanding user A&
experiences across all digital platforms to drive progress in healthcare. AR/VR H
Criteria considered during judging will predominantly be the execution and experience. Vya Owi A
Yyn Ow$Cn IPG
Compulsory
Digital Presentation
Image JPG
URL

Highly Recommended

(Optional)
Demo Film
Optional
AR/VR Files
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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Direct Materials
OyL c Y
debNfi.2/4+ x A mk 5 _@V.a - Chutes - _ ' yn o=t fH
esBAl el 4 ~ Am"x " nuAd | — 1 WS LoE d/ ke +Cn JPG
HE " 37 0oy En 04 Yt- vyo. A &)
RO’ a7/ A4 "n_ 1%+ " ude,0d" ~F"XA" S+ Yyo.30%0+Y 1, 20% o "
2 v 5
*7,20%° ,30%s d "’
A &
Direct URL
Targeted and response - driven creativity. The work should demonstrate how insights yn Owi A
and/or data were used as part of the strategy to engage specific target audience groups VA Ow + ¢n JPG
and develop customer relationships, inspiring action and producing measurable results.
A number of criteria will be considered during judging and weighted as follows: 30% Compulsory
idea; 20% strategy; 20% execution; 30% impact and results. Digital Presentation
Image JPG

Highly Recommended

(Optional)
Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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Entertainment Materials
- Ly Y
vy, @' doa A YT b b L Owsn Miedeg Wik AnRD yn =t $H
2C P UT cHBAQT i X F_ ¢ K€LV, +Cn JPG
RO’ a/ A+n"n_ 1+  ngeg,0d’ ~F"XA" S*Yyo.20%%1 d
Lot ,30%, =/ + We+Ey+,30% . d> ,20%s d (A o) )
WinEr o d,0 & .2/ F 4 HLAGE cu,ceth, wilb A, Qvsl
5 ,CYFi e, = Og=, €] h u% oyt i An s
o4
Ewm ~ H  K€YSVD 5 yo. URL
A=an tA K€, 1,09/ T Aml A K€ADF " BleCHMxyge Wy Yta i A
o8/ TN %Tih [ AC. L
) |~vu ooTM~ hAe Yyn Owi A
L 2 U’ " KkEsUna\/ A - . . . .
s s VR vo YR OwLén
) PG
Entertainment
Ideas that are unskippable , engaging users through entertainment platforms such as music, Compulsory
sport and gaming; communicating a brand message or connecting with consumers in a new Digital Presentation
way. Image JPG

A number of criteria will be considered during judging and weighted as follows:
20% strategy & insi  ght; 30% creative idea; 30% craft & execution; 20% impact and
results.

Highly Recommended

(Optional)
Brands refers to talent, artists, creators, influencers, streamers, athletes, teams, Case Film
organisations, sponsors, platforms, media owners, rights holders or any entity that
produces and distributes products and content related to the entertainment Optional
industry. URL
If you are submitting a series please upload all episodes in a single video file with Original Content
slates denoting the start of the next episode. Digital Supporting
Traditional film advertising shoul d be entered into the Film medium. Content
Digital Supporting
Images JPG
2 W u
Film Materials
Wi ,TV,3p uwd | Y
sUOr. 2/ 4+ x A emba, v0Ll— AfgWiiun g = ¢,0TV,s ,Fad s U
d €QOut-Of-Home) ., L — Aemy s yi A1 O+ Hf- vyo. _—
RO, 1qTKEYT @Y+ F d . nyyo. _ ) URL
sIT HEEP QLA wmbks i1+ % RV IEHs AF £ yn Owi A
s L 1 QY . . .
r Yo .xz ~gn QAyo. Yyn Ow$¢n PG
C s Bl oA/ Yo
Compulsory
Film: Cinema, TV and Digital Film Content Film
Creativity of the moving image. The work should demonstrate brilliant brand Onptional
storytelling intended for a screen; filmed content created for TV, cinema, online and P URL
out - of- home experiences. . )
o . S ) ) ) ) Digital Supporting
Criteria considered during judging will predominantly be the idea, the execution and Content
the impact. . )
P S . . ) . . ) Digital Supporting
Work which is not in English should be subti tled, so that it can be understood in English, Images JPG
exactly as it was published or aired. Please note that dubbing is not allowed.
Each film execution constitutes one entry
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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Film Craft Materials
2 U XD 3mLn /Ay Y
sOL— Memyoo A & Wy ypr4Hd A s U
AO. TqTEYT +Y+F~ +° uyyo.
stT Ht Bn QLA mbsfT 4+  OFTy- EHs AF™ ~+ o (Ao )
W= - yo.xz Lt -HnQAyo. we s U
C s 0T kBl oA/ wo
A &
Film Craft: Animation / Visual Effects URL )
All forms and styles of animation and visual effects created for film. yn Owi A
Criteria considered during judging will predominantly be the idea and the execution. Yyn Ow+Cn JPG
Work which is not in English should be subtitled, so that it can be understood in English,
exactly as it was published or aired. Please note that dubbing is not allowed. Compulsory
Each film execution constitutes one entry Film

Highly Recommended

2 W XD N2
y 5 v .a M, haé Apad s 1Y Ewf d s (Optionah)
5T -R 1o A w0 YL Rw] Demo Film
noOYvo.
A0, 1qT1EYT ®+Y+F~ " nYyo. Optional
stT HI EP QA wmbs i1 F A% L' IEHs AF” ~ £ URL
M= — yo.Xxz Lt oLHRMQAyoO. Digital Supporting
Cs 0 Bl oA wo Content
Digital Supporting
Film Craft: Cinematography Images JPG
The quality and effect of the cinematography. The style, artistic choices, camerawork,
cinematic techniques, shot composition, lighting and other effects will be considered.
Criteria considered during judging will predominantly be the idea and the execution.
Work which is not in English should be subtitled, so that it can be understood in English,
exactly as it was published or aired. Please note that dubbing is not allowed.
Each film execution constitutes one entry
2 r XD 14
Y xel L2/ F WWs AL 4 T A xe CE4d 5 xafFE4y 5.
4. /KT8 JE Yed Oeit Yoddds L™ o 4 i xalEd lEnYE
HaoBAvpo.
RO, YTqTKEST @FY+F > F  nyyo.
sIT HEEP QLA wmbks i1+ OBuv T KEHs AFT T e
M - yo.xz E YR QAvo.
s U k1 oA/ Yo
Film Craft: Direction
The vision and achievement of the direction including the translation of the creative brief
O © L L o s T
not limited to, the way that casting, set design, sound de sign and cinematography have been
used to bring that vision to life.
Criteria considered during judging will predominantly be the idea and the execution.
Work which is not in English should be subtitled, so that it can be understood in English,
exactly as it was published or aired. Please note that dubbing is not allowed.
Each film execution constitutes one entry
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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> U ND ppN 3md/ 3cAq Y
T3HYF/® YeHF C 4,/ KE Yeod' 71 FHYN ( wm 72! s U
N Yyo.fO—LCEA & “E®%i .1 =" AQn T xt  OAl en
(A & )
n Yyo. _
RO, VqTKEYT @FY+F > F+ " nyyo. He s U
5¢TU¢‘T\QI=N —E5¢T+ (b!-U'UA lEHs ’Z‘\}r_“_#:“i n .
&
MRS 0.xz E YR QAyo.
s 00 \IL 1)K~- / ~"U v i
: K yn o Owi A
Film Craft: Production Design / Art Direction yn Ow+Cn JPG
The aesthetic of the production design/art direction. This includes set design and location
Compulsory

builds, as well as the overall look, feel and atmosphere of the piece. The jury will consider how
the narrative has been en  hanced by the artful management of the visual components.
Criteria considered during judging will predominantly be the idea and the execution.
Work which is not in English should be subtitled, so that it can be understood in English,

Film

Highly Recommended

exactly as it was published or aired. Please note that dubbing is not allowed. (Optional)
Each film execution constitutes one entry Demo Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
> ¥ ND 4%¥e) "y
sUgp04abp.bp T K€L 0,0+6 ¢K, 03 E ,3i |, "Hd + Yyo. s O
RO—LCELPE, =/ F WHFYEn T xt E aq71 T N% YY" ' o g0n
T xt "aqT &C KN yo. (A& )~
FO. 1qTKEST @+YEF > +° uyyo. we s U
sIT HEBn QLA mbstT 4 A% L lEHs AZ” ~F o n
e - wo.xz £ <HM QAyo. URL
s 0 k1 A/ i yo gn Ouwi A

Film Craft: Script
[ - . . “-overs, sceng -
setting, movement, actions

- x ‘

and expressions. The jury will consider how successfully the script
delivers on the creative idea, while also considering the effectiveness in conveying important
health related information.

Criteria considered during judging will predominantly be the i dea and the execution.

Yyn Ow£Cn JPG

Compulsory
Film

Highly Recommended

Work which is not in English should be subtitled, so that it can be understood in English, (OptlonaI)Demo Eilm
exactly as it was published or aired. Please note that dubbing is not allowed.
Each film execution constitutes one entry Optional
URL
2 P ND k@l oM s md &g Digital Supporting
sU0' " 9/ A¢=nB/AfFédd Oy ' FE d/ €Ot Yo i, 3/ F WO-. Content
ﬁO’,W-"Tie'DTG):{:Yi?“ =|=“M‘-J\|Jo. Digital Supporting
s iT Ht BN QLA mbsiT 4+  GEmu- EHs AF” ~ o Images JPG
M= - yo.xz E <HYn QAyo.
C s Bl A/ 3 o yo
Film Craft: Use of Music / Sound Design
The impact and success of original/licensed music and/or the creative use of sound design
within film advertising.
Criteria considered during judging will predominantly be the idea and the execution.
Work which is not in English should be subtitled, so that it can be understood in English,
exactly as it was published or aired. Please note that dubbing is not allowed
Each film execution constitutes one entry
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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Healthcare Product  Innovation Materials
at ., A Y
YU A xawE e o vk T/ My oot Vi dqp d wi £Hya Lo yn =t $H
e/, eyt , . ,AXG 7. +Cn JPG
MO a7/ A4 "n_ 1%+ " udeg,0d" ~F"XA" S+ Yyo.40%p+Y i,
4% , A, ®,20% (A &) )
OU 5 U
Healthcare Product Innovation L
Products, devices and service innovations that have helped solve a business or patient issue Ao
for a health brand, or have been produced/developed in order to solve a brand's L__JRL ’
communication need. Yn Owi A
A number of criteria will be considered during judging and we ighted as follows: yn Ow =|= Cn
40% idea; 40% execution, form and function; 20% results. JPG
Compulsory
Digital Presentation
Image JPG
Highly
Recommended
(Optional)
Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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Industry Craft Materials
Of ND ‘w 3cnh Y
aea Vad 7 A A 4 Yn wz - B JPG
o6 W1 d & wi FHYaF, » VI ds A cQ.
RO, 1qTKEYT S " nyyo. (A o )~
TS dEQA Tt F1 4/ 5t oyo. We s U
vd Waih a° wi FHd YadkA .1 v FL dpA g7 o kr - s
o
0.
2 L . . URL
o P
e® o Ly%, n /A o Bl o/ K€L ' Ayo. yn Owi A
N yn Ow£Cn IPG
Industry Craft: Art Direction
The overall design, direction and visual execution.
Compulsory

Brand & Communications Design, Packaging Design, Print & Publishing & Outdoor.
Criteria considered during judging will predominantly be the execution.

For Standard Print and Outdoor entries each execution constitutes one entry.

For Packaging & Brand Communication & Design entries whole campaigns should be

Digital Proof JPG

Highly Recommended

(Optional)
entered as one entry. Demo Eilm
There is no overall limit to how many times the same piece of work can be entered into
Industry Craft. Optional
URL
Digital Supporting
Of XD S B Content
Ty O={= s/ + W®+y¢ Nt T e . Digital Supporting
oo Wi d & wi+HYdk »Veod ks 4 Q. Images JPG
RO, 1TqTKEST > F " nyyo.
TESdEeQA .t Y F1 A4/ 3 oyo.
vd Wit a° wi FHd YadkA o1 v FL dpA g1 kr -
yo.
e® _ Ly%. n /A o Bl o/ KL F' Avo.
Industry Craft: Copywriting
How the copywriting brings the creative idea to life.
All Brand & Communications Design, Packaging Design, Print & Publishing & Outdoor.
Criteria considered during judging will predominantly be the execution.
For Standard Print and Outdoor entries each execution constitutes one entry.
For Packaging & Brand Communication & Design entries whole campaigns sh ould be
entered as one entry.
There is no overall limit to how many times the same piece of work can be entered into
Industry Craft.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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Of X2 +wa sLn Y
-'ld D=+="H-|-|—,u:/=*= w Yn vz « B JPG
o6 W1 d & wi FHY=3F, » Va3 dé,4 ,cQ.
RO, 1qTKEYT S " nyyo. (A o )~
TS5 dEQA .t E1 A4/ 3 oyo. we s U
vd Wi a° wi FHd YadkA .1 v FL dpA g7 o kr - A s
o4
yo.
e® o Ly%, n /A o Bl o/ K€L ' Ayo. EJRJZ -
T ' AUA s U
. yn Owi A
Industry Craft: lllustration , . .
- ) i yn Ow£Cn IPG
The creative impact of the illustration.
Brand & Communications Design, Packaging Design, Print & Publishing & Outdoor.
Criteria considered during judging will predominantly be the execution. Compulsor-y-
For Standard Print and Outdoor entries each execution constitutes one entry. Digital Proof JPG
For Packaging & Brand Communication & Design entries whole campaigns should be .
entered as one entry. ngh‘Iy Recommended
There is no overall limit to how many times the same piece of work can be entered into (Gptional) .
Industry Craft. Demo Film
Optional
o7 ND oY URL
oad, =/ %+ W TO-L VI Digital Supporting
P W1 d & wi FHYaF, »Vak Ly A cQ. Content
O, AqTlEST " +V nyyo. Digital Supporting
VLS5 d @A gLt 414 / 5t oyo. Images JPG
vd Wi & wi FHd Yedbd .1 &V Lt A g1 ko -
yo.
el o Ly%. n /A wBle o/ K€t F' Ayo.
Industry Craft: Photography
Engagement through use of photography and creative expression.
Brand & Communications Design, Packaging Design, Print & Publishing & Outdoor.
Criteria considered during judging will predominantly be the execution.
For Standard Print and Outdoor entries each execution constitutes one entry.
For Packaging & Brand Communication & Design entries whole campaigns should be
entered as one entry.
There is no overall limit to how many times the same piece of work can be entered into
Industry Craft.
Q7 XD |
+ .00 0.l yedC di - o ac.
P W1 d & wi FHY=3F, » ¥ do,4 ,cQ.
RO, 1TqTEYT S " nyyo.
TdEksdeQA . F1 A/ 5 oyo.
vd Wit & wi £ Hd Yedbd .1 ey Lt g1 ko -
yo.
e® o Ly%, n / A o Bl o/ K€L F' Ayo.
Industry Craft: Typography
Design aesthetics and storytelling conveyed through the use of typography.
Brand & Communications Design, Packaging Design, Print & Publishing & Outdoor.
Criteria considered during judging will predominantly be the execution.
For Standard Print and O utdoor entries each execution constitutes one entry.
For Packaging & Brand Communication & Design entries whole campaigns should be
entered as one entry.
There is no overall limit to how many times the same piece of work can be entered into
Industry Cr aft.
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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Integrated Materials
"y
“qEYt 9 LOe A mmA mmbt” daes s4¢ % eaBL yn o =t fH
o, CYE" £ T AT Of * 4 4 v Asdxayd o0 £l En, +Cn JPG
n / x% s L »’I‘WJVI“CQC"E/ wadks L Eends Hi- yo. A & )
RO, YTqTIEYT ®FY$,20, , nyyo. Ou s U
Integrated A6
Work that uses multiple media platforms. Entries should demonstrate the integration of URL
chosen elements or channels throughout the campaign, and how the different media yn Owi A
complemented and built on each other to drive tangible business results, were YA Ow + ¢n JPG
instrumental to cultural change or integral in the achievement of brand purpose.
Criteria considered during judging will predominantly be the idea, strategy, Compulsory
execution and results. Digital Presentation
Image JPG
Highly Recommended
(Optional)
Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
[ D+ -0
Mobile Materials
[ D+ A
VA L eT.c/ %+ ¥ A mbt be 9 /AT ERLO‘YE- @, b~ yn =t $H
£E0w L+ oEViq %4 © / vys Lo +Cn JPG
RO, 1qT1KEMEY T, , D 2 'E, d nyyo. (A 6 )
Ouv s I
Mobile
Device - driven creativity. The work should demonstrate performance in portable A&
platforms; work where a hand - held or wearable environment is integral to the idea and URL
enables key aspects of the execution. Yyn Owi A
Criteria considered during judging includes: idea, execution, platform yn Ow+cCn
relevance, impact and results. JPG
Compulsory
Digital Presentation
Image JPG
Highly
Recommended
(Optional)
Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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Outdoor Materials
o Noo Wit Y
o o, L Lia aHBAGT o e T e ApX 1 EQ T T e 1HM, yn st $H
' EAAFW T dFm Y +Cn JPG
0. 1qTEST 0¥, L " myyo. Ao
HP 5 lj’
Outdoor: Ambient
Non- standard and free - format outdoor advertising that leverages the use of public spaces, A 0O
objects and environments in an unconventional manner. Including, but not limited to, small URL
scale solutions, special build, installations, live advertising and events. yn Owi A
Criteria considered during judging will predominantly be the idea, the execution Yyn Ow + cn
and the impact. JPG
Compulsory
Digital Presentation
Image JPG

Highly Recommended

(Optional)
Demo Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
E) Ne: b Y
2e/YN & K& a®r.mr 0 & ,POSOLyn, 1HHHY YL- Yn wz B JPG
i AL
RO, YqTEST @FY+,> , " " " nuYyyo. Ao URL
TEQA ot +£1 A4 / 3 yo. gn Owi A
Outdoor: Standard Yn Ows+Cn
Content intended for static and digital billboards, posters, bus stops, in store posters, point of JPG
sale, signage, transit solutions, banners etc.
L . T ) . . ) Compulsory
Criteria considered during judging will predominantly be the idea, the execution o
. Digital Proof JPG
and the impact.
For Standard Outdoor entries each execution constitutes one entry. .
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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PR Materials
PR "y
.i(eamed) CY1/ . e YT1e O, e F0F ,#7FF" 7~ 45/ 5 Lb - YR st #$'H
x1w8d,0 d/ Ky n 0 FutrllEn O Sies1ad =/ 4+ W oG oyl FH +Cn JPG
A e & = @ kwigt Wiy o x2wén v,0 - vo.
§O" &/ A+u"n, 1% nHe,0d" “F"XA" $4Yyo.20%FY §, . o(A 6 )
30% %1 ,20% > ,30%s d " . - OusU
PR Ao
- URL

Strategic and creative communication that demonstrates how original thinking,

transformative insight and a strategy rooted in earned has influenced opinion and driven yn Owi A

business, societal, and/or cultural change. Work with storytelling at its core, which est ablished, . Yyn Ow =|= C n
protected and enhanced reputation and business of an organisation or brand. JPG
A number of criteria will be considered during judging and weighted as follows:
20% idea; 30% strategy; 20% execution; 30% impact and results. Compulsory
Digital Presentation
Image JPG

Highly Recommended
(Optional)
Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

svp’ . vp+ My poot s STHHFrEe,: s0pL1é 40 ypo.
If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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Print & Publishing Materials
L pa :Ho Y
WT H,i Ve ,5 Wx 4ii (leavebehind), dA 'EM31 -8 (J'Es B (detailaid), A ¢, yn =t $H
Wii v .Co,kée ,7' O Ad Onys B . +Cn JPG
RO, YTqTEYT @FYV+,> , " " " nyyo.
(A o )
Print & Publishing: Collateral Ho s U
Brochures, booklets, leave behinds, custom sales materials, detail aids, promotional items,
brand reminders, calendars, newsletters, annual reports and press releases. Ao
Criteria considered during judging will predominantly be the idea, the execution URL
and the impact. ACA.s O
yn Owi A
Yyn Ows£Cn
JPG
Compulsory
Digital Presentation
Image JPG

Highly Recommended
(Optional)
Demo Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

D1 : >

on, YA Es RN — 0 AL
RO, YqTEST @FY+,> , " " " nuYyyo.

CC F1 A/ vo.

EB,Uri

TS A gt
Print & Publishing: Standard
Content intended for published printed media including, but not limited to; newspaper,
magazines, medical journals and inserts.
Criteria considered during judging will predominantly be the idea, the execution
and the impact.
For Standard Print entries each execution constitutes one entry.

YN wz o8B JPG

URL
ACA-s U
yn Owi A
Yyn OwsCn
JPG

Compulsory
Digital Proof JPG

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

svp’ _vp+ My poot s STHHFrEe,: s0pLlré so

yo.

If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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Social & Influencer Materials
it HDL EtA Y
Gt 1HHL— Fadd  w F_ ¢ - pCHEK 0" eWiigANs" & yn =t fH
kT — retle1aediCHO Faersedd o H AT +Cn JPG
O’ s/ A+ "N 1+ " uge, 09" "+ " KA" $4Yyo.30%e+Y T, URL
20% %1 ,20%> ,30%" (A &)
Ou s U
Social & Influencer
Creative social thinking and strategic influencer marketing specifically created for healthcare A&
solutions to engage with online communities, enhance meaningful relations and deliver Yyn Owi A
measurable results for a brand. Yyn Ow<+Cn
A number of criteria will be considered during judging and weighted as follows: IPG
30% idea; 20% strategy; 20% execution; 30% results.
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Use of Technology A0
Use of existing or new technology to execute or support a brand campaign. Including, but URL

not limited to, Al, AR and VR, robotics, gadgets and electronics, wearable and interactive
technology etc. Does not include prototypes of early stage tech.
Criteria considered will predominately be the idea, execution and results of the
technology on the brand, product or service.
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If there is any inconsistency or ambiguity between the English and Korean version, the English version shall prevail.
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